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A  Prescription  for  Fraud 

Orange  County  Register  investigation 
curbs  Social  Security  abuses 

Systematic  looting  of  the  nation’s  largest  program  for  the 
low-income  disabled . . .  con  men  coaching  immigrants  to  feign 
disabilities . . .  Ml  knowledge  of  the  fraud  by  the  Social  Security 
Administration,  yet  no  corrective  action  . . .  the  loss  to  California 
taxpayers  of  himdreds  of  millions  of  dollars  annually. 

These  were  the  findings  of  a  recent  investigation  by  Orange  County 
Register  reporters  Tracy  Weber,  Tracey  Eaton  and  Kim  Christensen, 
who  spent  more  than  two  months  and  hundreds  of  hours  imcovering 
these  scams. 

Their  findings,  and  revealing  photos  by  photographer  Paul  Kuroda, 
were  detailed  in  a  four-part  series  in  May.  As  a  direct  result  of  their 

_ stories,  congressional,  federal 

and  local  investigations  are 
underway.  In  addition,  the 
Social  Security  Administration 
is  re-evaluating  every 
applicant  connected  with  the 
investigations. 

Serving  the  public  interest 
isn’t  easy.  But  it’s  a  role  we 
take  very  seriously  at  The 
Orange  County  Register. 
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printing  facility  in  Illinois! 
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Tribune- 


Now  it's  easier  than  ever  to  get  great 
pictures  from  America's  bestjriewspaper 
photo  staffs.  ^  The  Knight-Rjdder/Tribune 
Photo  service  is  now  available  digitally  via 
AP  Photo  Express.  ^  A  winning  idea. 

"  Marketed  worldwide  by  Tribune  Media  Services. 

Cali  Walter  Mahoney  at  (800)^45-6536. 

ProduMd  by  KnigM-RkMar  and  Tribuna  Company  iwwapapar*  vvtth  contributions  from 
Tha  Bocton  Globa,  tba  DaNaa  Morning  Nawa,  Maw  York  DaHy  Nawa,  Oranga  County  RagMar 
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AUGUST 

1  8-2 1  — Asian  American  Journalists  Association,  National  Con¬ 
vention,  Century  Plaza  Hotel,  Los  Angeles,  Calif. 

19-21  — West  Virginia  Press  Association,  Annual  Convention, 
Canaan  Valley  Resort,  Davis,  W.Va. 


SEPTEMBER 

8-1  O — International  Newspaper  Marketing  Association,  European 
Conference,  Lillehammer,  Norway. 

1  O- 1  2 — National  Lesbian  and  Gay  Journalists  Association,  Na¬ 
tional  Conference,  Grand  Hyatt  Hotel,  New  York,  N.Y. 

15-1  8 — ^National  Newspaper  Association,  Annual  Convention  and 
Trade  Show,  Clarion  Hotel,  Cincinnati,  Ohio. 

20-23 — Associated  Press  Managing  Editors,  Annual  Convention, 
Hyatt  Regency  Hotel,  Minneapolis,  Minn. 

23-24 — Pennsylvania  Newspaper  Publishers  Association,  Annual 
Meeting,  Hilton  Hotel,  Pittsburgh,  Pa. 

23-20 — New  England  Newspaper  Operations  Association,  Annu¬ 
al  Conference,  Sheraton  Tara  Hotel,  Danvers,  Mass. 

29-  1 0/ 3 — New  York  Press  Association,  Fall  Convention,  Otesaga 
Hotel,  Cooperstown,  N.Y. 

30- 10/2  — International  Newspaper  Marketing  Association,  Cen¬ 
tral  Region  Conference,  Wyndham  Hotel,  Itasca,  111. 

30-10/3  — Women  in  Communications,  National  Conference  and 
Communicators’  Expo,  Westin  William  Penn  Hotel,  Pittsburgh,  Pa. 


OCTOBER 

9- 1  3 — Advertising  Media  Credit  Executives  Association,  Annual 
Conference,  Great  Smokies  Hilton  Hotel,  Asheville,  N.C. 

24-26 — Inland  Press  Association,  Annual  Meeting,  Inter-Conti- 
nental  Hotel,  Chicago,  111. 


Seminars/Workshops/Clmics 


AUGUST 

15-1 8 — American  Press  Institute,  New  Product  Development  Sem¬ 
inar,  Reston,  Va. 

1  5-20 — Poynter  Institute,  Leadership  and  Ethics  Seminar  for  Col¬ 
lege  Editors  and  News  Directors,  St.  Petersburg,  Fla. 

18-1  9 — Ragan  Communications,  Advanced  Writing  and  Editing 
Seminar,  Palmer  House  Hilton  Hotel,  Chicago,  111. 

22-25 — Southern  Newspaper  Publishers  Association  Foundation, 
Newsroom  Management  Seminar,  Holiday  Inn  Redmont,  Birming¬ 
ham,  Ala. 


SEPTEMBER 

7-1  O — Poynter  Institute,  Spanish-language  Newspapers  Design 
Seminar,  St.  Petersburg,  Fla. 

1 0- 1 2 — Foundation  for  American  Communications,  Environmen¬ 
tal  Risk  Reporting  Seminar,  Radisson  Airport  Hotel,  Columbus,  Ohio. 
1 0- 1 2 — Mid  America  Press  Institute,  City  Editors  Seminar,  Clari¬ 
on  Hotel,  St.  Louis,  Mo. 

1  2- 1  5 — Southern  Newspaper  Publishers  Association  Foundation, 
Local  News  Seminar,  Royal  D’Iberville  Hotel,  Biloxi,  Miss. 

1  2- 1  7 — American  Press  Institute,  Circulation  Executives  Seminar, 
Reston,  Va. 
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Atxxit  Awards 


Denrey  Media  Group  Awards.  The  Inland  Valley 
Daily  Bulletin,  Ontario,  Calif.,  took  four  first-place  prizes 
in  this  year’s  Donrey  Media  Group  Awards  competition. 

The  newspaper  was  recognized  for  general  promotion, 
production,  circulation  growth  and  feature  photography. 

The  Cedar  Creek  (Texas)  Pilot  was  cited  for  community 
service;  the  Oroville  (Calif.)  Mercury-Register  took  the 
top  prize  for  sales  promotion;  and  creative  awards  went  to 
the  Mercury-Register  and  Donrey  Outdoor  of  Columbus, 
Ohio. 

Newspapers  recognized  for  their  reporting  were  the  Las 
Vegas  (Nev.)  Review-Journal,  the  Asheboro  (N.C.)  Courier- 
Tribune  and  the  Aberdeen  (Wash.)  Daily  World.  The  Co¬ 
lumbia  (Tenn.)  Daily  Herald  was  cited  for  editorial  excel¬ 
lence.  The  Page  One  prize  went  to  the  Chico  (Calif.)  En¬ 
terprise-Record. 

Awards  for  circulation  growth  were  also  presented  to  the 
Henrietta  (Okla.)  Daily  Free-Lance  and  the  Nevada  Ap¬ 
peal  in  Carson  City.  The  Mercury-Register  won  the  top 
award  for  circulation  promotion. 

Other  photography  awards  went  to  the  Borger  (Texas) 
News-Herald,  the  Southwest  Times  Record  in  Fort  Smith, 
Ark.,  the  Sweetwater  (Texas)  Reporter,  the  Daily  Free- 
Lance  and  the  Asheboro  paper. 

Journalisoi  Administrator  of  tho  Yoar.  Edward  P. 
Bassett,  director  of  the  University  of  Washington  School 
of  Communications  in  Seattle,  has  been  named  Journal¬ 
ism  Administrator  of  the  Year  by  the  Freedom  Forum,  Ar¬ 
lington,  Va. 

The  prize  recognizes  “outstanding  administrative  lead¬ 
ership  in  the  advancement  of  journalism  education.”  It  car¬ 
ries  a  $10,000  award  for  the  recipient  and  a  $10,000  grant 
to  their  journalism  program. 

Bassett  has  headed  journalism  programs  at  Northwest¬ 
ern  University,  the  University  of  Southern  California,  the 
University  of  Kansas  and  the  University  of  Michigan.  He 
is  a  former  editor  of  the  Statesman  Journal  in  Salem,  Ore. 

ABA  Gavel  Awards.  Six  newspapers  have  been  pre¬ 
sented  with  Silver  Gavel  Awards  by  the  American  Bar  As¬ 
sociation  for  “outstanding  public  service  in  increasing  pub¬ 
lic  understanding  of  the  American  legal  system.” 

The  papers  and  the  projects  for  which  they  were  recog¬ 
nized  were  the  Albuquerque  (N.M.)  Tribune  for  “DWl-.V^Tiy 
Can’t  We  Stop  It?”  which  exposed  flaws  in  New  Mexico’s 
criminal  justice  system,  laws  and  regulations;  the  Niagara 
Gazette,  Niagara  Falls,  N.Y.,  for  “Child  Abuse:  Betrayal  of 
Innocents,”  which  examined  a  legal  system  not  able  to  pro¬ 
tect  abused  children;  the  Daily  Press,  Newport  News,  Va., 
for  “See  No  Evil,”  a  series  that  revealed  the  unethical  con¬ 
duct  and  corrupt  practices  of  an  area  lawyer;  the  Miami 
Herald  for  “Friends  of  the  Court,”  which  exposed  the  wrong¬ 
ful  billing  of  taxpayers  by  a  handful  of  court-appointed 
lawyers;  the  Dallas  Morning  News  for  “Abuses  of  Military 
Authority,”  which  disclosed  incidents  of  psychiatric  abuse; 
and  Wes  tworld  of  Denver  for  “The  Secret  Story  of  the  Rocky 
Flats  Grand  Jury,”  which  detailed  a  grand  jury’s  efforts  to 
reveal  findings  about  alleged  violations  of  environmental 
laws  at  the  Rocky  Flats  nuclear  weapons  plant. 
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In  Brief 

Teamsters  approve 
contract  at 
Akron  paper 

A  UNION  REPRESENTING  drivers 
and  other  circulation  workers  at  the 
Beacon  Journal  in  Akron,  Ohio,  has  ap¬ 
proved  a  four-year  contract  with  the 
newspaper. 

The  vote  last  month  was  96  to  18, 
according  to  Gordon  McGinnis,  secre¬ 
tary  and  treasurer  of  Teamsters  Local 
473.  The  new  contract  went  into  effect 
at  the  beginning  of  July. 

The  company  agreed  to  withdraw  a 
petition  to  the  National  Labor  Rela¬ 
tions  Board  to  have  the  51  district  man¬ 
agers  in  the  circulation  department 
classified  as  supervisors  and  thus  ineli¬ 
gible  for  union  membership. 

Besides  mailroom  workers  who  are 
covered  by  a  separate  Teamsters  con¬ 
tract,  the  Beacon  Journal  is  negotiating 
with  Newspaper  Guild  Local  7,  Photo¬ 
engravers  Local  546M  and  Pressmen 
Local  42C.  —  AP 

Newsday  launches 
Funline  service 

NEWSDAY  OF  LONG  Island,  N.Y., 
has  launched  a  telephone  service  called 
Summer  Funline  to  help  young  readers 
enjoy  the  rest  of  their  vacation. 

By  dialing  a  toll-free  number,  youths 
can  discover  fun  places  to  visit,  partici¬ 
pate  in  a  weekly  news  poll  and  even 
learn  some  Spanish. 

The  line  complements  Nemday’s  na¬ 
tionally  syndicated  Student  Briefing 
Page,  according  to  special  projects  edi¬ 
tor  Bill  Zimmerman,  who  created  the 
new  service. 

“Our  goal  is  to  help  prevent  kids 
home  from  school  for  the  summer  from 
ever  having  to  say,  ‘Mom,  I’m  bored,’  ’’ 
he  said. 

News-'Press  & 
Gazette  Co.  sells 
TV  stations 

THE  NEWS-PRESS  &  Gazette  Co.,  St. 
Joseph,  Mo.,  which  publishes  St. 
Joseph’s  News'Press  Gazette,  has  agreed 
to  sell  its  eight  network-affiliated  televi¬ 


sion  stations  for  $110  million  to  New 
Vision  Communications  Inc.,  a  recent¬ 
ly  formed  media  company  based  in 
Michigan. 

Dave  Bradley,  president  of  the  News- 
Press  &.  Gazette  Co.,  said  a  purchase 
agreement  had  been  signed  for  the 
eight  stations  and  he  expects  approval 
from  the  Federal  Communications 
Commission. 

The  stations  are  in  Arizona,  Missis¬ 
sippi,  Georgia,  North  Carolina  and 
South  Dakota. 

The  News-Press  &  Gazette  Co.  will 
continue  to  operate  cable  operations  in 
Missouri,  Arizona  and  California.  —  AP 

Florida  paper 
sponsors  summit 
for  black  males 

THE  ORLANDO  (FLA.)  Sentinel  has 
teamed  with  the  city  of  Orlando  and 
concerned  citizens  to  sponsor  an 
African-American  Male  Summit  in 
September. 

The  meeting,  which  is  open  to  males 
ages  12  to  21,  resulted  from  a  series  of 
columns  in  the  Sentinel  calling  on  the 
community  to  work  with  black  males  in 
developing  plans  for  their  success. 

“Grim  statistics  show  that  out  of  al¬ 
most  every  group  in  American  society, 
African-American  men  are  most  likely 
to  drop  out  of  school,  be  chronically 
unemployed  and  be  involved  in  crime 
—  either  as  a  victim  or  a  suspect,”  ac¬ 
cording  to  the  program. 

N.Y.  Daily  News 
sponsors  Africa  trip 

A  GROUP  OF  inner-city  teen-agers 
will  get  an  up-close  and  personal  view 
of  Africa  this  summer  thanks  to  the 
New  York  Daily  News. 

The  paper  contributed  $50,000  to 
Africa  Project  Inc.,  which  will  send  eight 
New  York  City  students  on  a  three-week 
photojournalism  expedition  and  cultural 
tour  of  Zimbabwe  Aug.  9. 

News  photographer  Clarence  Davis 
founded  the  project  five  years  ago. 
Participants  are  high  school  students 
who  come  from  homes  with  less  than 
$15,000  income. 

“The  Africa  Project  is  virtually  a 


school  without  walls  that  prepares 
young  people  to  lead  productive  lives 
when  they  become  adults,”  Davis  said. 
“It  motivates  participants  through  nur¬ 
turing  environments  and  exposes 
them  to  career  options  in  the  field  of 
journalism.” 

To  date,  200  students  have  partici¬ 
pated  in  the  program,  according  to  the 
News;  all  but  four  have  gone  on  to 
college. 

Patterson  Foundation 
gets  new  grant 

JOSEPHINE  PATTERSON  Albright,  a 
writer  and  former  columnist  for  News- 
day,  Long  Island,  N.Y.,  has  donated 
$500,000  to  the  Washington-based  Ali¬ 
cia  Patterson  Foundation,  which  is 
named  for  her  sister. 

The  gift  adds  about  15%  to  the  foun¬ 
dation’s  $3.2  million  endowment,  the 
organization  said.  It  allows  the  founda¬ 
tion  to  subsidize  one  or  two  additional 
journalists  annually;  currently,  seven 
reporters,  editors  and  photographers 
each  year  receive  grants  of  $30,000  to 
pursue  reporting  projects  of  their 
choosing. 

Albright’s  gift  is  the  largest  contribu¬ 
tion  to  the  foundation  since  it  was  es¬ 
tablished  30  years  ago  following  Patter¬ 
son’s  death. 

Pressing  for 
Philadelphia  tourists 

THE  ATLANTIC  CITY,  N.J.,  Press  has 
started  a  franchised  magazine  designed 
for  Philadelphia  tourists. 

South  Jersey  Publishing  Co.,  publish¬ 
er  of  the  Press  and  Atlantic  City  maga¬ 
zine,  said  the  new  publication.  Where, 
covers  what  to  do  in  Philadelphia  and 
has  a  special  section  on  Atlantic  City. 

It  was  launched  in  June  for  the  open¬ 
ing  of  the  Pennsylvania  Convention 
Center  and  was  distributed  free  by  22 
hotels.  Plans  call  for  monthly  editions 
beginning  in  November. 

John  Bitzer  III,  South  Jersey  Publish¬ 
ing’s  vice  president,  said  the  magazine 
enjoyed  immediate  recognition  in  the 
hotel  business  and  provided  access  to 
national  advertisers. 

He  said  the  launch  was  the  most  suc¬ 
cessful  of  the  magazine’s  23  franchises. 
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NEWS 

9  Weekly  Paper 
Fights  Back 

The  publishers  of  the  Malibu  (Calif.) 
Times  believe  the  paper  was  almost 
forced  out  of  its  building  in  retaliation 
for  its  coverage  of  local  politics. 

1 0  Objectivity 

vs.  Free  Speech 
A  reporter  at  the  Morning  News  Tri¬ 
bune  of  Tacoma,  Wash.,  is  transferred 
because  of  her  political  activism,  rais¬ 
ing  the  question:  Can  reporters  be 
watchdogs  and  players? 

1 1  Union  Targets 
Singleton 

The  Northern  California  Newspaper 
Guild  accuses  the  media  magnate’s 
newspaper  of  bad-faith  bargaining  and 
union-busting. 

23  Donrey  Media 
Sold 

The  nation’s  17th-largest  newspaper 
company  is  being  acquired  by  an 
Arkansas  investment  group. 

26  Russian 
Press  Club: 
American-Style 

Moscow’s  International  Press  Center 
&.  Club,  modeled  after  the  National 
Press  Club  in  Washington,  has  signed 
up  460  members — even  though  it  is  at 
least  a  month  away  from  opening. 
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1  2  Campus  Journalism  —  Student 
government  takes  control  of  campus  pa¬ 
per  in  Canada. 

1  8  Legal  —  Press  right  of  access  out- 
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The  Freedom  Forum  Media  Studies  Center 
at  Columbia  University 
proudly  announces  the  appointment 
of  its  1993-94  Residential  Fellows. . . 


SENIOR  FELLOWS: 

Sig  Gissler 

Former  editor,  Milwaukee Journal 
Project:  The  Media’s  D^ective 
Covert^  of  Race 

Robert  JeflErey 

Dean,  College  of  Communication, 
University  of  Texas  at  Austin 
Project:  The  Journalism  Administrator 
as  Guerrilla:  A  Polemic  for  Change 

Robert  Kotlowitz 

Editorial  advisor  and  former  senior  vice 
president,  Thirteen/WNET 
Project  Forging  a  National 
Community:  The  Impact  of 
Public  Broadcasting 

Donald  W.  Sbriver  Jr. 

President  emeritus  and  William  E. 

Do(^e  Professor  of  Applied  Christianity, 
Union  Theological  Seminary  (New  York) 
Project  Religion  and  the  Media 


FELLOWS: 

Alan  Brinkley 

Professor  of  history,  Columbia  University 
Project  A  Biography  of  Henry  Luce 

Janies  Clad 

Foreign  correspondent  and  South  Asia  expert 
Project:  The  Impact  of  Western  Media  in  Asia 

Donna  Demac 

Attorney  and  director. 

Program  on  Copyright  and  the  New 
Technologies,  New  York  University 
Project  Copyright  and  the  New 
Electronic  Media 

Oscar  Gandy  Jr. 

Professor  of  communication, 

Annenberg  School  for  Communication, 

University  of  Pennsylvania 

Project:  Statistical  Reality:  The  Role  of the 

Press  in  the  Communication  of  Risk 

Richard  J.  MacDonald 

Director,  Wasserstein  Perella  Securities 
(New  York) 

Project  Entrepreneurship  in  the 
Media  Industries 

Johanna  Neuman 

Senior  diplomatic  correspondent,  USA  T(X)AY 
Project  The  Impact  of  Media  Technology  on 
Diplomacy  and  Military  Strategy 

J.  Kendrick  Noble 

Financial  consultant  and  former  newspaper 
analyst,  PaineWebber 

Project  U.S.  Daify  Newspapers,  1958-2008 

John  Tierney 

General  assignment  reporter. 

New  York  Times 

Project:  The  Planet  and  the  Press 

i  The  Freedom  Forum 
'Media  Studies  Center 

At  Columbia  University  in  the  City  of  New  York 
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Closed  committee  meetings 

SEN.  BOB  GRAHAM  (D-Fla.),  former  governor  of  Florida,  testified  in  May 
before  the  Joint  Committee  on  the  Organization  of  Congress  with  a  propos¬ 
al  to  open  congressional  committee  activities  to  public  view.  It  was  a  com¬ 
pelling  argument  and  has  been  digested  in  the  July/August  issue  of  the 
ASNE  Bulletin. 

Graham  was  talking  mainly  about  opening  committee  meetings  but  the 
Senate  Judiciary  Committee  has  just  added  a  worst-case  scenario  to  this  pic¬ 
ture  by  suddenly  meeting  behind  closed  doors  with  Supreme  Court  nominee 
Judge  Ruth  Bader  Ginsburg,  a  confirmation  hearing  which  previously  had 
been  open  to  the  public  for  three  days. 

Four  media  groups  protested  to  committee  chairman  Sen.  Joseph  R.  Biden 
(D-Del.)  to  no  avail.  American  Society  of  Newspaper  Editors  president 
William  Hilliard  said,  “Democratic  self-government  and  an  informed  citizen¬ 
ry  go  hand  in  hand,  making  essential  the  conduct  of  public  business  in  the 
open.  How  else  can  the  American  public  judge  whether  government  deci¬ 
sions  are  proper?  The  Judiciary  Committee’s  closing  of  any  part  of  these  hear¬ 
ings  will  only  breed  suspicion  on  the  part  of  the  public  that  the  Senate’s  re¬ 
treat  behind  the  wall  of  secrecy  is  driven  by  the  desire  to  hide  essential  facts 
from  the  public.” 

The  Reporters  Committee  for  Freedom  of  the  Press  and  the  Radio-Televi¬ 
sion  News  Directors  Association  in  a  joint  letter  said  that  “holding  these  pro¬ 
ceedings  under  a  confidentiality  rule  that  will  supposedly  bind  all  senators  is 
a  recipe  for  disaster.  Leaks  are  endemic  in  government,  and  organizing  witch 
hunts  to  uncover  their  source  is  anathema  to  a  free  society.” 

Graham  proposed  revising  House  and  Senate  rules  to  open  congressional 
committee  operations.  Congress  should  be  made  subject  to  the  Freedom  of 
Information  Act,  he  said.  “The  perception  that  most  legislative  decisions  are 
made  out  of  the  public’s  view  has  caused  our  citizens  to  distrust  their  govern¬ 
ment,”  Graham  said.  “Their  distrust  is  justifiable  given  the  fact  that  they  — 
and  even  members  of  Congress  —  are  sometimes  shut  out  of  key  meetings. 
Existing  Senate  rules  do  not  guarantee  even  members  of  Congress  timely  ac¬ 
cess  to  materials  and  reports,  the  opportunity  to  fully  participate  in  the  leg¬ 
islative  process  or  even  the  courtesy  of  adequate  notification  of  scheduled 
meetings.” 

As  an  example  of  deals  made  outside  of  public  scrutiny  that  led  to  bad 
public  policy,  Graham  pointed  to  the  1980  banking  bill,  which  increased  fed¬ 
eral  deposit  insurance  from  $40,000  to  $100,000  —  during  conference  and 
with  few  people  aware  of  it  —  more  than  doubling  taxpayer  liability  for  sav¬ 
ings  and  loan  failures. 

The  senator  gave  the  Joint  Committee  on  the  Organization  of  Congress 
plenty  to  chew  on.  The  recent  incident  of  closing  the  Senate  Judiciary  Com¬ 
mittee  confirmation  hearings  with  Ginsburg  provides  plenty  more.  Congress 
enacted  the  Freedom  of  Information  Act  to  direct  “much-needed  sunshine 
on  the  operations  of  executive  branch  agencies  and  departments,”  Graham 
said.  Why  shouldn’t  Congress  direct  some  of  that  sunshine  on  itself  to  pro¬ 
vide  greater  public  accountability? 
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Letters  to  the  Editor 


Guide  for  good  PR  writing 


THE  PERIODIC  FULMINATING 
against  PR  press  releases  (E&P,  June 
26)  misses  a  principal  target,  e.g.,  the 
books  and  related  how-to  guides  “on 
PR  writing.”  There  is  no  such  animal. 

The  only  writing  guide  for  public  re¬ 
lations  is  good  writing;  good  journal¬ 
ism.  There  is  no  special  style,  no  special 
gimmick,  no  trick  —  and  no  shortcut. 

When  I  broke  into  PR  some  40  years 
ago  at  the  original  Carl  Byoir  agency,  I 
was  told  that  whatever  I  wrote  had  to 
be  as  good,  if  not  better,  than  anything 
written  by  whatever  editor  at  whatever 
newspaper  I  was  directing  it.  Because 
they  didn’t  need  it,  because  it  had  to  re¬ 
place  something  they  had  already  paid 
to  have  written  and  that  it  had  to  com¬ 
pete  with  reams  of  well-written  material 
at  the  editor’s  elbow. 

Tough  talk,  but  we  backed  it  up  with 


Newspaperdom. 

50  YEARS  AGO  .  .  .  Paul  C. 
Smith,  general  manager  and  editor 
of  the  San  Francisco  Chronicle,  re¬ 
signed  his  commission  as  lieutenant 
commander  in  the  Naval  Reserve 
because  he  was  tired  of  an  office  job 
and  enlisted  in  the  Marine  Corps. 
After  completing  basic  training  at 
Parris  Island,  S.C.,  he  was  promoted 
to  private  first  class,  selected  to  at¬ 
tend  Officer  Candidate  School  and 
emerged  as  a  second  lieutenant  in 
the  Marines. 

Following  an  order  by  the  War  Pro¬ 
duction  Board  limiting  the  amount 
of  newsprint  newspapers  may  use, 
the  New  York  News  announced 
these  restrictions  on  advertisers:  All 
local,  amusements,  books,  financial, 
hotel  and  restaurant,  real  estate, 
travel  and  resort  copy  will  be  accept¬ 
ed  with  the  option  of  either  running 
or  omitting  such  copy  from  editions 
distributed  beyond  a  50-mile  radius, 
likewise  for  Manhattan  ads. 

From  Editor  &  Publisher 
August  7,  1943 


our  first  (and,  I  think,  the  only,  ever)  ed¬ 
itor.  He  was  the  product  of  a  newspaper 
family  and  had  worked  on  the  Elkhart 
(Ind.)  Truth  and  the  South  Bend  (Ind.) 
Tribune  before  moving  east  to  the  Asso¬ 
ciated  Press  in  Chicago  and  New  York. 

John  Stahr  had  the  authority  to  reject 
any  piece  of  copy  that  was  not  profes¬ 
sional  and  woe  to  the  staffer  who  said, 
“But  that’s  the  way  the  client  wants  it.” 

He  rode  herd  on  all  press  releases  and 
over  the  years,  the  Byoir  slug  came  to 
connote  accuracy,  relevance  and  clean, 
crisp  writing.  Journalistically,  in  PR, 
from  the  mid-forties  to  the  early  seven¬ 
ties,  it  was  a  brief  shining  moment. 

I  have  been  appalled  by  the  quality  of 
writing  in  the  field.  It  is  actually  a  mis¬ 
representation  of  services. 

In  my  own  way,  I  have  tried  to  guide, 
counsel,  coach  and  cajole  —  and  jour¬ 
nalism  professors  need  wake-up  calls 
too.  Not  long  ago,  I  was  stirred  into  ac¬ 
tion  by  a  piece  in  a  Medill  (Northwest¬ 
ern  University)  journalism  publication 
that  suggested  that  quality  was  impor¬ 
tant  but  not  today’s  highest  priority. 

1  reminded  the  author  of  10  specific 
criteria,  all  of  which  are  high-priority, 
quality  factors,  to  wit: 

1.  Writing  —  is  it  professional  or 
pedestrian? 

2.  Grammatical  accuracy  —  self-ex¬ 
planatory. 

3.  Relevance  —  of  legitimate  interest 
to  whomever  it  is  directed? 

4-  Does  it  have  substance:  does  it  say 
anything? 

5.  Level  of  creativity  —  dull  or  inter¬ 
esting? 

6.  Proactive  or  reactive  —  defensive 
writing  is  almost  always  suspect  and  of 
peripheral  interest. 

7.  Presentation  —  crisp,  neat,  clean; 
good  margins;  no  strikeovers;  release 
paper  unadorned  with  logos  and  procla¬ 
mations  of  news. 

8.  Credibility  —  of  source,  of  facts. 

9.  Timeliness  —  hard  news  or  soft; 
know  the  difference. 

10.  Factual  accuracy  —  more  breached 
than  boosted;  a  maxim  often  violated. 

John  F.  Budd  Jr. 

(Budd  is  author  of  Street  Smart 

Public  Relations  and  chairman  of  the 
Omega  Group,  New  York  City.) 


What  equal  footing? 

I  WAS  VERY  pleased  to  read  about  the 
students  at  Marshall  University  at¬ 
tempting  to  put  alleged  rape  victims 
and  the  accused  on  an  equal  footing  by 
publishing  the  names  of  both. 

You  must  have  made  an  error  in  your 
reporting,  however,  because  1  cannot 
believe  that  there  was  only  one  woman 
amongst  the  seven  journalists  on  the 
student  newspaper’s  editorial  board. 
Surely,  any  group  so  concerned  about 
fairness  and  equal  treatment  would 
have  first  put  women  on  an  equal  foot¬ 
ing  at  their  own  newspaper. 

I  also  believe  there  must  have  been 
an  omission  in  your  reporting.  Before 
publishing  the  alleged  victim’s  name,  I 
am  sure  these  students  eliminated  the 
widely  held  belief  that  it  is  perfectly  OK 
for  men  to  aggressively  pursue  sex,  but 
any  woman  who  shows  the  slightest  in¬ 
clination  is  a  whore  who  deserves  to  be 
raped. 

Getting  rid  of  this  attitude  would  be 
essential  to  putting  rape  victims  and 
their  attackers  on  an  equal  footing  and 
I  am  sure  that  the  deep  thinkers  at  the 
Parthenon  thought  of  it. 


Nancy  Foley 
Ludlow,  Mass. 


Right  track, 
wrong  direction 

THE  STUDENT  EDITORS  at  Mar¬ 
shall  University  were  on  the  right 
track,  just  headed  in  the  wrong  direc¬ 
tion,  when  they  published  the  name  of 
an  alleged  rape  victim. 

Fairness  dictates  consistency  in  jour¬ 
nalism.  Society  still  —  wrongly  —  stig¬ 
matizes  rape  victims,  however. 

The  solution?  Name  neither  alleged 
victim  nor  alleged  rapist  until  and  un¬ 
less  a  court  convicts.  Then  name  the 
rapist. 

That  was  our  policy  on  all  sex  crimes 
when  I  was  executive  editor  of  the  York 
(Pa.)  Daily  Record. 

I  was  awfully  glad  of  it  on  several  oc¬ 
casions,  such  as  when  a  woman  recant¬ 
ed  her  rape  accusation  and  when  the 
district  attorney  dropped  charges  of 
sexual  abuse  against  the  operators  of  a 
day-care  center.  Our  policy  spared  in¬ 
nocent  (till  proven  guilty)  people  irre¬ 
versible  pain. 

Berl  Schwartz 

(Schwartz  is  publisher  of 
Oklahoma  Today) 
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Weekly  Newspaper 
Fights  Back 

Owners  charge  city  officials  with  political  retaliation 
for  attempting  to  force  them  out  of  their  building 


by  M.L.  Stein 

THE  PUBLISHERS  OF  the  weekly 
Malibu  (Calif.)  Times,  which  has  taken 
several  jabs  at  city  officials  and  their 
political  decisions,  believe  they  came 
close  to  being  forced  out  of  their  build¬ 
ing  in  a  political  retaliation. 

Moreover,  said  Arnold  York,  who 
owns  the  paper  with  his  wife,  Karen, 
the  threat  of  removal  still  hangs  over 
their  heads.  Nonsense,  officials  retort¬ 
ed.  There  was  never  any  thought  of 
driving  the  Times  from  its  home,  they 
said. 

The  spat  began  when  the  city’s  Gen¬ 
eral  Plan  Task  Force  recommended  to 
the  City  Council  that  Las  Flores 
Canyon,  where  the  Times  is  located,  be 
rezoned  as  strictly  residential.  The 
Yorks  would  be  granted  a  special  ex¬ 
emption  but  would  have  to  ask  the 
City  Council  each  year  for  a  renewal  of 
the  exemption.  A  few  other  businesses 
also  operate  in  the  canyon. 

“Our  existence  would  have  depend¬ 
ed  on  the  good  will  of  politicians,”  said 
York,  who  practiced  law  before  buying 
the  paper  in  1988.  “This  is  never  a 
happy  circumstance  for  a  newspaper. 
They  would  like  us  to  publish  some¬ 
place  else,  preferably  Billings,  Mon¬ 
tana  To  me,  this  is  a  First  Amendment 
issue.” 

York  charged  that  the  task  force’s  re¬ 
zoning  proposal  was  a  political  act  di¬ 
rected  at  the  Times  for  its  City  Hall 
blasts  and  its  editorial  urging  of  “man¬ 
aged  development”  in  the  posh  seaside 
community  where  many  residents  take 
a  fervent  no-growth  stand. 

This  was  denied  by  task  force  mem¬ 
ber  Jo  Ruggles.  She  admitted  that  she 
considers  the  Times  “inflammatory. 


pro-development  and  slanted”  but  in¬ 
sisted  that  politics  had  nothing  to  do 
with  her  group’s  recommendation. 

“It’s  outrageous  that  Arnold  York 
believes  we  acted  out  of  political  mo¬ 
tives,”  Ruggles  told  E&P.  “We  were 
merely  reflecting  the  wishes  of  canyon 
residents  who  want  it  zoned  residen¬ 
tial.” 

Another  task  force  member,  Susan 


Shaw,  who  lives  near  the  Times  office, 
said,  “We  are  not  out  to  get  [the  Yorks]. 
We  simply  feel  neighbors  should  have 
control  over  this  area.” 

In  an  interview  with  the  Santa  Mon¬ 
ica  Outlook,  Councilman  Walt  Keller, 
who  said  he  does  not  read  the  Times 
because  he  considers  its  reporting  bi¬ 
ased,  termed  York’s  accusation  of  polit¬ 
ical  revenge  “insulting  but  not  unex¬ 
pected.  The  only  thing  I  can  think  of 
to  respond  to  Mr.  York  is  an  old  French 
proverb  —  the  translation  is  ‘evil  to 
him  who  thinks  evil.’  ” 

York  used  his  personal  column  to 
fulminate  against  the  task  force’s  pro¬ 
posal.  In  one  column,  he  wrote  that  he 
dreamt  he  had  gone  to  hell  “where  it  is 
everlastingly  hot  and  when  you  open 
the  door  who’s  there  waiting  for  you? 
—  the  Malibu  General  Plan  Task 
Force. 

“The  first  thing  you  learn  is  that 
you’ve  been  charged  with  the  most  se¬ 
rious  of  heresies  —  being  insufficient¬ 
ly  environmental  and  aggressively  non- 
conforming.” 


His  campaign  to  keep  the  Times  in 
place  may  have  been  a  key  factor  in  a 
3-1  council  vote  July  14  to  reject  the 
task  force’s  advice.  Keller  was  the  dis¬ 
senting  member.  A  fifth  council  mem¬ 
ber  was  absent. 

Ruth  Templeton,  former  publisher  of 
the  Times,  said  she  had  collected  150 
signatures  protesting  the  task  force’s 
move  to  change  the  Times’  zoning. 


“This  does  not  mean  something 
could  not  happen  to  us  in  the  future,” 
York  commented.  “There  is  a  process 
here  that  says,  ‘Take  care  of  your 
friends  and  downzone  those  you  don’t 
like.’  ”  BE^P 

Chicago  Tribune 
drops  weekly 
fashion  section 

CITING  DECLINING  RETAIL  adver¬ 
tising,  the  Chicago  Tribune  folded  its 
weekly  free-standing  fashion  section. 
Style,  with  the  July  21  issue. 

“While  the  Tribune’s  retail  advertis¬ 
ing  share  is  at  an  all-time  high,  some 
past  Style  advertisers  no  longer  are  in 
business  and  others  have  chosen  to 
place  their  advertising  in  different  sec¬ 
tions  of  the  Tribune,”  the  newspaper 
said. 

Features  that  ran  in  the  tabloid  sec¬ 
tion,  such  as  Miss  Manners  and  fashion 
coverage,  will  appear  in  other  sections, 
the  Tribune  said. 


“There  is  a  process  here  that  says,  ‘Take  care  of 
your  friends  and  downzone  those  you  don^t  like.’  ” 
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Lesbian  Journalist 
Sues  Over  Transfer 

Case  pits  newspaper’s  objectivity  against  reporter’s  free  speech; 
can  reporters  be  watchdogs  and  players? 


by  M.L.  Stein 

A  REPORTER  WHO  was  transferred 
to  the  copy  desk  because  of  her  politi¬ 
cal  activism  has  accused  her  paper  in  a 
wrongful  discharge  suit  of  violating 
Washington  state’s  constitution  and 
breaching  her  employment  contract. 

Sandra  S.  Nelson,  36,  who  works  on 
the  night  copy  desk  of  the  Morning 
News  Tribune  in  Tacoma,  alleges  that 
the  transfer  has  damaged  her  career. 
She  seeks  her  old  job  hack  and  special 
damages  for  emotional  distress  and  lost 
wages,  although  she  is  getting  the  same 
salary  she  did  as  a  reporter. 

Nelson’s  complaint,  filed  with  the 
assistance  of  the  state  office  of  the 
American  Civil  Liberties  Union,  says 
Washington  state’s  constitution  pro¬ 
tects  free  speech  and  the  right  to  par¬ 
ticipate  in  ballot  initiatives. 

The  suit  in  Superior  Court  names 
the  paper’s  parent  company,  Mc- 
Clatchy  Newspapers  Inc.,  as  a  co-de¬ 
fendant. 

Managing  editor  Janet  Brandt  dis¬ 
puted  the  allegations  and  said  the  re¬ 
porter’s  activism  went  beyond  simple 
participation.  She  said  Nelson  violated 
the  paper’s  ethics  standard  by  becom¬ 
ing  a  “highly  visible  coordinator”  of  an 
open-housing  initiative  backed  by  a 
gay-rights  organization  and  has  acted 
as  a  media  liaison  for  political  and  so¬ 
cial  causes. 

“This  is  not  about  the  lifestyle  of  an 
individual  or  being  a  political  activist,” 
Brandt  stated.  “It’s  about  journalistic 
ethics.” 

Nelson,  a  prize-winning  reporter 
with  12  years  of  experience,  concedes 
that  she  took  part  in  “numerous”  polit¬ 
ical  campaigns,  including  the  defense 
of  abortion  clinics,  gay  and  lesbian 
rights,  “socialist  feminist  activities”  and 
civil  rights. 

However,  she  denied  having  been  a 
press  spokeswoman  for  those  move¬ 
ments  and  said  her  role  as  “communi- 


Sandra  S.  Nelson 


cations  coordinator”  involved  contact¬ 
ing  community  organizations. 

Nelson  said  she  received  “excellent” 
performance  evaluations  and  regular 
raises  until  she  was  moved  to  the  copy 
desk  in  September  1990.  She  also  said 
she  was  hired  under  an  employment 


abortion  or  gay  rights,  she  stated. 

“I  consider  this  punitive,”  she  said  of 
the  transfer.  “I  wrote  stories  that  were 
fair  and  balanced  and,  because  of  my 
activities  and  contacts,  I  brought  a  lot 
of  dimension  and  perspective  into 
pieces.  Many  reporters  write  one- 
source  stories.” 

Nelson  said  the  “lost  wages”  section 
of  the  complaint  refers  to  pay  increas¬ 
es  that  she  would  have  received  had 
she  remained  a  reporter. 

“That’s  debatable,”  Brandt  retorted. 

The  managing  editor  contended 
that  a  newspaper  can  have  ethical 
standards  without  a  written  code,  al¬ 
though  such  a  code  has  been  drafted 
by  management  and  staff  and  will  be 
submitted  soon  for  the  publisher’s 
approval. 

Brandt  said  Nelson  was  among  staff 
members  who  accepted  the  invitation 
to  submit  suggestions  for  the  code. 

With  or  without  a  code,  Brandt 
maintained,  “It  is  the  right  of  an  editor 
to  assign  or  reassign  a  reporter  to  pro¬ 
tect  the  credibility  of  the  newspaper.” 

She  said  that  after  Nelson’s  involve¬ 


“This  is  not  about  the  lifestyle  of  an  individual  or 
being  a  political  activist,”  Brandt  stated.  “It’s 
about  journalistic  ethics.” 


contract  that  allowed  her  to  be  dis¬ 
charged  or  disciplined  only  for  “just 
cause,”  which  was  lacking  in  her  case. 

Nelson’s  suit  alleges  that  the  News 
Tribune  had  no  code  of  ethics  in  place 
at  the  time  she  was  transferred  and 
that  other  MNT  employees  have  been 
politically  involved  without  being  dis¬ 
ciplined. 

Nobody  at  the  paper  accused  her  of 
slanting  a  story  to  conform  to  her  per¬ 
sonal  beliefs.  Nelson  said  in  an  inter¬ 
view.  As  a  reporter,  she  covered  the 
education  beat,  which  did  not  include 


ment  in  the  housing  measure,  the  issue 
had  been  discussed  with  her. 

“Sandy  had  a  choice,"  Brandt  re¬ 
called.  “We  asked  her  to  choose  be¬ 
tween  giving  up  her  high-profile  visi¬ 
bility  as  an  activist  or  being  reassigned 
....  She  chose  the  copy  desk.” 

As  early  as  1986,  the  editor  said. 
Nelson  was  asked  to  refrain  from  polit¬ 
ical  activities. 

“This  is  a  matter  of  public  percep- 
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Union  Targets 
Dean  Singleton 

Guild  accuses  his  newspaper  of  bad'faith  bargaining  and 
union-busting,  calls  the  Southern-born  owner  a  ‘carpetbagger’ 


by  M.L.  Stein 

THE  OAKLAND  (CALIF.)  Tribune 
and  four  other  dailies  in  the  Alameda 
Newspaper  Group  (ANG)  are  targets 
of  a  union-led  consumer  and  advertis¬ 
ing  boycott. 

The  boycott,  which  newspaper  offi¬ 
cials  termed  ineffective,  was  called  by 
the  Alameda  County  AFL-CIO  at  the 
request  of  the  Conference  of  Newspa¬ 
per  Unions  (CNU). 

CNU,  in  turn,  acted  at  the  request 
of  the  Northern  California  Newspaper 
Guild,  which  has  been  in  negotiation 
since  1987  with  ANG  over  a  contract 
for  editorial,  business,  delivery  and 
maintenance  employees. 

The  Guild  accuses  ANG  of  bad- 
faith  bargaining  and  also  has  leveled 
charges  against  the  group  of  “union- 
busting,  mass  firings”  and  ignoring 
worker  safety,  all  of  which  were  denied 
by  publisher  J.  Allan  Meath  and  editor 
in  chief  Robert  Cochnar. 

In  an  interview.  Guild  and  CNU  or¬ 
ganizer  Richard  Holober  blamed  Dean 
Singleton  for  most  of  labor’s  problems 
with  ANG,  calling  him  a  “Texas  car¬ 
petbagger  who  feels  no  responsibility 
to  workers.” 

The  Southern-born  Singleton,  who 
now  lives  in  Colorado,  is  one  of  the 
owners  of  ANG’s  parent  company. 
Garden  State  Newspapers  Inc.,  and  is 
chief  executive  officer  of  the  Media 
News  Group,  which  owns  the  Denver 
Post  and  several  other  newspapers.  He 
negotiated  the  sale  of  ANG  and  the 
Oakland  Tribune  to  Garden  State. 

“He  [Singleton]  has  built  an  empire 
of  newspapers  by  buying  out  struggling 
publications  with  other  people’s  money 
and  then  reducing  the  work  forces, 
gutting  the  content  of  the  papers  and 
breaking  unions,”  Holober  charged. 

CNU  asserts  that  when  ANG  took 
over  the  Tribune  Dec.  1,  480  union 
jobs  were  cut,  an  accusation  that 
Meath  labeled  “ridiculous.” 


Dean  Singleton 


“They  are  trying  to  create  a  problem 
that  isn’t  there,”  he  continued.  “The 
truth  is  that  we  hired  250  people  for 
the  new  Tribune,  200  of  them  from  the 
old  Tribune  [which  was  owned  by 
Robert  and  Nancy  Maynard].  We 


didn’t  lay  off  anybody.  We  saved  jobs. 
This  was  a  new  newspaper.  We  had  no 
obligation  to  hire  anyone  from  the  old 
Tribune!' 

Holober  conceded  that  ANG  had 
no  legal  obligation  to  retain  all  the  for¬ 
mer  Tribune’s  approximately  600  em¬ 
ployees  but  added,  “We  feel  it  had  a 
moral  obligation  to  rehire  them.” 

Richard  Lowe,  an  attorney  for 
ANG’s  law  firm.  King  &  Ballow,  called 
the  boycott  “pretty  silly.” 


“Their  anger  is  displaced,”  he  com¬ 
mented.  “They’ve  got  the  wrong  dog. 
We  are  the  ones  who  provided  jobs  in 
Oakland.  Instead  of  being  mad  at  the 
Maynards  for  laying  off  all  the  Tri¬ 
bune’s  employees,  they  decided  to  at¬ 
tack  us.” 

Lowe  said  ANG  is  “95%  close  to  an 
agreement”  with  the  Guild,  a  state¬ 
ment  that  Holober  denied,  saying  the 
two  sides  are  still  far  apart  on  the  issue 
of  wages. 

Besides  the  Tribune,  the  ANG’s  East 
Bay  newspapers  are  the  Alameda  Times 
Star,  Fremont  Argus,  Hayward  Daily 
Review  and  the  Tri'Valley  Herald  in 
Pleasanton.  Since  its  acquisition  by 
ANG,  the  Tribune  has  been  printed  in 
the  company’s  Pleasanton  plant. 

Editor  Cochnar,  in  a  column  that 
appeared  in  the  ANG  papers,  stated, 
“The  old  Tribune  management  laid  off 
nearly  all  its  work  force  —  and  paid 
severance.  Nobody  was  laid  off  by 
ANG.” 

Cochnar  also  took  a  slap  at  the  Tri¬ 
bune’s  cross-Bay  rival,  the  San  Francisco 
Chronicle,  for  its  story  indicating  that 
Singleton  had  “laid  off  all  600  workers” 
when  ANG  bought  the  Tribune . 


“Please  take  note  that  the  Chronicle 
states  as  fact  that  ANG  bought  the 
Tribune  and  laid  off  all  employees,” 
Cochnar  asked.  “Unionists  say  about 
the  same  thing.  Too  bad  it’s  not  true.” 

Meanwhile,  the  unions  handed  out 
thousands  of  leaflets  in  Oakland,  urg¬ 
ing  the  boycott.  “Oakland  Tribune  is 
bad  news,”  they  proclaimed. 

Meath  said  the  boycott  effort  has 
not  “made  a  dent”  in  either  circulation 
or  advertising.  BE^P 


‘‘Their  anger  is  displaced,”  he  commented. 
“They’ve  got  the  wrong  dog.  We  are  the  ones  who 
provided  jobs  in  Oakland.” 


Editor6?Publisher  •  August  7,  1993 


11 


Campus  Journalism 

Student  government 
takes  control  of 
campus  newspaper 


by  Allan  Wolper 

THE  UNIVERSITY  OF  British  Co¬ 
lumbia  student  government  in  Vancou¬ 
ver  recently  took  over  the  campus 
newspaper  in  a  free-speech  dispute 
that  touched  Canada’s  major  political 
parties. 

The  Alma  Mater  Society  (AMS), 
the  student  government  organization, 
closed  the  Ubyssey  this  summer  by  re¬ 
fusing  to  allocate  student  money  that  it 
needed  to  keep  publishing. 

The  paper  is  scheduled  to  reopen 
this  fall  under  an  AMS-designed  ad¬ 
ministrative  structure  that  will  have 
strict  censorship  powers  over  editorial 
and  advertising  content. 

UBC  president  David  Strangway  has 
not  commented  on  the  takeover,  but 
university  officials  have  made  it  clear 
that  they  support  it. 

The  takeover  has  revived  a  debate 
about  whether  a  political-action  pam¬ 
phlet  published  for  the  Progressive 
Conservative  Youth  Party  (PCYP)  of 
Prime  Minister  Kim  Campbell  was 
used  as  a  guide  to  gut  the  Ubyssey. 

The  pamphlet.  Post  Secondary  Strut- 
egy  for  1992-1993,  is  a  blueprint  on 
how  to  take  over  leftist  student  organi¬ 
zations  on  Canadian  campuses. 

The  Ubyssey  is  an  admittedly  left- 
wing  newspaper,  which  did  not  publish 
part  of  last  year  in  a  show  of  support 
for  striking  university  staff  workers. 

The  PCYP  acknowledges  that  some 
of  its  students  authored  the  pamphlet 
but  said  the  party  never  distributed  it 
or  adopted  it  as  policy. 

The  New  Democratic  Party,  the  ma¬ 
jor  left-wing  political  organization  in 
Canada,  says  the  Ubyssey  takeover  fol¬ 
lows  suggestions  in  the  pamphlet. 


(Wolper,  an  associate  professor  of 
journalism  at  Rutgers  Unkersity  in 
Newark,  N.J.,  often  reports  on 
campus  journalism.) 


THBfflVSSEY 

--  iMl,  . ■: 

C<Miflict  of  interest  at  UBC: 

staving  off  ttie  corporate  ipants 


The  Ubyssey 


The  Ubyssey  troubles  continue  a  re¬ 
cent  trend  in  Canada  in  which  campus 
newspapers  have  lost  their  funding  af¬ 
ter  criticizing  the  student  governments 
that  administer  their  budgets. 

Alayne  Armstrong,  president  of  the 
Canadian  University  Press,  a  non¬ 
profit  cooperative  of  college  and  uni¬ 
versity  newspapers,  said  she  was  horri¬ 
fied  by  the  crackdown  on  campus 
newspapers. 

“This  is  getting  scary,”  she  said.  “If 
student  papers  start  getting  shut  down, 
who’s  going  to  be  next?” 

Armstrong  said  she  had  begun  to 
believe  that  there  was  a  national  move¬ 
ment  to  disenfranchise  leftist  student 
campus  newspapers. 

“The  paper  that  I  used  to  work  for 
at  the  University  of  Manitoba  was 
closed  down  in  December  1987  by  a 
student  council  president  who  was  af¬ 
filiated  with  the  Progressive  Conserv¬ 
atives,  and  Bill  Dobie,  the  president  of 


the  Alma  Mater  Society  at  the  Uni¬ 
versity  of  British  Columbia,  was  a  del¬ 
egate  to  the  Progressive  Conservative 
convention.” 

Dobie  insists  that  he  had  no  hidden 
political  agenda  when  the  AMS  re- 
f^used  to  fund  the  Summer  Ubyssey. 

“We  closed  them  down  this  summer 
because  they  were  $25,000  [Canadian] 
over  budget,”  he  said. 

Siobhan  Roantree,  who  was  sched¬ 
uled  to  be  photo  editor  next  fall,  said, 
however,  that  the  Arts  Undergraduate 
Society  had  overspent  its  budget  by 
$50,000  and  was  still  scheduled  to  re¬ 
ceive  a  summer  appropriation. 

“There  always  has  been  tension  be¬ 
tween  the  paper  and  government,”  she 
said.  “This  has  been  building  for  some 
time.” 

The  Ubyssey  seems  to  have  been 
victimized  by  a  loose  coalition  of  polit¬ 
ical,  personal  and  university  adminis¬ 
tration  sources.  Some  self-inflicted 
wounds  also  made  it  vulnerable. 

The  74-year-old  twice-weekly  paper 
is  one  of  the  most  respected  in  Cana¬ 
da.  Allan  Fotheringham,  one  of  Cana¬ 
da’s  most  storied  journalists,  recently 
called  it  “the  best  journalism  school  in 
the  country.” 

It  has  won  a  reputation  for  good  in¬ 
vestigative  reporting  and  in-your-face 
irreverence. 

In  1967,  the  AMS  tried  to  fire  the 
Ubyssey  editor  for  permitting  a  colum¬ 
nist  to  use  four-letter  words  in  a  cri¬ 
tique  of  a  Playboy  article. 

Campbell,  then  first  vice  president 
of  the  AMS,  said  she  would  resign  if 
the  student  governing  body  suspend¬ 
ed  the  editor  and  observed  that  the 
Vancouver  campus  “should  be  a 
hotbed  of  revolutionary  activity  and  a 
bastion  of  conservatism.  The  univer¬ 
sity  is  a  place  where  everyone  should 
be  free.” 

Danny  Stoffman,  then  Ubyssey  edi¬ 
tor,  survived  the  coup  attempt  and  crit¬ 
icized  the  AMS  for  trying  to  stifle  the 
paper’s  independence. 

“There  has  never  been  a  student 
council  like  this  before,”  Stoffman  said. 
“Previous  councils  —  even  when  dis¬ 
pleased  with  the  paper  —  have  felt  it 
part  of  their  responsibility  to  ensure 
the  autonomy  of  the  press.  This  one 
wants  to  destroy  that  autonomy.” 

Until  recently,  the  Ubyssey  student 
editors  cited  Campbell  as  an  example 
of  a  former  AMS  executive  who  was 
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Consent  is  not  a  simple  issue 


'^OXm'MCATfSC  TBMOVGB  TBt  OJtMTABEAS  Of  fOWUt  AHD  NEGOntinW 


The  Uhyssey  ran  into  trouble  when  it  published  its  annual  Valentine’s  Day  issue,  which  included  some  explicit  sexual  stories. 
The  newspaper,  in  an  editorial,  said  its  sex  issue  had  generated  a  needed  debate  on  important  issues  of  pornography,  sex  and 


power,  but  the  university  initiated  an  ad  boycott  that  hurt  the  paper’s  revenue  and  led  to  a  shortfall  in  operating  expenses. 
The  Ubyssey  ran  a  front-page  apology  to  make  peace  with  the  student  government  and  the  university  administration,  but  that 


did  not  stop  the  takeover. 


willing  to  fight  for  press  freedom,  but 
that  has  changed  as  the  debate  on  the 
role  of  the  PCYP  members  on  other 
campuses  has  started  again. 

The  Ubysse^i’s  recent  troubles  be¬ 
gan  18  months  ago  when  its  staff  vot¬ 
ed  to  stop  publishing  the  paper  as  a 
sign  of  solidarity  with  striking  service 
workers. 

That  prompted  another  group  of 
students  to  start  the  Campus  Times,  a 
weekly  paper  funded  by  ad  dollars. 

“Nearly  80%  of  the  students  on 
this  campus  were  going  to  school  and 
they  decided  on  their  own  not  to 
publish,”  said  Don  Kitchen,  the  stu¬ 
dent  publisher. 

The  Campus  Times  has  become  a  fa¬ 
vorite  of  the  UBC  administration  and 
a  critic  of  the  Ubyssey.  It  also  has  man¬ 
aged  to  avoid  criticism,  even  though 
Derek  Miller,  its  campus  editor  and  a 
columnist,  is  a  full-time  research  em¬ 
ployee  of  the  AMS. 

“We  have  no  political  sponsorship,” 
says  Kitchen.  “Derek  is  a  payroll  em¬ 
ployee  of  the  AMS  Executive  Council 
[run  by  Dobie],  working  on  different 
research  projects  for  them,  but  he  is 
careful  to  avoid  any  conflict.” 

Steve  Crombie,  manager  of  media 
relations  for  the  university  and  a  severe 
critic  of  the  Ubyssey,  feels  the  Campus 
Times  is  a  “credible  publication  that 
does  not  pull  any  punches.  They  don’t 
use  pornography  to  shock  everybody.” 


Michael  Hughes,  a  student  represen¬ 
tative  on  the  board  of  governors,  dis¬ 
agreed.  “The  Campus  Times  is  a 
newsletter  for  the  AMS,”  he  said. 

Crombie  said  the  Ubyssey  was  un¬ 
ethical  but  found  no  fault  with  Miller 
working  as  a  full-time  employee  of  the 
AMS  while  he  was  an  editor  at  the 
Campus  Times. 


“I  didn’t  know  that,”  he  conceded, 
“but  I  know  that  hasn’t  stopped  him 
from  writing  critical  columns  about  the 
administration.” 

Miller,  24,  who  graduated  in  1990 
but  maintains  student  eligibility  by 
taking  some  courses,  said  his  job  as  a 
$23,000-a-year  researcher  for  AMS 
could  be  “perceived  as  a  conflict  of 
interest.” 

“It’s  my  fault  for  putting  myself  in 
this  position,”  he  said.  “Last  spring,  it 
felt  uncomfortable  and  I  stopped  writ¬ 
ing  about  campus  issues.  I  think  people 
trust  my  integrity.  I  also  have  written 
in  the  past  for  the  Ubyssey  and  every 
other  publication  on  campus.”  The 


Campus  Times  has  diligently  chroni¬ 
cled  the  problems  of  the  Ubyssey.  That 
coverage  focused  attention  last  fall  on 
the  PCYP’s  attempt  to  force  the  AMS 
to  stop  distributing  student  fees  to  the 
Ubyssey. 

That  campaign  was  orchestrated  by 
Jason  Saunderson,  vice  chairman  of 
the  UBC  chapter  of  the  PCYP.  Saun¬ 


derson  was  a  participant  in  the  1992 
Summer  National  College  on  political 
action  at  which  the  controversial  doc¬ 
ument  on  the  takeover  of  leftist  cam¬ 
pus  organizations  first  surfaced. 

That  pamphlet  said,  in  part; 

“Student  government  takeover  is 
our  next  logical  step.  Success  in  taking 
student  government  will  allow  us  to  di¬ 
vert  the  student  government  resources 
away  from  the  political  causes  of  the 
student  left  and  the  accomplishments 
of  the  goals  of  the  PCYP  and  our  party 
in  Canada.” 

Saunderson  said  in  an  interview 
from  his  Ottawa  residence  that  a  peti¬ 
tion  drive  had  collected  984  valid  sig- 


The  Ubyssey  troubles  continue  a  recent  trend  in 
Canada  in  which  campus  newspapers  have  lost 
their  funding  after  criticizing  the  student 
governments  that  administer  their  budgets. 
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Campus  loumalism 


natures  —  just  16  short  of  getting  it  on 
a  student  ballot. 

University  students  on  all  sides  of 
the  issue  have  claimed  that  Saunder- 
son  wrote  parts  of  the  political  action 
document. 

“People  say  I  wrote  it,  but  I  have 
never  seen  it,”  Saunderson  said.  “That 
campus  strategy  document  was  never 
part  of  PCYP  policy.” 

Saunderson’s  campaign  to  stop  fund¬ 
ing  the  Uhyssey,  however,  mirrored 
the  aims  of  the  controversial  political 
action  document.  He  made  that  clear 
in  a  long  letter  to  the  editor  in  the 
Ubyssey: 

“These  people  are  fulfilling  their 
own  political  agendas  and  using  your 
money  to  pay  for  it.  Don’t  let  them  rob 
your  wallet  to  present  one-sided  left- 
wing  propaganda  on  every  issue  .  .  . .  ” 

Justin  Brown,  national  post  sec¬ 
ondary  director  of  the  PCYP,  said 
Saunderson’s  petition  drive  was  not 
connected  to  his  office. 

“We  don’t  have  anything  against  our 
clubs  being  active  publicly  on  campus. 
Many  of  the  students  involved  on  that 
campus  felt  that  the  money  used  for 
the  paper  [the  Ubyssey]  was  not  well 
spent. 

“If  the  majority  of  the  students  on 
the  campus  felt  they  did  not  want  to 
pay  for  the  paper,  that  is  not  an  issue 
to  me.” 

Brown  said  the  political  action  doc- 


Bill  Dobie,  president  of  the  Alma  Mater 
Society  at  the  University  of  British 
Columbia,  was  a  delegate  to  the 
Progressive  Conservative  convention. 


ument  being  circulated  around  the 
country  was  not  published  by  his  orga¬ 
nization,  even  though  its  cover  sheet 
claimed  it  did. 

“Anybody  can  print  anything  up 
they  want  to  today.  We  are  not  denying 
that  someone  may  have  written  it  and 
sent  it  to  us,  but  it  is  not  part  of  our 
mandate.  We  were  not  involved  in  it  in 
any  way.  We  support  free  speech  on 
campuses.” 

Brown  was  quoted  in  a  January 
Canadian  University  Press  story  as  say¬ 
ing  the  pamphlet  was  one  of  several 
suggestions  presented  to  him  by  stu¬ 
dent  leaders. 

“It’s  not  our  official  policy,  it’s  just  an 
idea  that  students  had,  and  it  is  basi¬ 
cally  a  working  document  that  some 
people  have  submitted  to  us.” 

Brown  also  stated,  “We  didn’t  spend 
any  money  on  it  or  act  on  it  and  we 
didn’t  release  it.” 

Jim  Kirk,  communications  director 
of  the  British  Columbia  New  Democ¬ 
ratic  Party,  said  the  takeover  of  the 
Ubyssey  mirrored  the  tactics  suggested 
in  the  pamphlet. 

“The  Ubyssey  is  a  major  expendi¬ 
ture.  There  is  no  reason  it  would  not  be 
included  in  the  agenda  outlined  in  that 
document.  I  think  they  [the  PCYP] 
want  to  use  student  government  and 
institutions  supported  by  government, 
including  the  Ubyssey.” 

Most  of  the  coverage  of  the  PCYP’s 
unsuccessful  petition  drive  was  carried 
on  the  Letters  page  of  the  Ubyssey  be¬ 
cause  the  editors  said  they  did  not 
want  to  cover  a  story  they  were  in¬ 
volved  in. 

That  was  the  last  victory  for  the 
Ubyssey  during  the  1992-93  academic 
year. 

Feb.  5,  the  paper  published  an  edito¬ 
rial  headed  “Electric  Limos  for  the 
People,”  suggesting  that  hard-pressed 
students  should  try  to  avoid  paying 
fares  in  protest  of  a  150  fare  increase. 

Frances  Foran,  the  Ubyssey  editor 
who  wrote  the  editorial,  repeated  some 
of  her  suggestions  several  days  later  on 
a  local  television  program.  When  she 
was  asked  whether  she  knew  she  was 
breaking  the  law,  she  said,  “Not  unless 
you  get  caught.” 

Crombie,  the  university  media  rela¬ 
tions  manager,  said  the  administration 
was  overwhelmed  with  protests  from 
alumni  and  various  officials. 

“We  thought  of  suspending  her  but 
decided  that  it  would  be  inappropriate 


Siobhan  Roantree,  who  was  scheduled 
to  be  Ubyssey  photo  editor  next  fall. 


for  the  administration  to  become  in¬ 
volved  in  a  student  publication,”  he 
said.  “We  received  complaints  from  ad¬ 
vertisers  and  alumni.  We  sent  their 
complaints  to  the  AMS  because  they 
were  the  paper’s  publisher.” 

Asked  why  the  administration 
would  direct  criticism  to  a  political  or¬ 
ganization  such  as  the  AMS  rather 
than  the  campus  newspaper,  Crombie 
replied,  “Complaints  had  been  taken 
to  the  editors  in  the  past  and  they  had 
not  been  dealt  with.” 

However,  shortly  afterward,  Crom¬ 
bie,  meeting  with  other  university  of¬ 
ficials,  discovered  that  Foran  had 
graduated  from  the  school,  was  ineligi¬ 
ble  to  work  at  the  newspaper  and 
should  not  have  been  receiving  $2,400 
for  editing  the  paper.  Foran  resigned 
soon  afterward  but  the  campus  paper 
and  student  government  are  staffed 
with  students  taking  just  one  or  two 
courses. 

Dobie  said  he  was  enrolled  in  a  sin¬ 
gle  three-credit  course  while  he  was  re¬ 
ceiving  his  $11,000  salary  as  president 
of  AMS. 

Crombie  agreed.  “If  Francis  Foran 
had  taken  just  a  one-credit  course,  she 
could  have  worked  at  the  paper.” 

One  week  later,  the  Ubyssey  pub¬ 
lished  its  annual  Valentine’s  Day  is¬ 
sue,  which  included  some  explicit 
sexual  stories. 

“It  was  pornographic,”  Crombie  said. 

The  Department  of  Housing  and 
Conferences  —  the  subject  of  a  number 
of  unflattering  stories  in  the  Ubyssey  — 
wrote  a  letter  to  the  AMS  complaining 
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L.A.  Times  offers 
faxed  mortgage  rates 

THE  LOS  ANGELES  Times  now  includes  faxed  mortgage 
rates  in  its  information  services. 

Mortgage  Rate  Fax  (MRF)  provides  a  list  of  single-family 
home-mortgage  rates  currently  offered  by  Southern  Califor¬ 
nia  lenders. 

Subscribers  receive  a  listing  of  up-to-date  rates  for  six  stan¬ 
dard  types  of  mortgage  loans  every  business  day  by  2  p.m. 
Additionally,  the  fax  message  carries  breaking  news  on  the 
real-estate  market,  a  list  of  key  money-rate  indices,  phone 
numbers  of  participating  lenders,  rate  lock-in  periods  and 
comparisons  of  monthly  payments  per  $1,000  borrowed. 

MRF  is  tied  to  the  TimesLink  telephone  information  ser¬ 
vice,  offered  by  the  Times’  Orange  County  edition,  so  rates 
can  be  obtained  24  hours  a  day.  TimesLink  provides  current 
recorded  messages  on  more  than  30  subjects  from  entertain¬ 
ment  to  business. 

The  cost  to  MRF  subscribers  is  $20  a  month  with  a  re¬ 
duced  rate  of  $16  per  month  for  subscriptions  of  three 
months  or  longer. 

Participating  lenders  pay  $1,800  to  $2,400  per  month,  de¬ 
pending  on  the  number  of  loan  types  listed  in  the  Sunday 
real-estate  section  advertisement.  The  Times  said  it  has 
signed  up  some  of  the  leading  lenders  in  the  area,  including 
California  Federal  Bank,  First  Nationwide  Bank  and  Home 
Savings  of  America. 

Mets  vs.  press 

THE  DISTINCTION  “THE  Worst  Team  in  Baseball”  has 
the  New  York  Mets  apparently  so  frustrated  that  some  team 
members  have  been  taking  out  their  feelings  on  the  press. 

Take  pitcher  Bret  Saberhagen,  who  July  7  threw  a  lit  fire¬ 
cracker  at  reporters  in  the  Mets  locker  room. 

“It  was  a  practical  joke,”  he  was  quoted  as  saying.  “If  the  re¬ 
porters  can’t  take  it,  forget  them.” 

Saberhagen  says  he  did  not  intend  to  hurt  anyone.  He  just 
“wanted  to  get  people’s  attention.  There  are  always  tons  of  re¬ 
porters  here  when  something  bad  is  happening.  I  don’t  like  a 
lot  of  them.” 

Later,  he  apologized  for  his  comments  and  for  tossing  the 
firecracker. 

Then,  July  27  —  just  three  days  after  left  fielder  Vince 
Coleman  hurled  a  firecracker  at  Los  Angeles  Dodger  fans, 
hurting  a  2-year-old  girl  —  Dave  D’ Alessandro  from  the 
Hackensack,  N.J.-based  Record  was  splashed  with  bleach  in 
the  Mets  clubhouse. 

“1  was  standing  next  to  Mark  Hermann  of  Newsday,  lis¬ 
tening  to  [pitcher]  Dwight  Gooden,”  D’ Alessandro  told  his 
paper.  “I  heard  the  noise  of  a  squirt  gun  and  felt  some  drops 
on  my  back,  my  left  cheek  and  quite  a  bit  on  my  neck.” 

Record  editor  Glenn  Ritt  faxed  a  letter  to  Mets  vice  presi¬ 
dent  of  baseball  operations  Gerry  Hunsicker  demanding  an 
explanation  and  an  apology. 

“1  cannot  imagine  a  situation  where  a  sports  reporter  is  in 
danger  of  bodily  harm  while  doing  his  job  in  a  locker  room,” 
the  letter  said. 

The  Record  quoted  Ritt  as  saying  that  such  conduct  “would 
not  be  tolerated  in  any  other  work  environment.  It  cannot  be 
tolerated  in  the  locker  room  of  the  Mets.” 
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U.S.  Media  Stock  Values 
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Stock 

8/3/93 

7/27/93 

8/4/92 

Affiliated  Publications  Inc.  (NY) 

14.25 

14.125 

12.00 

A.H.  BeloCorp.  (NY) 

47.00 

48.375 

45.75 

Capital  Cities/ABC  Inc.  (NY) 

503.50 

510.125 

453.375 

Central  Newspapers  Inc.  (NY) 

27.25 

26.375 

22.00 

Dow  Jones  &  Co.  Inc.  (NY) 

30.125 

29.50 

34.125 

Gannett  Co.  Inc.  (NY) 

50.00 

49.875 

47.625 

Knight-Ridder  Inc.  (NY) 

54.125 

53.75 

61.25 

Lee  Enterprises  Inc.  (NY) 

29.00 

28.75 

30.125 

McClatchy  Newspapers  Inc.  (NY) 

19.00 

18.50 

20.25 

Media  General  Inc.  (AM) 

22.00 

21.875 

18.50 

Multimedia  Inc.  (NDQ)  * 

33.00 

32.75 

26.75 

New  York  Times  Co.  (AM) 

25.625 

25.25 

28.50 

Park  Communications  Inc.  (NDQ) 

19.25 

19.25 

16.00 

Pulitzer  Publishing  Co.  (NY) 

29.00 

28.625 

30.25 

E.W.  Scripps  Co.  (NY) 

25.00 

25.25 

25.50 

Times  Mirror  Co.  (NY) 

30.625 

30.50 

34.75 

Tribune  Co.  (NY) 

50.00 

51.125 

41.25 

Washington  Post  Co.  (NY) 

225.50 

225.50 

216.50 

*  3  for  1  stock  split 
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Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 

Stock 

8/3/93 

7/27/93 

8/4/92 

MacLean  Hunter  Ltd.  (a) 

12.00 

12.00 

12.125 

Hollinger  Inc.  (a) 

13.875 

13.75 

11.125 

Quebecor  Inc.  Class  A  (a)(d) 

20.50 

20.00 

12.00 

Reuters  (c) 

66.625 

64.625 

59.875 

Southam  Inc.  (a) 

16.25 

16.375 

16.50 

Thomson  Corp.  (a) 

15.50 

16.125 

14.375 

Toronto  Sun  Publishing  Corp.  (a) 

12.00 

12.125 

16.50 

TorStar  Corp.  (a) 

21.50 

21.375 

21.50 

Pearson  Ltd.  (b)(e) 

4.67 

4.67 

3.37 

News  Corp.  Ltd.  (c) 

46.50 

46.375 

33.75 

(a)  Quotes  are  in  Canadian  Dollars 

(b)  Quote  is  in  British  Pounds 

(c)  Quotes  are  in  U.  S.  Dollars 

(d)  2  for  1  stock  split  -  Jan.  24, 1992 

(e)  2  for  1  stock  split  -june  l.S,  1992 
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Mets  general  counsel  Davis  Howard  announced  July  29 
that  he  was  investigating  the  bleach-squirting  episode. 

Earlier  this  year,  the  Mets’  Bobby  Bonilla  threatened  New 
York  Daily  News  reporter  Bob  Klapisch,  who,  in  his  book 
The  Worst  Team  Money  Could  Buy,  did  not  have  kind  things 
to  say  about  the  multimillion-dollar  player. 

Tampa  Tribune  raises 
money  for  charity 

FLORIDA’S  TAMPA  TRIBDNE  has  installed  newspaper 
racks  in  nearly  50  area  McDonald’s  restaurants  to  raise  mon¬ 
ey  for  the  Ronald  McDonald  House. 

The  Tribune  is  donating  4^  from  every  daily  paper  and  100 
from  every  Sunday  edition  to  the  charity,  which  houses  fami¬ 
lies  of  patients  in  All  Children’s  Hospital  in  St.  Petersburg,  Fla. 
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Weekly  Editor 


Wendell  Long 

Bennett  Covinty  Booster  II 

Martin,  S.D. 


by  Tom  Riordan 

THERE  IS  ONE  country  editor  who 
won’t  print  editorials  on  controversial 
local  issues. 

“They  can  polarize  a  community,” 
said  Wendell  E.  Long,  who  in  1950 
with  his  wife,  Mary,  founded  Bennett 
County  Booster  II  at  Martin,  S.D. 

“One  of  the  things  we  steer  clear  of 
is  taking  much  of  a  position  on  these 
situations.  I  did  in  years  past  but  I 
found  that  the  minute  we  took  up  for 
one  side,  people  on  the  other  felt  the 
newspaper  was  working  against  them. 

“I  do  think  merely  reporting  all  the 


facts  of  an  issue  honestly  and  objec¬ 
tively  has  borne  out  that  we  can  do  the 
community  more  good.  That  lets  the 
people  make  their  own  decision  about 
it.” 

A  good  example  occurred  in  1992. 
The  county  school  board  decided  in 
February  that  as  an  economy  measure, 
busing  would  be  discontinued.  When 
Booster  II  printed  this  development,  a 
massive  verbal  donnybrook  broke  out 
between  parents  and  board  members. 

For  the  next  five  months.  Booster  II 
ran  countless  stories  airing  both  sides 
and  plenty  of  readers’  letters.  When 
the  issue  finally  was  settled  in  late 
June,  busing  remained  intact.  Long 
decided  his  readers  had  been  well 
served  by  Booster  II,  Bennett  Coun¬ 
ty’s  only  paper,  which  has  a  circula¬ 
tion  of  2,234. 


(Riordan  is  a  free-lance  writer.) 
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But  don’t  label  this  editor  a  Caspar 
Milquetoast.  An  incident  in  1975  at¬ 
tests  to  his  courage. 

That  was  the  year  of  the  gun  battle 
and  50-day  standoff  at  Wounded  Knee 
on  the  Rosebud  Indian  Reservation, 
which  sits  next  door  to  Bennett  Coun¬ 
ty.  Booster  II  coverage  included  run¬ 
ning  stories  and  many  volatile  letters 
from  area  people,  both  pro-  and  anti- 
Indian. 

In  the  midst  of  the  tension.  Native 
American  activist  Russell  Means, 
accompanied  by  an  entourage  of  half 
a  dozen  grim-faced  companions, 
stomped  into  the  Booster  II  office. 


Long  saw  them  coming.  So  did  sev¬ 
eral  Booster  II  employees,  who  beat 
hasty  retreats  through  the  back  shop. 
Long  did  not.  He  knew  what  the  topic 
of  conversation  would  be  —  an  un¬ 
signed  letter  in  that  week’s  issue.  In  it, 
the  writer,  whose  name  Long  had 
withheld,  referred  to  Indians  as  “sec¬ 
ond-class  citizens.” 

Means  demanded  that  Long  tell  him 
the  name  and  address  of  the  writer. 
Long  quietly  refused.  The  half-circle  of 
faces  drew  closer.  Threats  careened 
loudly  off  the  walls  of  the  tiny  office. 
Then  the  editor  raised  his  voice  in  a 
tone  of  finality,  “Russell,  I  am  not  go¬ 
ing  to  do  that.” 

Means  and  his  companions  filed 
out. 

Both  Wendell  and  Mary  Long  were 
born  and  raised  in  Martin.  They  know 
and  went  to  school  with  many  Native 
Americans. 


Wendell  Long 


“There  was  a  time,”  says  the  editor, 
“when  we  didn’t  even  realize  that  there 
was  anything  different  between  us.  Af¬ 
ter  the  friction  started  at  Wounded 
Knee,  an  Indian  woman  came  into  the 
office  and  said  to  Mary,  ‘You  know  we’ve 
been  friends  all  these  years  and  now 
we’re  supposed  to  hate  each  other.’  ” 

Long  says  hating  didn’t  happen  in 
this  or  other  old  friendships. 

During  Wounded  Knee,  the  town  of 
Martin,  population  1,017,  experienced 
an  invasion  of  media  from  all  over  the 
world.  Mary  Long  said  the  Booster  II 
gang  adopted  a  German  TV  crew, 
which  spent  spare  hours  at  the  weekly 
learning  about  the  Old  West. 

Wendell  Long  traces  his  love  for 
printing  to  1934,  when  he  started  to 
hang  around  the  Martin  Messenger, 
where  his  mother  worked.  Soon  he  was 
editing  a  special  page  of  school  news, 
hand-setting  type,  learning  how  to  run 
a  press. 

By  the  time  he  graduated  from  Ben¬ 
nett  County  High  School  in  1940,  he 
had  become  a  budding  Linotype  oper¬ 
ator.  That  led  to  a  job  at  the  Leigh 
(Neb.)  World  and  then  the  Savanna 


“One  of  the  things  we  steer  clear  of  is  taking 
much  of  a  position  on  these  situations.  I  did  in 
years  past  but  I  found  that  the  minute  we  took  up 
for  one  side,  people  on  the  other  felt  the 
newspaper  was  working  against  them.” 
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(III.)  Times,  a  daily  at  the  time  and 
now  a  weekly.  His  stay  in  Savanna  end¬ 
ed  unceremoniously  when  he  and  a  fel¬ 
low  printer  staged  a  two-man  strike  for 
higher  wages. 

World  War  II  arrived  and  he  found 
work  with  a  Chicago  freight  firm,  was 
drafted  into  the  Army  and  spent  al¬ 
most  three  years  in  Europe. 

His  long-distance  courtship  of  Mary 
brought  him  back  to  Martin,  where 
they  were  married  in  1946.  The  GI  Bill 
took  the  young  couple  to  South  Dako¬ 
ta  State  University,  where  Long  en¬ 
rolled  in  the  community  journalism 
and  printing  program.  While  not  in 
class,  he  worked  a  Linotype  at  the 
Brookings  County  Press. 

Following  a  year  at  SDSU,  Long 
took  a  full-time  Linotype  position  at 
the  Daily  Capital  Journal  in  Pierre.  By 
then,  he  had  the  rare  talent  to  “hang 
the  machine”  —  setting  and  casting 
lines  of  type  at  maximum  speed  hour 
after  hour. 

After  two  years  with  the  Journal, 
Long  told  his  wife  that  they  should  be 
running  their  own  weekly  together. 
Where?  How  about  the  old  hometown 
of  Martin?  They  would  be  in  head-to- 
head  competition  with  the  Martin 
Messenger,  she  noted.  His  response 
was  “So  what.” 

With  some  family  financial  assis¬ 
tance,  they  bought  equipment  —  a 
Linotype  once  used  by  a  defunct 
weekly  in  Colome;  a  two-page  newspa¬ 
per  press  and  a  job  press  from  Clear¬ 
water,  Neb.;  foundry  type,  cabinets 
and  California  job  cases;  and  a  paper 
cutter  from  a  defunct  Cody,  Neb., 
paper. 

Volume  1,  Number  1  of  Bennett 
County  Booster  II  hit  the  streets  July 
27,  1950  —  literally.  The  Longs  walked 
around  town,  handing  out  free  copies. 

Within  two  years,  the  Martin  Mes¬ 
senger  had  died.  Booster  II  flourished, 
grossing  $40,000  its  third  year.  Cur¬ 
rently  it  grosses  $200,000.  Long  said  he 
named  the  weekly  in  honor  of  the  orig¬ 
inal  Bennett  County  Booster,  started  in 
1911  by  his  aunt  and  uncle.  It  later  was 
run  by  his  mother,  then  merged  in  1916 
with  the  Messenger. 

During  42  years  of  editing  Booster 
II,  Long  has  found  himself  chasing  all 
sorts  of  stories,  often  odd  and  some¬ 
times  spine-chilling. 

In  the  old  hot-metal  era,  press  days 
began  about  8  a.m.  Wednesday  and 
continued  until  10  or  11  p.m.  One 
Wednesday,  the  Longs,  along  with  a 
hired  hand,  began  to  think  they  would 
never  finish.  Midnight  passed  as  Wen- 
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dell  Long  finally  put  finishing  touches 
on  Page  One. 

Suddenly  the  office  door  burst  open. 
A  town  doctor  rushed  in  to  report  a 
macabre  shooting.  Thirty  minutes  ear¬ 
lier  at  a  nearby  cattle  ranch,  a  gunman 
had  killed  the  rancher  and  his  wife  and 
wounded  their  infant  son.  Two  neigh¬ 
bors,  who  had  driven  up  to  find  out 
what  happened,  were  also  shot.  One 
was  killed.  The  doctor  had  patched  the 
wounded  man  at  the  local  hospital  and 
then  saw  lights  burning  at  the  paper 
and  decided  to  alert  the  Longs. 

Long  furiously  took  notes,  then 
thanked  his  “reporter.”  By  phone  he 


tracked  down  the  sheriff  at  a  road¬ 
block.  He  learned  that  the  unknown 
killer  was  still  at  large. 

The  clock  pushed  1  a.m.  when  the 
editor  said,  “We’re  going  to  make  over 
the  front  page.”  While  he  typed  the 
story,  Mary  Long  and  the  printer  re¬ 
moved  secondary  materials  from  the 
Page  One  chase.  Wendell  Long  moved 
to  the  keyboard  of  his  Model  14  Lino¬ 
type,  casting  the  morbid  tale  slug  after 
slug. 

The  team  broke  out  the  144-point 
wood  type  for  a  headline.  Nobody  re¬ 
members  if  they  were  jolted  by  a 
thought  that  the  gunman  might  at  that 


moment  be  prowling  Martin’s  deserted 
downtown. 

Once  the  front  page  had  been  re¬ 
made  and  locked  tight,  the  heavy  form 
was  carried  to  the  press  and  slid  onto 
its  bed.  It  took  an  hour  to  hand-feed 
this  final  press  run,  which  backed  up 
four  pages  that  had  been  printed  earli¬ 
er  in  the  day.  Folding,  addressing  and 
bundling  followed.  By  the  time  all  that 
had  been  accomplished,  it  was  almost 
7  a.m.  The  valiant  trio  headed  for  the 
post  office  to  drop  off  the  never-to-be 
forgotten  issue  of  Thursday,  March  27, 
1952. 

The  postmaster  helped  himself  to  a 
copy.  He  gasped  as  he  read  the  eight- 
column  banner: 

3  SHOT,  2  WOUNDED  AT  MER- 
RIMAN 

“That  was  the  first  he  knew  of  the 
shooting,”  said  Wendell  Long,  who  still 
savors  that  scoop  of  more  than  40 
years  ago. 

If  such  an  event  happened  today,  in 
a  Booster  II  shop  with  its  five  Apple 
Macintoshes,  laser  printer  and  two- 
unit  Goss  Community  offset  web  press, 
the  job  could  be  accomplished  in 
about  one  hour.  Fast  and  furious,  yes. 
But  as  much  fun?  One  wonders. 

The  thought  of  another  great  story 
prompts  a  modest  grin  from  the  low- 
key,  soft-spoken  71-year-old  editor.  It 
began  when  a  Milbank,  S.D.,  gas  sta¬ 
tion  attendant  called  state  police.  He 
excitedly  reported  just  filling  the  gas 
tank  of  a  black  Lincoln.  On  the  back¬ 
seat,  under  a  slightly  askew  blanket, 
the  young  man  said  he  had  spied  a 
body  with  bloody  hands. 


A  statewide  search  was  on. 

Four  days  later,  it  quietly  reached 
Martin,  with  the  focus  on  a  black  Lin¬ 
coln  owned  by  the  local  Catholic 
priest.  A  special  investigator  from  the 
state  attorney  general’s  office  ques¬ 
tioned  the  pastor.  He  admitted  that 
several  days  earlier,  he  had  stopped  for 
fuel  at  Milbank.  Yes,  in  the  back  seat 
under  a  blanket  there  had  been  a  some¬ 
what  battered,  bloody  body  —  a  plaster 
of  Paris  corpus  of  Christ.  The  priest 
said  he  had  taken  it  to  a  religious  art 
house  in  Minneapolis  for  restoration. 


(See  Weekly  on  page  35) 
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“If  you  want  to  make  something  of  yourself  and 
really  enjoy  life,  then  this,  the  weekly  field,  is  the 
place  to  do  it.” 
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Press  right  of 
access  outweighs 
juror  privacy 

Louisiana  Supreme  Court  rules  press  can 
see  voir  dire  questionnaires  in  jury  selection 


by  Robert  Buckman 

DOES  A  PROSPECTIVE  juror’s  right 
to  privacy  override  the  press’  right  of 
access  to  questionnaires  used  in  the 
jury-selection  process? 

No,  the  Louisiana  Supreme  Court 
concluded  in  an  order  that  directed  a 
trial  judge  to  make  public  the  voir  dire 
questionnaires  used  in  the  controver¬ 
sial  manslaughter  trial  of  a  Baton 
Rouge  man  who  shot  and  killed  a 
Japanese  exchange  student  he  mistook 
for  a  prowler. 

The  Advocate  in  Baton  Rouge  had 
appealed  state  District  Judge  Mike  Er¬ 


win’s  denial  of  press  access  to  the  ques¬ 
tionnaires  on  the  grounds  that  it 
would  violate  the  privacy  of  the  jurors, 
who  had  not  been  told  that  the  infor¬ 
mation  may  be  released  to  the  press. 

The  manslaughter  trial  of  Rodney 
Peairs  in  the  Oct.  17,  1992,  shooting 
death  of  16-year-old  Yoshihiro  Hattori, 
who  mistakenly  came  to  Peairs’  home 
thinking  it  was  the  address  of  a  Hal¬ 
loween  party,  attracted  international 
attention,  particularly  in  Japan.  The 
incident  became  a  cause  celebre  for 
gun-control  advocates,  and  the  trial 

(Buckman  is  a  journalism  professor  at 
the  University  of  Southivestem 
Louisiana  in  Lafayette.) 


provided  grist  for  a  series  in  the 
“Doonesbury”  comic  strip. 

Peairs  was  acquitted  May  23,  so  the 
high  court’s  decision  came  too  late  for 
trial  coverage. 

The  seven-day  trial  began  May  17, 
and  39  prospective  jurors  were 
screened  during  three  days  of  voir  dire 
proceedings.  An  eight-page,  51-item 
questionnaire  was  submitted  to  them 
to  speed  the  process. 

Advocate  reporter  Tim  Talley  sought 
access  to  questionnaires  May  20. 

“I  had  a  blank  copy,  so  I  knew  what 
the  questions  were.  I  wanted  to  know 
the  basic  mental  composition  of  the 


where  they  were  coming  from,  if  they 
had  guns  in  their  homes.  A  lot  [of  the 
questions]  are  real  basic  information, 
all  of  which  would  normally  have  been 
asked  in  open  court.” 

Among  the  questions  that  intrigued 
Talley  were  “What  are  the  three  most 
important  lessons  to  teach  your  chil¬ 
dren?”  and  “What  three  well-known 
people,  living  or  dead,  do  you  admire 
most?”  The  questionnaire  also  asked 
prospective  jurors  if  they  kept  guns  in 
their  homes,  if  they  or  a  close  relative 
or  friend  had  been  a  victim  of  crime  or 
if  they  or  a  relative  had  been  convicted 
of  a  crime. 

“I  was  just  interested  in  seeing  what 


they  said,”  Talley  explained. 

May  21,  Erwin  ruled  against  the 
Advocate,  stating  that  the  prospective 
jurors  did  not  expect  their  responses 
to  be  turned  over  to  the  media. 

“I  had  covered  the  courts  for  five 
years  and  I  think  they  trusted  me,  but 
they  weren’t  too  sure  what  the  Japan¬ 
ese  press  might  do  with  it  [the  infor¬ 
mation  on  the  questionnaires],”  Talley 
said. 

Capital  City  Press,  parent  company 
of  the  Advocate,  appealed  the  ruling 
to  the  1st  Circuit  Court  of  Appeals  in 
Baton  Rouge  May  24,  the  day  after 
Peairs’  acquittal.  When  the  state  ap¬ 
peals  court  indicated  that  it  would  not 
act  on  the  Advocate’s  petition  until 
June  3,  the  paper  obtained  an  order 
from  the  Louisiana  Supreme  Court  di¬ 
recting  the  appeals  court  to  act  within 
two  days. 

May  27,  the  appeals  court  ruled 
against  the  Advocate  on  the  grounds 
that  the  request  for  the  questionnaires 
should  have  been  made  under  the 
state’s  Public  Records  Law.  The  Advo¬ 
cate  then  appealed  to  the  state 
Supreme  Court,  citing  a  First  Amend¬ 
ment  right  to  access  and  citing  prece¬ 
dent  that  the  jury-selection  process  has 
been  open  to  the  public  since  16th- 
century  England. 

In  a  one-paragraph  decision  handed 
down  the  following  day,  the  state 
Supreme  Court  did  not  address  the 
constitutional  issue  but  merely  ordered 
Erwin  to  hand  over  the  requested 
questionnaires.  The  order  specified, 
however,  that  “answers  on  these  ques¬ 
tionnaires  that  contain  intensely  per¬ 
sonal  information  that  would  be  inap¬ 
propriate  for  public  disclosure  .  .  .  shall 
be  redacted.”  The  order  gave  Erwin  24 
hours  to  make  any  deletions. 

Talley  said  that  when  he  appeared  at 
the  judge’s  office  to  claim  the  question¬ 
naires,  a  clerk  had  decided  rather  than 
making  redactions  simply  to  delete  the 
names  of  the  jurors. 

“I  said,  ‘Hold  on,  time  out,  that’s  not 
going  to  make  it,’  ”  Talley  related. 

Talley  called  the  Advocate’s  execu¬ 
tive  editor,  Linda  Lightfoot,  who  called 
the  paper’s  attorney,  who  called  the 
judge,  who  then  opted  to  release  the 
questionnaires  without  any  redaction. 

Talley  conceded  that  some  of  the  in¬ 
formation  was  highly  personal.  One 


(See  Access  on  page  35) 
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“1  wanted  to  know  the  basic  mental  composition 
of  the  jury,  the  mind-set  of  these  people,  where 
they  were  coming  from,  if  they  had  guns 
in  their  homes.” 


jury,  the  mind-set  of  these  peopb 


18 


The  1993  E&P  International  Yhar  Book 
has  a  new  section!  "Wh(/s  l/llhere" 


SECTION  I:  U.S.  daily  newspapers,  daily  newspaper 
personnel,  national  newspapers,  tabloid  newspapers,  new 
dailies,  suspensions,  newsprint  statistics,  newspaper 
groups  under  common  ownership,  special  service  dailies, 
action/hot  line  editors,  employee  and  carrier  publications. 
ir  New  for  f993is  a  state  map  at  the  beginning  of 
each  state's  listing  which  shows  the  location  of  each 
daily  newspaper  and  the  metropolitan  statistical  areas 
for  each  state. 

SECTION  II:  Weekly  newspapers,  black  newspapers, 
religious  newspapers,  foreign-language  newspapers, 
military  newspapers  and  college  and  university  newspapers. 

SECTION  III:  Canadian  daily  newspapers,  newspaper 
groups  under  common  ownership,  weekly  newspapers, 
foreign-language  newspapers,  tabloids,  carriers  and 
employee  publications,  and  action/hot  line  editors. 
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SECTION  IV:  Newspapers  of  the  United  Kingdom 
and  Ireland,  newspapers  of  Europe,  the  Caribbean 
region.  Central  America  and  Mexico,  South  America, 
Africa,  the  Middle  East,  Asia  and  the  Far  East,  Australia 
and  New  Zealand  and  the  Pacific  Ocean  Territories. 

SECTION  V:  News,  picture  and  press  services, 
feature,  news  and  picture  syndicate  services,  comic 
section  groups  and  networks,  newspaper-distributed 
magazine  sections,  and  art  and  mat  services. 

SECTION  VI:  Equipment,  suppliers  and  services  with 
a  directory  of  company  names,  products  and  services, 
plus  production  personnel  pay  scales  and  top  minimum 
scales  for  reporters. 

SECTION  VII:  NAA  roster,  associations  and  clubs, 
representatives,  various  membership  directories,  schools 
of  journalism,  newspaper  films,  brokers,  appraisers, 
clipping  bureaus,  unions,  promotion  services,  ombuds¬ 
men,  press  and  radio-tv  correspondents,  US. 
Correspondents  Association  Association  of  American 
Correspondents  in  London,  and  more. 
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SECTION  VIII:  Who's  Where:  a  complete  listing 
of  all  daily  and  weekly  newspaper  personnel  in  alpha¬ 
betical  order  by  last  name  with  their  title,  newspaper  at 
which  they  are  located,  and  their  telephone  number. 

Order  your  own  E&P 
International  Year  Book  today! 

Look  for  the  enclosed  order  card  in  this  issue  of  E&P  and 
mail  it  along  with  your  payment  to: 

Editor  &  Publisher,  Year  Book,  1 1  West  19th  Street 
New  York,  NY  10011-4234. 

Or  to  charge  your  order  to  your  Visa/MC  account  call 
(212)  675-4380. 


Law  intended  to  stop 
publication  of  sex-crime 
victims’  names  overturned 


by  MX.  Stein 

THE  WASHINGTON  STATE  Su¬ 
preme  Court  recently  overturned  a  law 
intended  to  stop  a  maverick  weekly 
publisher  from  printing  the  names  of 
alleged  juvenile  victims  of  sex  crimes 
in  court  cases. 

The  court,  in  a  7-0  decision,  said 
the  law  violates  a  state  constitutional 
guarantee  that  trials  be  open  and  that 
defendants  and  accusers  have  equal 
status. 

The  ruling  was  a  victory  for  Henry 
Gay,  publisher  of  the  Shelton-Mason 
County  Journal,  who  was  supported 
on  the  issue  by  Allied  Daily  News¬ 
papers  of  Washington  and  the  Wash¬ 
ington  Newspaper  Publishers  Associ¬ 
ation. 

Gay’s  paper,  which  covers  every 
felony  trial  in  the  county,  identifies  all 
witnesses  and  summarizes  their  testi¬ 
mony.  However,  alleged  victims  of  sex 


son”  in  the  sense  that  “it  will  protect 
young  people  from  having  their  names 
identified  but  it  does  not  violate  free¬ 
dom  of  the  press.” 

In  testifying  before  the  House  Judi¬ 
ciary  Committee  on  the  proposed  bill. 
Gay’s  son,  Charles,  the  Journal’s  man¬ 
aging  editor,  said  the  paper  subscribed 
to  “basic  journalistic  principles  to  be 
fair,  consistent  and  complete.  A  trial 
involves  a  dispute  between  two  or  more 
parties  whose  stories  differ,  and  basic 
journalism  tells  us  to  be  complete  by 
naming  all  parties  and  summarizing 
their  stories. 

“We  believe  in  the  presumption  of 
innocence  and  feel  it  is  our  duty  to 
presume  the  defendant’s  innocence 
whether  society  does  or  not.” 

Labeling  a  witness  a  “victim”  during 
a  trial  also  labels  the  defendant  as  a 
guilty  person.  Gay  argued.  The  trial  is 
supposed  to  determine  if  there  is  a  vic¬ 
tim,  he  added. 


WNPA  executive  director  Diana  Kramer  said 
many  association  members  disagree  with  Gay’s 
position  on  identifying  juveniles  in  sex-offense 
trials,  but  the  group  joined  ...  in  defending 
him  on  free-press  grounds. 


offenses  are  called  “accusers”  rather 
than  victims. 

The  policy,  as  it  relates  to  juve¬ 
niles,  has  stirred  up  a  statewide  con¬ 
troversy.  Last  year,  the  Washington 
Legislature  overwhelmingly  passed 
the  Victim  l.D.  bill,  which  sought  to 
prohibit  court  officials  from  publicly 
releasing  the  names  of  alleged  juve¬ 
nile  sex-crime  victims.  The  bill  also 
authorized  fines  of  $100  to  $500 
against  any  reporter  who  published 
the  names. 

Gov.  Booth  Gardner  signed  the 
measure  but  vetoed  the  fine  section, 
which  Gay  charged  would  “tell  news¬ 
papers  what  they  could  and  could  not 
print.” 

At  the  time,  Gardner  termed  the 
legislation  the  “premier  bill  of  the  sea- 
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Seattle  attorney  Cameron  DeVore, 
who  argued  the  case  before  the 
Supreme  Court  for  Allied  Daily  News¬ 
papers,  said,  “I  think  it’s  an  excellent 
result  and  it’s  exactly  right  under  the 
Washington  Constitution.” 

WNPA  executive  director  Diana 
Kramer  said  many  association  mem¬ 
bers  disagree  with  Gay’s  position  on 
identifying  juveniles  in  sex-offense  tri¬ 
als,  but  the  group  joined  with  ADNW 
and  Fisher  Broadcasting  Co.  in  de¬ 
fending  him  on  free-press  grounds. 

She  said  Gay,  a  WNPA  member,  is 
regarded  by  some  readers  and  publish¬ 
ers  as  a  “crackpot,”  a  designation  she 
quickly  knocked  down. 

“Henry  Gay  is  not  a  crackpot,”  she 
asserted.  “He  is  a  responsible  publisher 
and  journalist”  who  has  won  several 


journalism  honors,  including  the 
American  Civil  Liberties  Union’s 
William  O.  Douglas  Award  and  a  Soci¬ 
ety  of  Professional  Journalists  Henry 
Cervi  Award. 

Controversy  is  nothing  new  to  the 
Gays.  Several  years  ago,  the  Journal 
ran  a  two-part  series  on  a  man  who 
was  sentenced  to  life  imprisonment  for 
incest. 

According  to  Charles  Gay,  the  man’s 
wife  asked  the  paper  to  do  the  story, 
which  was  accompanied  by  a  picture  of 
the  family. 

The  community,  he  recalled,  was 
outraged. 

“A  month  later,  I  learned  of  an  unex¬ 
pected  result  of  the  series,”  he  said. 
“The  prosecutor  told  me  his  office  had 
had  an  explosion  of  reports  of  child  sex¬ 
ual  abuse  because  of  the  stories.”  BEOT 

Gay  group  files 
civil  rights  charge 
against  black  daily 

A  HOMOSEXUAL  GROUP  has  filed 
a  civil  rights  complaint  against  the 
black-oriented  Chicago  Defender. 

The  Ad-Hoc  Committee  of  Proud 
Black  Lesbians  and  Gays  filed  a  com¬ 
plaint  with  the  Chicago  Commission  on 
Human  Relations  charging  Chicago  De¬ 
fender  Charities  with  discrimination  be¬ 
cause  it  barred  the  group  from  its  annu¬ 
al  Bud  Billiken  back-to-school  parade. 

For  its  part.  Defender  officials  say  the 
group’s  exclusion  from  the  parade  was  a 
simple  matter  of  logistics. 

“We  are  not  in  judgment  of  anyone’s 
lifestyle  and  we  will  protect  the  rights  of 
everyone  as  long  as  they  do  not  infringe 
with  the  rights  of  others,”  said  Michael 
Brown,  director  of  public  relations  for 
the  Defender  and  coordinator  of  the 
Aug.  14  parade. 

Brown  said  the  homosexual  group  is 
simply  one  of  about  25  groups  that  is  on 
the  waiting  list  for  the  parade. 

The  Ad-Hoc  Committee,  however, 
says  it  submitted  a  later  application  to 
parade  officials  that  contained  identical 
information  about  its  marching  unit  but 
with  the  name  “Diverse  Black  Role 
Models.”  That  application  was  accept¬ 
ed,  it  claims. 

In  a  front-page  editorial  July  28,  the 
Defender  declared  that  “the  Bud 
Billiken  Parade  and  Picnic  has  been 
and  still  is  for  our  kids  and  their  fami¬ 
lies.  Any  organization  that  promotes 
our  young  people  toward  the  future  is 
welcomed.” 


Editord?Publisher  •  August  7,  1993 


^Briefe 


Man  charged 
with  kidnapping 
youth  carrier 

A  45-YEAR'OLD  man  was  held  with¬ 
out  bond  on  a  kidnapping  charge  in 
connection  with  the  death  of  an  11- 
year-old  newspaper  carrier. 

More  than  2,000  people  attended  a 
memorial  service  last  month  for  the 
carrier,  Jeralee  Underwood,  whose  body 
was  found  more  than  a  week  after  she 
had  been  abducted  from  a  Pocatello, 
Idaho,  street. 

Bannock  County  Prosecutor  Mark 
Hiedeman  said  he  planned  to  file  a 
first-degree  murder  charge  against 
James  Edward  Wood,  who  had  been 
held  without  bond  on  a  kidnapping 
charge. 

Underwood,  a  carrier  for  the  Idaho 
State  Journal,  was  out  collecting  from 
customers  the  evening  of  June  29  when 
she  was  forced  into  a  car  by  a  man,  who 
sped  off. 

Journal  publisher  Don  Byrne  said  the 
19,000-circulation  paper,  which  employs 
about  300  carriers,  would  re-evaluate  its 
distribution  system.  —  AP 

Auditor  permitted  to 
charge  newspaper 
for  retrieved  data 

THE  IDAHO  STATE  auditor  can 
charge  a  newspaper  a  fee  for  providing 
some  information  because  of  a  need  to 
create  a  computer  program  to  retrieve 
data,  according  to  the  attorney  general’s 
office. 

Wayne  Cornell,  managing  editor  of 
the  Idaho  Press-Tribune  in  Nampa,  said 
there  was  no  way  a  newspaper  the  size 
of  the  Press-Tribune,  with  a  circulation 
of  18,000,  could  afford  the  $3,000  price 
quoted  by  the  state  office. 

The  attorney  general’s  opinion  was  in 
response  to  a  request  by  the  afternoon 
paper  for  a  report  on  1991  bonuses  paid 
to  state  employees. 

The  newspaper  was  quoted  a  $15 
copying  fee  for  the  1992  bonus  report 
but  was  quoted  the  $3,000  fee  for  pro¬ 
viding  the  same  information  for  1991. 

J.D.  Williams,  the  auditor,  said  it 
would  have  cost  between  $3,000  and 
$4,500  to  produce  the  information  be¬ 


cause  of  a  need  to  write  a  special  com¬ 
puter  program. 

The  attorney  general’s  office  upheld 
that  position  but  did  say  such  a  charge 
should  not  be  made  if  the  programming 
involved  was  minimal. 

Cornell  said  that  given  the  circum¬ 
stances,  the  attorney  general’s  ruling 
was  understandable.  —  AP 

Minnesota  court 
upholds  decision  to 
seal  police  file 

THE  MINNESOTA  COURT  of  Ap¬ 
peals  has  upheld  a  judge’s  decision  to 
seal  a  police  file  of  National  Hockey 
League  player  Dan  Quinn,  who  was  ac¬ 
cused  of  rape  last  November  but  was 
never  charged  with  any  crime. 

In  a  decision  last  month,  a  three- 
judge  panel  denied  a  request  by  the 
Minneapolis  Star  Tribune  and  the  St. 
Paul  Pioneer  Press  to  release  the  file 
stemming  from  a  19-year-old  woman’s 
claim  that  Quinn  had  raped  her  in  a 
Bloomington  hotel  room. 

“Quinn’s  need  to  move  forward  with 
a  productive  life  and  put  this  incident 
behind  him  outweighed  the  public’s 
need  to  know  more  about  the  events  of 
November  1992,”  the  ruling  said. 

Quinn,  formerly  of  the  Pittsburgh 
Penguins,  was  arrested  after  the  woman 
said  she  had  been  assaulted  at  a  hotel 
where  the  visiting  Penguins  were  stay¬ 
ing.  Authorities  later  determined  there 
was  not  sufficient  evidence  to  pursue 
charges.  Quinn  finished  the  1993  sea¬ 
son  with  the  St.  Louis  Blues. 

Last  December,  a  Hennepin  County 
judge  ordered  the  police  file  sealed  to 
protect  Quinn  from  “unsubstantiated 
allegations.” 

In  its  ruling,  the  appeals  court  reject¬ 
ed  the  newspaper’s  contention  that 
sealing  the  file  was  an  unconstitutional 
limit  on  free  speech.  —  AP 

ACLU  sues 
newspaper 

THE  AMERICAN  CIVIL  Liberties 
Union  has  filed  a  lawsuit  against  the 
Morning  News  Tribune  of  Tacoma, 
Wash.,  on  behalf  of  the  paper’s  Sandy 
Nelson,  who  was  involuntarily  reas¬ 


signed  from  news  reporting  to  copy 
editing  because  of  her  off-duty  political 
activities. 

The  suit  argues  that  the  Tribune's  ac¬ 
tions  unduly  restricted  Nelson’s  freedom 
of  speech  and  her  right  to  participate  in 
the  initiative  and  referendum  process. 

“The  ACLU  recognizes  the  newspa¬ 
per’s  right  to  restrict  reporters  from  cov¬ 
ering  events  in  which  they  are  person¬ 
ally  involved,  but  the  Tribune  went  too 
far  by  removing  Nelson  from  reporting 
altogether,”  said  the  ACLU’s  Kathleen 
Taylor. 

The  lawsuit  also  claims  the  paper 
breached  an  employment  contract  by 
terminating  Nelson’s  job  as  a  reporter 
without  a  finding  of  just  cause.  The  re¬ 
structuring  of  her  job  responsibilities  to 
copy  editing  functions  intentionally 
created  intolerable  working  conditions, 
which  amounted  to  a  wrongful  con¬ 
structive  discharge,  the  lawsuit  stated. 

Surgeon  sues 

A  PLASTIC  SURGEON  from  Metairie, 
La.,  has  sued  the  Times-Picayune,  New 
Orleans,  claiming  articles  about  a  med¬ 
ical  malpractice  lawsuit  against  him  con¬ 
tained  false  statements  that  damaged  his 
reputation  and  cost  him  income. 

Dr.  Hamid  Massiha’s  suit,  filed  late 
last  month,  centers  on  alleged  inaccu¬ 
racies  in  June  1992  stories  reporting  a 
malpractice  case  in  which  a  jury  re¬ 
turned  a  $1.3  million  verdict  against 
Massiha  and  retired  New  Orleans  ob¬ 
stetrician/gynecologist  Dr.  Simon  Ward. 

Janice  Turner,  a  patient  of  Massiha, 
sued  him  and  Ward  for  failing  to  pro¬ 
vide  appropriate  care  by  not  ordering  a 
mammogram  or  biopsy  when  she  re¬ 
peatedly  complained  of  discomfort  in 
her  right  breast.  Massiha  performed  a 
breast  implant  for  Turner  in  1984.  He 
testified  that  he  believed  her  pain  was 
caused  by  scar  tissue  and  denied  any 
malpractice. 

Turner  was  later  found  to  have  breast 
cancer. 

Massiha  claims  the  Times-Picayune's 
stories,  among  other  things,  falsely  said 
six  complaints  were  pending  last  year 
against  him  in  Jefferson  Parish  state 
District  Court  when  Massiha  alleges 
there  was  only  one.  The  suit  also  com¬ 
plains  that  the  newspaper  falsely  said  he 
declined  to  comment  after  appearing  at 
the  trial. 
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Newspeople  in  the  News  Compiled  by  Ian  E.  Anderson 


Michele  Chaboudy 


Carl  Bates 


Don  Henninger 


Jeff  Dozbaba 


Michele  Chabeudy,  marketing  di' 
rector  at  the  San  Francisco  Chronicle, 
has  been  named  vice  president  of  mar¬ 
keting  for  the  Houston  Post. 

Carl  Bates,  classified  advertising 
manager  at  the  Arkansas  Democrat' 
Gazette  in  Little  Rock,  moved  to  the 
Houston  paper  as  director  of  classified 
advertising. 

He  succeeds  Cliff  Clements,  who 
was  named  to  the  newly  created  posi¬ 
tion  of  advertising  business  manager. 

Ed  Yeunghans,  operations,  plant  and 
production  director  at  the  Charlotte 
(N.C.)  Observer,  and  Ronald  A. 
Hawthorn,  publisher  of  the  Sales 
Manager,  a  newsletter  for  circulation 
managers,  have  been  named  associates 
of  the  international  newspaper  con¬ 
sulting  firm  American  Newspaper 
Consultants  Ltd.,  Milwaukee,  Wis. 

Younghans  has  worked  at  the  South¬ 
ern  Illinoisan  of  Carbondale  and  the 
Anderson  (S.C.)  Independent-Mail. 

Hawthorn  has  held  circulation  posts 
at  the  Press  of  Atlantic  City,  N.J.,  the 
Washington  Times  and  the  old  Fort 
Lauderdale  (Fla.)  News. 

Ed  Dulln,  president  of  Independent 
Newspapers  in  Scottsdale,  Ariz.,  has 
been  elected  president  of  Suburban 
Newspapers  of  America,  Chicago. 

Janet  AlampI,  a  free-lance  writer, 
has  been  appointed  managing  editor  of 
the  religious  weekly  newspaper  Catholic 
Transcript,  Hartford,  Conn. 

She  succeeds  editor  David  Fortier 
and  news  editor  Darla  Keyes,  who 
resigned. 

Cheryl  Magazine,  senior  photo  ed¬ 
itor  at  U.S.  News  &  World  Report  in 
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Washington,  has  been  named  assis¬ 
tant  managing  editor  for  photo  and 
graphics  at  the  Hartford  (Conn.) 
Courant. 

Previously,  she  was  picture  editor  at 
the  Louisville,  Ky.,  Courier'] ournal. 

David  Scett,  assistant  editor  of  the 
Catholic  weekly  newspaper  Evangelist, 
Albany,  N.Y.,  has  been  appointed  edi¬ 
tor  of  the  religious  weekly  Our  Sunday 
Visitor  of  Huntington,  Ind. 

William  Randolph  Hearst  III,  vice 
president,  publisher  and  editor  of  the 
San  Francisco  Examiner,  has  been 
elected  a  testamentary  trustee  of  the 
Hearst  Family  Trust,  established  under 
the  will  of  William  Randolph  Hearst. 

He  fills  a  vacancy  created  by  the  re¬ 
cent  death  of  his  father,  William  Ran¬ 
dolph  Hearst  Jr. 

Charles  G.  Schott,  special  consul¬ 
tant  in  the  London  office  of  McKinsey 
and  Co.,  and  Celia  M.  Irvine,  elec¬ 
tronic  mail  services  product  manager 
at  Prodigy  Services  Co.,  White  Plains, 
N.Y.,  have  been  named  vice  presidents 
of  the  Hearst  New  Media  &  Technolo¬ 
gy  Group,  which  manages  interests  in 
media  and  technologies. 

Schott  will  concentrate  on  new  ven¬ 
tures  while  Irvine  will  focus  on  the 
new  media  development  of  Hearst 
multimedia  assets. 

Jarvis  Coffin,  Atlantic  region  vice 
president  of  sales  at  Business  Week 
magazine,  has  been  named  Eastern  dis¬ 
play  advertising  manager  at  the  Los 
Angeles  Times. 

Previously,  he  was  Northeastern 
sales  director  at  USA  Today. 


Kelly  Scett,  film  editor  at  the 
Times,  was  promoted  to  the  newly  cre¬ 
ated  position  of  managing  editor  of  the 
Sunday  Calendar. 

Earlier,  she  worked  as  entertainment 
news  editor  at  Newsday  and  New  York 
Newsday  and  in  several  positions  at 
the  St.  Petersburg  (Fla.)  Times. 

Claudia  Eller,  film  editor  at  the 
entertainment  newspaper  Daily  Variety 
in  Los  Angeles,  also  joined  the  Calen¬ 
dar  section  of  the  Times  as  editor  in 
charge  of  news  coverage  of  the  movie 
business. 

Den  Henninger,  sports  editor  at  the 
Phoenix  (Ariz.)  Gazette,  has  been  pro¬ 
moted  to  managing  editor. 

He  succeeds  Jan  Leach,  who  was 
appointed  managing  editor  at  the 
Cincinnati  Enquirer. 

Mary  Ann  Neck,  assistant  manag¬ 
ing  editor  at  the  Gazette,  was  named  to 
the  same  position  at  the  Arizona  Re¬ 
public. 

Jeff  Dezbaba,  sports  editor  at  the 
Republic,  was  appointed  assistant  man¬ 
aging  editor  for  news  at  the  paper. 

Harvey  Fonda,  production  traffic 
manager  and  account  manager  at  the 
monthly  publication  Syracuse  (N.Y.) 
Business,  has  been  appointed  produc¬ 
tion  manager  at  the  weekly  Syracuse 
New  Times. 

Peter  William  Medwid,  national 
advertising  sales  manager  at  Yankee 
Publishing  Inc.  in  Dublin,  N.H.,  has 
been  named  New  York  advertising 
sales  manager  at  Parade  magazine. 

He  succeeds  Clare  Davis,  who  is 
now  Eastern  sales  manager  at  Woman’s 
Day. 
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Donrey  Media  Sold 


by  Tony  Case 

AN  ARKANSAS  INVESTMENT 
group  is  acquiring  a  controlling  inter¬ 
est  in  Donrey  Media  Group,  one  of  the 
nation’s  biggest  newspaper  companies. 

The  deal  was  announced  last  week 
by  the  heads  of  Donrey  and  Stephens 
Group  Inc.,  parent  of  Stephens  Inc., 
which  bills  itself  as  the  largest  invest¬ 
ment  and  brokerage  firm  off  Wall 
Street  and  has  held  other  media 
interests. 

Las  Vegas,  Nev.-based  Donrey  owns 
53  daily  newspapers  and  71  non-dailies 
as  well  as  broadcast  and  cable-televi¬ 
sion  operations  and  outdoor-advertis¬ 
ing  companies.  It  ranks  as  the  17th- 
largest  newspaper  company,  based  on 
combined  daily  circulation  over 
790,000.  Forbes  magazine  has  estimat¬ 
ed  Donrey  to  be  worth  $950  million. 

Dick  Smith  of  the  Maryland-based 
newspaper-brokerage  company  W.B. 
Grimes  valued  a  controlling  interest  in 
Donrey  at  $500  million.  He  said  the 
company’s  Fort  Smith,  Ark. -based 
Southwest  Times  Record  alone  has 
been  appraised  at  $60  million  to  $70 
million. 

Smith,  who  has  followed  the  news¬ 
paper  industry  for  50  years,  said  he  was 
shocked  to  learn  of  the  acquisition — 
and  he  was  not  alone.  “People  who 
have  been  with  the  company  30  or  40 
years  who  have  had  the  close  confi¬ 
dence  of  Mr.  Reynolds  were  as  sur¬ 
prised  as  I  was,”  he  related. 

Others  expected  that  Donrey  might 
be  sold  after  founder  Donald  W. 
Reynolds  died  in  April. 

Details  of  the  agreement  between 
the  privately  held  companies  have 
been  scarce.  Stephens  referred  calls  to 
a  Donrey  representative  who  declined 
comment. 

Even  executives  at  Donrey’s  own 
properties  were  given  few  details.  Sev¬ 
eral  publishers  and  editors  said  all  they 
knew  about  the  deal  was  what  they  had 
read  in  a  news  release  Donrey  issued 
last  week  that  did  not  say  when  the 
deal  would  take  place  or  divulge  terms. 

Donrey  instructed  editors  to  publish 
only  the  information  in  the  release,  ac¬ 
cording  to  an  editor  at  one  paper.  He 
said  he  and  his  colleagues  were  re¬ 


buffed  when  they  sought  more  facts. 

Donrey  chairman,  president  and 
chief  executive  officer  Fred  W.  Smith 
said  “there  has  been  a  longtime  associ¬ 
ation”  between  Reynolds  and  Stephens 
chairman  Jackson  Stephens. 

“I  am  certain  that  the  future  of  Don¬ 
rey  and  its  employees  will  be  well 
served  by  this  association,”  he  said  in  a 
statement. 

Stephens,  who  will  become  Donrey’s 
chairman,  said  he  has  “admired”  Don¬ 
rey  for  years.  He  anticipated  no  per¬ 
sonnel  or  management  changes  as  a  re¬ 
sult  of  the  acquisition. 

Reynolds’  will  instructed  that  pro¬ 
ceeds  from  Donrey’s  sale  go  to  the 
Donald  W.  Reynolds  Foundation.  He 
provided  each  of  his  three  children 
with  a  $50,000  annuity  as  long  as  they 
did  not  contest  the  will.  If  they  chal¬ 
lenge  it  and  lose,  they  get  $1  each. 

“They  won’t  get  as  much  as  they 
think  they’re  entitled  to,”  Reynolds 
told  Forbes.  “Children  are,  to  me,  most 
ungrateful.” 

There  has  been  much  speculation 
about  just  why  Stephens  is  interested 
in  Donrey. 

The  Stephens  family  is  politically 
influential  in  Arkansas  and  has  con¬ 
tributed  generously  to  political  cam¬ 
paigns  over  the  years,  including  the 
successful  presidential  bid  of  former 
Gov.  Bill  Clinton.  Observers  question 
whether  Stephens  might  want  Don¬ 
rey’s  papers  as  a  vehicle  for  his  politi¬ 
cal  views.  Others  think  Stephens  will 
take  Donrey  public  as  it  did  a  few 


years  ago  when  it  acquired  Beverly  En¬ 
terprises,  the  nation’s  largest  nursing- 
home  operator. 

“It  makes  a  lot  of  sense  that  Stephens 
would  take  the  company  public,”  said 
broker  Smith.  “I  feel  sure  about  it,  but 
I’m  not  positive  about  it.  They’ve  always 
said  they’re  the  biggest  broker  in  the 
United  States  not  located  on  Wall 
Street.  That’s  the  kind  of  business 
they’re  in.” 

Smith  said  he  does  not  think  Stephens 
will  hold  Donrey  long  enough  to  get  in¬ 
volved  in  editorial  matters. 

Charles  Berry,  publisher  of  Donrey’s 
Pine  Bluff  (Ark.)  Commercial,  said  he 
and  colleagues  at  other  papers  see  the 
deal  as  positive. 

“The  Stephens  Group  and  Donrey 
are  Arkansas-based  companies.  I’m 
proud  to  be  a  part  of  Donrey,  and 
Stephens,  as  far  as  I  know,  is  a  good 
company  also,”  he  said. 

Donrey’s  Arkansas  connection  pre¬ 
ceded  the  Stephens  deal.  Its  financial 
headquarters  are  in  Fort  Smith  and  it 
owns  five  newspapers  in  the  state. 

Donrey  is  the  latest  in  a  line  of 
Stephens  media  investments.  The 
company  has  a  minority  interest  in 
companies  controlled  by  Rupert 
Phillips,  who  publishes  the  Honolulu 
Star-Bulletin  and  Journal  Newspapers 
of  Springfield,  Va.  Stephens  once  was 
part  owner  of  Phillips  Media  Inc.,  a 
publisher  of  papers  in  the  South  and 
the  Midwest,  and  was  involved  in  retail 
and  magazine-publishing  ventures  in 
Arkansas.  BE^P 
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IVuni  One  AcKeriisin;^  did. 


The  idea  for  their  next  stunning  Lexus  ad,  hidden  somewhere  in  the  dusty  silence  of  a  forgotten  road. 
Finding  it  took  a  remarkable  group  of  people.  All  using  an  equally  remarkable  computer^^The  ^ple’  Macintosh!  Why  did  they  choose 
Macintosh?  0  Maybe  they  wanted  computers  with  the  power  to  work  intuitively,  letting  people  explore  ideas  the  moment  inspiration 
strikes.  Not  the  moment  they  remember  how  to  use  the  system,  PerhqK  they  needed  computers  versatile  enough  to  handle  everything 


fktrAe  name  of  your  nearesImUbortzeiiAppte  reseller,  coil  800-538-9696,  ext.  210.  *)ustaddMacmtosbKExcbarigf  u^iwa^  ® 1993 Computer,  Inc.  Ail  reserved.  Apple,  the  Apple  logo,  Macing  and  “The  power  to  be  your  be^"  are  regi^ered  trademark? 
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SEE  IT? 


from  memos  to  mechanicals.  Or  the  only  computers  able  to  read  from  and  write  to  Macintosh,  DOS,  OS/2  and  Windows  disks,  offering 
compatibility  with  most  existing  systems!  CS!l  It  could  have  been  our  exclusive  ColorSync™  system,  which  ensures  bright,  accurate 
ou^ut  every  time.  Or  maybe,  just  maybe,  Tbam  One  chose  Macintosh  for  the  same  reasons  everyone  else  does.  For  the  power  41^^ 
to  explore  new  ideas.  The  power  to  chase  dreams.  The  power  to  be  your  best! 


Macintosh  for  Comnuiiiicalors. 


y'i  r’^j'nc  and  Macintosh  PC  Exchange  m  trademark  (^AppkCompuler,  he  OS/2  is  a  registered  trademark  (^hikrnatkmiU  Business 


United  States-Style 
Press  Club  in  Moscow 


by  James  Brodell 

A  UNITED  STATES-style  press  club 
in  Moscow  has  signed  up  460  mem¬ 
bers,  its  director  said,  even  though 
completion  of  $1  million  in  facilities 
still  is  at  least  a  month  away. 

The  International  Press  Center  & 
Club,  modeled  after  the  National  Press 
Club  in  Washington,  also  has  become  a 
key  forum  where  Russian  and  former 
Soviet  newsmakers  are  quizzed  by  Russ¬ 
ian  and  non-Russian  newspeople. 

In  addition  to  newspeople,  members 
range  from  former  Soviet  President 
Mikhail  Gorbachev  to  a  group  of  28 
journalism  students  from  Moscow 
State  University.  Others  are  embassy 
personnel  and  business  and  public  re¬ 
lations  people  working  in  Russia. 

Harry  Bodaan,  president  of  the 
press  center  and  club,  said  the  organi¬ 
zation’s  bylaws  require  that  the  major¬ 
ity  of  members  be  newspeople.  More 
than  100  members  are  Russian  jour¬ 
nalists,  despite  a  currency  crisis  that 
makes  the  $200  annual  membership 
fee  far  above  the  capability  of  most  lo¬ 
cal  journalists,  he  said.  The  club  now 
allows  foreign  journalists  who  join  for 
$800  to  designate  a  gift  membership 
for  a  Russian  journalist. 

Bodaan  was  general  manager  of 
Washington’s  National  Press  Club  for 
nearly  11  years  and  he  is  continuing 
its  tradition  of  bringing  newsmakers 
before  the  membership,  sometimes 
with  as  many  as  three  events  a  week. 
U.S.  visitors  have  included  Rep. 
Richard  Gephardt  of  Missouri,  the 
House  majority  leader,  and  Rep. 
Robert  Michel  of  Illinois,  the  minori¬ 
ty  leader. 

In  addition  to  Gorbachev,  who 
spoke  March  5,  Russians  and  speakers 
from  other  parts  of  the  Common¬ 
wealth  of  Independent  States  have 
covered  a  full  range  from  vice  premiers 
to  legislators.  Boris  Fyodorov,  Russian 
finance  minister  and  deputy  prime 
minister,  was  grilled  about  the  political 
and  economic  situation. 

(Brodell  is  afrec'lance  writer.) 
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The  newsmaker  sessions  result  in  ex¬ 
tensive  coverage  in  the  local  and  for¬ 
eign  press. 

The  press  center’s  mission  statement 
calls  upon  it  to  foster  excellence  in 
journalism  and  the  expansion  of  a  free 
and  open  press  in  Russia  and  the  other 
C.I.S.  nations.  Two  U.S.  firms  each 
have  given  grants  of  $100,000  to  help 
launch  the  facility. 

Bodaan  said  he  sees  the  organiza¬ 
tion  as  far  more  than  a  place  for  news¬ 
people  to  lunch  and  drink.  The  cen¬ 
ter’s  permanent  facilities  in  the  swank 
—  by  Russian  standards  —  Slavjan- 
skaya  Hotel  will  receive  nine  wire  ser¬ 
vices  and  include  some  2,000  to  3,000 
reference  works,  a  full-time  library 
with  a  staff  of  six,  some  30  computer 
stations  and  conference  rooms  as  well 
as  the  traditional  restaurant  and  bar. 

The  organization  is  continuing  to 
seek  grants  to  pay  for  the  facility, 
which  is  located  in  a  former  nightclub 
on  the  hotel’s  first  floor.  It  will  open  in 
August  or  September,  Bodaan  said. 

Work  is  being  done  at  the  same  ho- 


BORROWING  AN  IDEA  that  has  be¬ 
come  popular  in  other  industries,  Amer¬ 
ican  Newspaper  Consultants  Ltd.  has 
formed  from  a  stable  of  newspaper  fig¬ 
ures  who  offer  a  wide  range  of  services. 

“The  ultimate  goal,  although  admit¬ 
tedly  unattainable,  is  to  make  consul¬ 
tants  available  anywhere,  anytime,  for 
any  opportunity,  problem  or  situation  in 
the  industry,”  said  Dane  S.  Claussen, 
president  and  principal  of  Milwaukee- 
based  ANC. 

About  three  dozen  active  and  retired 
newspaper  executives,  some  well-known 
industry  figures,  have  joined  ANC  as  in¬ 
dependent  contractors  with  specialities. 

Among  them  are  Joseph  M.  Ungaro, 
former  president  of  the  Detroit  Newspa¬ 
per  Agency;  Dale  L.  Bussow,  former  pro- 


tel  in  temporary  offices.  Luncheons 
and  other  events  also  have  been  held 
at  the  hotel,  which  is  on  the  west  bank 
of  the  Moscow  River  less  than  four 
miles  from  the  Kremlin. 

Vladimir  Draitser,  general  director 
of  the  hotel,  said  the  press  center  fits 
well  with  the  image  that  the  Radisson- 
managed  facility  is  trying  to  convey  of 
a  fully  operational  hotel  and  business 
center. 

Bodaan  noted  that  Moscow  journal¬ 
ism  has  boomed  in  the  last  two  years, 
and  the  city  now  has  about  70  publica¬ 
tions  that  can  be  generally  described 
as  dailies  as  well  as  230  or  so  that  are 
non-dailies.  Of  the  dailies,  he  said, 
about  36  are  significantly  successful. 

Chris  Dobbins,  executive  assistant 
to  Bodaan,  said  the  press  center  is 
considering  expanding  its  polling  fa¬ 
cilities,  perhaps  involving  Russian 
journalism  students  in  the  process. 
Precision  journalism  using  social  sci¬ 
ence  research  techniques  to  develop 
significant  news  stories  is  still  in  its  in¬ 
fancy  in  Russia. 


duction  manager  of  the  Seattle  Times; 
Larry  Grimes,  president  and  managing 
director  of  the  W.B.  Grimes  &  Co.  me¬ 
dia  brokerage  firm;  and  Howard  Grothe, 
former  vice  president/advertising  and 
marketing  for  the  Orange  County  (San¬ 
ta  Ana,  Calif.)  Register. 

Also,  Patricia  Hirl  Longstaff,  former 
associate  general  counsel  of  the  Star 
Tribune  of  Minneapolis/St.  Paul;  Brian 
L.  Steffens,  editor  of  the  Quill;  and  Ed 
Younghans,  former  operations  and 
plant  and  production  director  of  the 
Charlotte  (N.C.)  Observer. 

Claussen  is  Midwest  merger  and  ac¬ 
quisitions  associate  with  W.B.  Grimes 
&  Co.  and  was  previously  publisher,  ed¬ 
itor  and  chief  executive  officer  of  the 
Daily  Reporter  in  Milwaukee. 
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Known  industry  names 
form  consulting  group 


^  AppleScript 
9  Adobe  lllustretor 
B  Adobe  Photoshop 
Aldus  FreeHond 
y  FlleMeker  Pro 
K  Microsoft  Eucel 
^  Microsoft  Word 
{S  PogeMeker 
M  Pointer 
Persueslon 
QuorkHPress 


Runs  tons  of  software. 

Macintosh  runs  everything 
fim  general  prodt^ify 
af^lications  to  specific 
software  for  design,  taffick- 


And  since  aU  Macintosh 
software  works  in  the  same, 
intuitiveway,  once  you've 
teamed  one,  you’ve  teamed 
the  basics  of  them  all. 


lets  you  use  the  newest  technology.  The  AppleCD"  300 
drive  gyves  you  access  to  bi^  amounts  (f  information 
and  images,  Mudir^  Kothk  Photo  CD7  And  it's  easy  to 
integrate,  too.  Ml  you  do  is  add  an  exterrud  drive  to  your 
existir^  system,  or  choose  a  Mac’  with  one  already  built 
in.  And  since  we’re  constantly  developing  new  technology, 
Macintosh  has  become  a  powerful  standard  for  pubhshit^ 
professionals  everywhere. 


Helps  you  explore  ideas.  Our  intuitive  software  lets  you  concentrate  on  your  work  and  not  on  your  computer,  so  it’s 
easy  to  integrMe  inu^  from  video,  CD,  chgital  cameras  and  on-line  services  and  scanners.  And  because  you  bill  clients 
for  computer  time,  a  Mac  becomes  a  voluble  revenue  center,  not  a  huge  expense. 


Mac 


PROPRIETARY 


n  t  o  s  h 


Helps  everyone  work  together.  The  Workgroup 
Server  95  is  an  ultra-fast.  ultra-expandaUe.  ultra- 
higb-peiformatKe  server  designed  to  enhance  work¬ 
group  productivily.  Four  times  more powerfid  than 
the  Macintosh  Quadra' 950,  it  has  built-in  Ethernet, 
AffileTalk'  Lo^Talk’  and  TCP/IP  capabilities,  so  it 
fits  into  virtually  every  existing  office  environment 


Connects  everyone  in  the  office.  Macintosh  computers 
are  among  the  most  connectable  personal  corrgnders  made,  so  they’re 
easy  to  integrate  in  virtually  any  environment.  Aral  Macintosh  plu^ 
ea^hdoDOS,  Windows  and  UNIT  systems,  as  well  as  h^hfy /pr¬ 
ized publishing  systems  like  Sdtex,  Hell  and  Crossfieid. 


Helps  you  do  more  work  mote  quickly.  By  using  AffleScripT 
arid  built-in  AffdeTalk  networking  capabilities.  Macintosh  gives 
you  the  ability  to  streanUine  the  entire  production  process.^  a 
number  cf  Macintosh  models  have  built-in  Ethermt  to  help  you 
tranffer  even  the  largest  files  with  ease. 


SEE  WHAT  MACINTOSH  CAN  DO  FOR  YOU 


Having  a  great  idea  is  hard  enough.  Why  use  a  computer  that  makes  it  even  harder?  With  Apple’  Macintosh*  you  get  the  computers  and 
peripherals  with  the  power  to  handle  the  entire  publishing  process.  And  the  company  that  supports  you  by  constantly  developing  new  tech¬ 
nology.  For  information  about  solutions  seminars,  call  1-800-438-1138,  ext.  120.  Attend  one,  and  you’ll  learn  about  our  powerful 
solutions,  each  one  with  a  feature  that  only  Macintosh  can  offer  The  power  to  be  your  best! 


0 1993  ^ppleQmipukr.  hie  Mriglits  reserved.  Afpk.AeAppk  logo,  AppkSban  AppiffliilklMser^^iler.lManiilk  Mac. 

fratkmarkaikdAMtPhotothop  is  a  tnkkmark^AiiobeSfekmlmi.MdmFre^iend.  PageMaker  (md^rjiiaskmmrtgisleTedtrmkma^  F^1alttraareptkrtdlraikm(vk(4ClarsCorp.HiauerepskrtdtrjdemariofLymitipe-HAA.G..tmdfr}ritsiibadMnes  Kodak  and Ptoio  (Dare 

trademarks  of  Eastman  Kodak  (jtyMicnsofiB  a  •egBkredtrtutemark  of MknscfiTiirp.NeiModem  is  a  trademark  of  Shiva  (forp  Mnter  is  a  trademark  ^PrasM  Design  C^.  Phaser  i  a  trademark  of  Tdorrmtx.  tnc.  QuarkXPress  ts  a  rendered  trademark  of Qttark.ltK.  Sake  is  a  trademark  of  Scdex  America 
Corp.  UNIX  a  a  rtgateredtradernark  of  UNIX  System  Laboratories.  hK. 
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California  papers 
join  program  to 

lure  political  ads 

FortyHivo  dailies  and  over  1 00  weeklies  sign 

for  CNF  A  project  called  Campaign  Advertising  Plan 


by  M.L.  Stein 

CALIFORNIA  NEWSPAPERS  ARE 
at  the  starting  gate  in  a  race  for  the 
thousands  of  dollars  in  regional  and 
statewide  political  advertising  the 
broadcast  media,  direct-mail  and  other 
outlets  have  grabbed  for  years. 

They  have  come  up  with  a  “3  for  1” 
formula  they  believe  will  deliver  a  big 
chunk  of  that  money  into  the  news¬ 
papers’  cash  registers. 

By  July  28,  42  dailies,  including  some 
of  the  state’s  largest,  and  over  100 
weeklies  had  signed  for  a  California 


Newspaper  Publishers  Association  pro¬ 
ject  called  Campaign  Advertising  Plan 
(CAP),  which  offers  three  ads  for  the 
price  of  one.  Several  more  papers  are 
expected  to  join  the  campaign,  accord¬ 
ing  to  CNPA  Services  project  manager 
David  Sams. 

The  program  will  be  pitched  to  con¬ 
gressional,  statewide,  judicial,  proposi¬ 
tion  and  initiative  campaigns  and  any 
other  politician  or  campaign. 

Through  CNPA  Services,  there 
will  be  one  order  and  one  invoice. 
The  advertiser  gets  three  ads  for  the 
price  of  one  but  must  buy  at  least  five 
CAP  newspapers.  Dailies  will  be  re¬ 
quired  to  run  all  three  ads  within  a 
seven-day  period  and  weeklies  with¬ 
in  three  weeks.  At  least  one  ad  will 


appear  in  the  main  news  section. 

In  addition  to  the  regular  rate,  the 
advertiser  will  be  charged  a  flat  $12  fee 
per  newspaper  for  placement,  tear¬ 
sheeting,  payment  to  the  papers  and 
other  services.  The  minimum  size  ad 
must  be  20  inches  and  no  copy  changes 
will  be  allowed. 

CNPA  is  planning  on  offering  the 
ad  buy  this  fall  to  catch  the  proponents 
and  opponents  of  several  initiatives  on 
statewide  ballots. 

“CAP  has  one  very  important  ele¬ 
ment  that  is  critical  to  the  success  of  a 
politician’s  message  —  frequency,”  said 


Sams.  “Our  plan  forces  frequency.  Tra¬ 
ditional  pickup  discounts  bave  not  at¬ 
tracted  political  ads.  Forcing  frequency 
will  show  campaign  consultants  the 
impact  newspapers  can  deliver.” 

CNPA  executive  director  Jack  Bates 
noted  that  California  newspapers  now 
receive  very  little  regional  or  statewide 
advertising. 

“The  trend  has  been  to  invite  candi¬ 
dates  to  use  our  newspapers  and  then 
stand  by  and  watch  them  spend  their 
entire  ad  budgets  in  broadcast  media, 
direct-mail,  outdoor  advertising  and 
bumper  stickers,”  he  pointed  out. 
“We’re  working  to  change  this  trend.” 

Among  the  dailies  that  have  enlist¬ 
ed  in  CAP  are  the  San  Diego  Union- 
Tribune,  San  Jose  Mercury  News,  Or¬ 


ange  County  Register,  Riverside  Press- 
Enterprise,  San  Bernardino  Sun, 
Merced  Sun-Star  and  La  Opinion,  the 
Spanish-language  newspaper  in  Los 
Angeles. 

Sams  said  the  Los  Angeles  Times 
may  sign  on  but  the  Sacramento  Bee 
had  declined  because  it  is  launching  its 
own  national  advertising  network. 

The  CAP  weeklies  include  the  Sel¬ 
ma  Enterprise,  Los  Angeles  Indepen¬ 
dent,  Kern  Valley  Sun,  Chula  Vista 
Star  News,  Milpitas  Post  and  Palo  Alto 
Weekly. 

In  a  message  to  its  members,  CNPA 
asserted  that  CAP  will  make  news¬ 
papers  more  affordable  than  broadcast 
and  represent  a  cost-per-thousand 
“substantially  below  direct  mail.”  For 
advertisers,  a  CAP  brochure  an¬ 
nounces,  “If  you’re  looking  to  reach 
California  voters,  we  know  a  place 
where  they’re  looking  for  you.” 

The  idea  already  has  caught  the  at¬ 
tention  of  at  least  one  agency. 

“CAP  offers  the  ease,  convenience 
and  cost-effectiveness  of  one-stop 
shopping,”  said  Bobbie  Metzger,  presi¬ 
dent  of  Stoorza,  Ziegaus  &.  Metzger  of 
Sacramento.  “My  clients  will  definitely 
benefit  from  this  service.” 

“We’re  encouraged,”  said  Bates. 
“We’re  getting  new  sign-ups  every 
day.”  BE^P 

Seattle  Times^ 
redesign 

offers  advertisers 
‘power  positions’ 

THE  SEATTLE  TIMES  introduced  in 
June  its  first  redesign  in  12  years. 

Included  in  the  new  design  are  “pow¬ 
er  positions,”  ad  spaces  set  aside  and 
guaranteed  to  advertisers. 

A  special  edition  created  for  adver¬ 
tisers  showed  the  new  fixed  position  ad 
spaces  on  Page  9  of  the  new  redesign 
format. 

“The  redesign  will  bring  more  im¬ 
pact  to  the  pages  for  our  advertisers 
and  will  alert  more  readers  to  the  pages 
as  well,”  said  Marji  Ruiz,  vice  presi¬ 
dent/advertising  for  the  Seattle  Times 
Co.  “That  combination  is  going  to 
make  us  a  much  more  valuable  product 
in  the  market.” 


Through  CNPA  Services,  there  will  be  one 
order  and  one  invoice.  The  advertiser  gets 
three  ads  for  the  price  of  one  but  must  buy 
at  least  five  CAP  newspapers. 


28 


Editor6?Publisher  •  August  7,  1993 


NAA  advertising  and 
circulation  award  winners 


AT  THE  FIRST  Newspaper  Associa¬ 
tion  of  America  Marketing  Conference 
in  New  Orleans,  the  new  organization 
sponsored  two  contests  that  were  pre¬ 
viously  conducted  by  two  groups  that 
merged  with  the  American  Newspaper 
Publishers  Association  last  year  to  cre¬ 
ate  the  NAA:  the  Tearsheet  Competi¬ 
tion,  sponsored  by  the  International 
Newspaper  Advertising  and  Marketing 
Executives,  and  the  Circulation  Pro¬ 
motion  Awards  competition,  spon¬ 
sored  by  the  International  Circulation 
Managers  Association. 

The  1993  Tearsheet  Competition 
drew  more  than  700  entries  to  compete 
in  11  categories  recognizing  outstand¬ 
ing  advertising  created  for  a  specific 
market.  Entries  were  divided  into  two 
circulation  groups:  one  for  under 
30,000  circulation  and  one  for  over 
30,000. 

The  1993  Circulation  Promotion 
Awards  competition  recognizes  out¬ 
standing  promotional  materials  aimed 
at  solving  a  circulation  marketing 
problem.  Seven  different  categories  are 
divided  into  circulation  groups  of  un¬ 
der  25,000;  25,000  to  74,999;  75,000  to 
149,999;  150,000  to  299,999;  and 
300,000  and  above.  Fifty-seven  win¬ 
ners  were  chosen. 

Winning  entries  from  both  contests 
are  available  in  two  books  on  sale  by 
the  NAA. 

The  Tearsheet  Competition  winners 
are  listed  below  by  category,  newspaper 
and  the  person  who  submitted  the 
winning  entry. 

In  the  under-30,000-circulation 
group:  Category  1,  the  Daily  Times- 
Call,  Longmont,  Colo.,  Mike  Gugliot- 
to;  Category  2,  Watertown  Daily 
Times,  Judy  Christian  and  Mark  Hei- 
den;  Category  3,  Imperial  Valley  Press, 
El  Centro,  Calif.,  John  O.  Yanni;  Cat¬ 
egory  4,  Watertown  (Wis.)  Daily  Times, 
Christian  and  Heiden;  (Category  5-no 
winner);  Category  6,  Athens  (Ga.) 
Daily  News,  Will  Morris;  Category  7, 
Athens  Daily  News,  Morris,  and  the 
Herald-Times,  Bloomington,  Ind., 
Marvin  Lewis;  Category  8,  Watertown 
Daily  Times,  Christian  and  Heiden; 
Category  9,  the  St.  Augustine  (Fla.) 
Record,  Wayne  L.  Snow;  Category  10, 
Midland  (Mich.)  Daily  News,  Jerry  L. 


Anderson;  Full  Color,  Daily  Times- 
Call,  Gugliotto;  Spot  Color,  the  Citi¬ 
zen,  Auburn,  N.Y.,  Jack  Palmer. 

In  the  over-30,000-circulation 
group:  Category  1,  Messenger-Inquirer, 
Owensboro,  Ky.,  Tim  Thompson;  Cat¬ 
egory  2,  Boston  Globe,  Oliver  H.P. 
Rodman  Jr.;  Category  3,  Amarillo 
(Texas)  Globe-News,  Steve  Beasley; 
Category  4,  Telegraph  Herald,  Du¬ 
buque,  Iowa,  Diane  Mohr;  Category  5, 
Las  Vegas  (Nev.)  Review-Journal,  Jack 
Harpster;  Category  6,  Las  Vegas  Re¬ 
view-Journal;  Category  7,  Times 
Leader,  Wilkes  Barre,  Pa.,  Robert  Kel- 
lagher;  Category  8,  Columbus  (Ohio) 
Dispatch,  Gary  Merrell;  Category  9, 
Sacramento  (Calif.)  Bee,  Gene  Grant; 
Category  10,  Observer-Reporter,  Wash¬ 
ington,  Pa.,  Robert  McFeely;  Full  Col¬ 
or,  Boston  Globe,  Rodman,  Jr.;  Spot 
Color,  Newcastle  Herald,  New  South 
Wales,  Australia,  Craig  Andrew. 

The  Circulation  Promotion  Awards 
winners  are  listed  below  by  category, 
subcategory  (where  applicable),  circu¬ 
lation  group,  newspaper  and  person 
who  submitted  the  entry:  Category  1, 
Sales  Promotion/Carrier  Sales,  under 
25,000,  the  Maui  News,  Wailuku, 
Hawaii,  Elmer  Kaoholani;  25,000- 

74.999,  Argus  Leader,  Sioux  Falls,  S.D., 
Judith  Skinner;  75,000-149,999,  San 
Francisco  Examiner,  Steve  Hearst; 
150,000-299,999,  Hartford  (Conn.) 
Courant,  Judd  Alvord;  300,000  and 
over,  Los  Angeles  Times,  Jack  Klunder; 
Sales  Promotion/District  Sales  Incen¬ 
tives,  25,000-74,999,  Times  Publishing 
Co.,  Erie,  Pa.,  Chuck  Jenkins;  75,000- 

149.999,  Morning  Call,  Allentown,  Pa., 
Richard  E.  Forgay  II;  150,000-299,999, 
Daily  Oklahoman,  Gerald  Beattie; 
300,000  and  over,  Washington  Post, 
Ted  Lutz;  Sales  Promotion/Direct  Mail, 
under  25,000,  Daily  Times-Call,  Ty 
Ransdell;  25,000-74,999,  the  Telegraph, 
Nashua,  N.H.,  Don  Bernier;  75,000- 

149,999,  News  Journal,  Wilmington, 
Del.,  John  Truitt;  150,000-299,999,  San 
Jose  (Calif.)  Mercury  News,  Steve 
Weaver;  300,000  and  over,  Washington 
Post,  Lutz. 

Category  2,  Single  Copy  Sales,  un¬ 
der  25,000,  Goshen  (Ind.)  News,  Terry 
Bauer;  25,000-74,999,  Waterbury 
(Conn.)  Republican- American,  Edward 


Winters;  75,000-149,999,  the  Clarion 
Ledger,  Jackson,  Miss.,  Larry  Gray; 
150,000-299,999,  Columbus  Dispatch, 
Herb  Baur;  300,000  and  over,  Chicago 
Tribune,  Howard  Hay. 

Category  3,  Carrier/Recruitment/Re¬ 
tention,  under  25,000,  Maui  News, 
Kanoholani;  25,000-74,999,  the  Tele¬ 
graph,  Bernier;  75,000-149,999,  Morning 
Call,  Forgay  II;  150,000-299,999,  Syra¬ 
cuse  Newspapers,  Tom  Heck;  Carrier/ 
Recognition,  under  25,000,  Maui 
News,  Kanoholani;  25,000-74,999,  the 
Columbian,  Vancouver,  Wash.,  Marc 
Dailey;  75,000-149,999,  Reno  (Nev.) 
Gazette  Journal,  Terry  Thompson; 
150,000-299,999,  Columbus  Dispatch, 
Herb  Baur;  300,000  and  over,  Milwau¬ 
kee  Journal  and  Sentinel,  James  Clark; 
Carrier/Safety,  25,000-74,999,  Santa 
Cruz  (Calif.)  Sentinel,  Mardi  Douglass; 
75,000-149,999,  Contra  Costa  News, 
Walnut  Creek,  Calif.,  Chris  Tucher; 
150,000-299,999,  Las  Vegas  Review- 
Journal,  Allan  Fleming;  300,000  and 
over,  Milwaukee  Journal  and  Sentinel, 
Clark;  Carrier/Scholarship  Programs, 
75,000-149,999,  the  Morning  Call; 
150,000-299,999,  Richmond  (Va.) 
Times-Dispatch,  Allen  Walton; 
300,000  and  over,  Milwaukee  Journal 
and  Sentinel,  Clark. 

Category  4,  International  Carrier 
Day,  under  25,000,  Goshen  News, 
Bauer;  25,000-74,999,  the  Leader-Post, 
Regina,  Saskatchewan,  Steve  Gloster; 
75,000-149,999,  the  Press,  Atlantic 
City,  N.J.,  Vito  Cicero;  150,000- 

299.999,  Courier-Journal,  Louisville, 
Ky.,  David  Thomas;  300,000  and  over, 
Washington  Post,  Lutz. 

Category  5,  Audio/Video,  Direct  Re¬ 
sponse  Circulation  Commercials,  TV 
or  radio.  New  York  Newsday,  Harold 
Woldt;  Sales/Motivational  Training 
Slides  and/or  Video  for  Circulation 
Personnel,  Milwaukee  Journal  and  Sen¬ 
tinel,  Clark. 

Category  6,  Newspaper  in  Educa¬ 
tion,  under  25,000,  Daily  Times-Call, 
Connie  Coffield;  25,000-74,999,  Her¬ 
ald-Dispatch,  Huntington,  W.Va., 
Thomas  Myers;  75,000-149,999,  Macon 
(Ga.)  Telegraph,  Harry  Davis  and  Dix¬ 
ie  Stegman;  150,000-299,999,  Courier 
Journal,  Thomas;  300,000  and  over, 
Houston  Post,  David  Sundwall-Byers. 

Category  7,  Customer  Service/Re¬ 
tention,  under  25,000,  Wabash  (Ind.) 
Plain  Dealer,  Galen  Bremer;  25,000- 

74.999,  Times  Publishing  Co.,  Erie,  Pa., 
Chuck  Jenkins;  75,000-149,999,  the 
Morning  Call,  Forgay  11;  150,000- 

249.999,  Richmond  Times-Dispatch, 
Walton;  300,000  and  over,  Milwaukee 


Editorfi^Publisher  •  August  7,  1993 


29 


Advertising/Promotion 

Journal  and  Sentinel,  Clark;  Customer 
Service/Promotion,  under  25,000,  Mar¬ 
ion  (Ill.)  Daily  Republican,  Pat 
Sweeney;  25,000-74,999,  Wilmington 
(N.C.)  Star'News,  Anthony  Meinert; 
75,000-149,999,  Mobile  (Ala.)  Press- 
Register,  Michael  Evans;  150,000- 
299,999,  the  Syracuse  Newspapers, 
Heck;  300,000  and  over,  Miluiaukee 
Journal  and  Sentinel,  Clark.  BECT 

Newsday  marketing 
exec  takes  post 
at  Bloomingdale’s 

CHRISTINE  MILLER,  VICE  president 
of  marketing  at  Newsday,  Melville, 
N.Y.,  has  left  to  become  Bloomingdale’s 
executive  vice  president  of  marketing. 

Miller  will  be  responsible  for  the  15- 
store  chain’s  marketing,  advertising, 
public  relations,  special  events  and  re¬ 
tail  marketing  departments. 

Newspaper  Space 
Bank  offers 
no'fee  trial  period 

THE  NEWSPAPER  SPACE  Bank, 
Ridgefield,  Conn.,  an  electronic  reser¬ 
vation  service  that  allows  advertisers 
to  buy  remnant  advertising  space  at  up 
to  75%  off  the  national  open  rate  in  40 
leading  newspapers,  is  offering  media 
buyers  a  free  90-day  trial  period. 

“Because  we  know  advertisers  want 
to  see  how  this  new  system  works,  we 
are  offering  them  a  90-day  trial  of  the 
system,”  the  company  stated.  “There 
will  be  no  fees  during  the  trial  period 
for  using  the  service.  The  advertiser 
pays  only  individual  newspapers  for  the 
discounted  space  they  purchase 
through  the  system.” 

Newspapers  participating  in  the  ser¬ 
vice  include  the  Boston  Globe,  Cleve¬ 
land  Plain  Dealer,  San  Francisco  Chron¬ 
icle,  Miami  Herald,  Minneapolis  Star 
Tribune,  the  Orange  County  (Calif.) 
Register  and  the  Houston  Chronicle. 

Plaza  named 
for  publisher 

A  NEW  PLAZA  in  downtown  Salt 
Lake  City,  Utah,  has  been  named  for 
John  W.  Gallivan,  publisher  emeritus  of 
the  Salt  Lake  Tribune. 


Joint  electronic 
advertising  venture 

THE  GREENSBORO,  N.C.,  News  & 
Record  said  it  will  enter  negotiations 
with  BellSouth,  publisher  of  the 
Greensboro  Yellow  Pages,  to  create  a 
joint-venture  company  to  deliver  adver¬ 
tising  services  electronically. 

Landmark  Communications  Inc., 
which  owns  the  News  &  Record,  has 
signed  a  letter  of  intent  to  join  Cox  En¬ 
terprises  and  BellSouth  as  part  of  a 
Southeastern  U.S.  consortium  for 
providers  of  electronic  classified  ads 
and  Yellow  Pages  advertising. 

Cox,  owner  of  the  Atlanta  Journal 
and  Constitution,  recently  announced 
its  venture  with  BellSouth. 

Electronic  delivery  is  expected  to  he 
provided  through  several  means,  such 
as  operator-assisted  phone  calls,  cable 
television  delivery  and  telephone 
screenphone  technologies  now  in 
development. 

Ad  agency  shift 

THE  ST.  PAUL  (Minn.)  Pioneer  Press 
has  shifted  its  advertising  and  promo¬ 
tion  account  to  the  Twin  Cities  offices 
of  BBDO  Worldwide. 

Jon  Firestone,  president  and  CEO  of 
BBDO’s  office,  said,  “The  strategic 
challenges  facing  the  newspaper  indus¬ 
try  make  this  win  all  the  more  exciting. 
We’re  convinced  the  Pioneer  Press  is 
committed  to  being  a  leader  in  the  evo¬ 
lution  of  the  modern  newspaper.” 

Niche  marketing 
to  be  featured 
at  API  seminars 

NICHE  MARKETING  WILL  be  the 
new  focus  of  American  Press  Institute’s 
cluster  of  programs  called  the  “Oppor¬ 
tunity  Marketing  Series”  to  be  launched 
this  fall. 

The  seminars  will  present  ways  for 
newspapers  to  reach  Hispanic,  African- 
American,  Asian-American,  young  and 
female  readers.  The  first  planned  ses¬ 
sion  is  “Effective  Zoning:  Reaching 
New  Readers”  Oct.  24-27. 

“Newspapers  are  waking  up  to  the 
awesome  purchasing  power  and  the 
readership  potential  within  ethnic  and 


other  market  segments,”  said  William  L. 
Winter,  API  president  and  director. 
“Our  intent  is  to  help  the  newspaper  in¬ 
dustry  focus  on  building  revenue  and 
readership  through  gaining  a  greater 
understanding  of  these  markets  and 
building  strategies  and  news  and  adver¬ 
tising  products  to  serve  them.” 


Worcester  daily 
uses  promo  bus 

THE  WORCESTER  (MASS.)  Tele¬ 
gram  &  Gazette  has  a  new  promotion 
vehicle  —  a  bus. 

The  newspaper  painted  an  entire  bus 
to  advertise  its  daily  and  Sunday  news¬ 
papers  and  CityLine,  its  free  voice  in¬ 
formation  service,  according  to  Sharen 
M.  Kardon,  marketing  services  director. 

The  advertising  covers  the  bus’  win¬ 
dows,  all  four  sides  and  roof  and  is  part 
of  the  Worcester  Regional  Transit  Au¬ 
thority’s  “Advertising  in  Motion”  pro¬ 
gram. 

The  advertising  that  covers  the  win¬ 
dows  is  applied  with  an  adhesive,  Con- 
travision,  that  allows  passengers  to  see 
out  through  the  ad. 


New  sections  replace 
two  TMC  products 

THE  ALBANY  (N.Y.)  Times-Union 
suspended  publication  of  two  total-mar- 
ket-coverage  products,  SuperSaver  and 
Extra,  because  the  products  did  not 
meet  revenue  projections,  said  publish¬ 
er  Timothy  O.  White. 

Replacing  the  two  products  will  be 
two  new  sections  that  will  devote  cover¬ 
age  to  entertainment  and  celebrities.  As 
part  of  the  change,  one  full-time  and 
about  40  part-time  employees  are  being 
laid  off. 

White  expects  to  continue  offering 
products  that  will  “address  the  market¬ 
ing  needs  expressed  by  our  advertising 
clients.”  About  14  new  advertising  and 
other  support  positions  created  last  year 
will  be  retained. 

One  new  section.  Accent,  will  be  de¬ 
livered  in  the  Thursday  editions  of  the 
paper.  The  other.  Etc.,  will  be  delivered 
by  mail  Thursdays  to  a  select  list  of 
56,000  non-subscribers. 

As  of  June  20,  the  Albany  paper  be¬ 
gan  offering  zoned  advertising. 
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Suit  exposes  simmering  issue 


Activist 

Continued  from  page  10 

tion,“  Brandt  declared.  “The  public 
knows  who  you  are  and  where  you 
work.  An  activist  reporter  brings  into 
question  the  newspaper’s  ability  to  de¬ 
liver  a  fair  and  unbiased  report. 

“The  bottom  line  is  that  a  reporter’s 
job  is  to  write  the  news,  not  make  it.” 

Nelson  was  supported  by  Seattle 
Times  editorial  columnist  Terry  Tang, 
who  wrote  in  the  July  16  issue:  “1  hope 
she  wins.  It  takes  people  like  her  to 
build  communities  worth  living.  And  it 
takes  people  like  her  to  make  news¬ 
papers  re-examine  their  roles  in  those 
communities  ....  Shirking  civic  duty 
in  the  name  of  professional  virtue  is  an 
easy  cop-out.  The  starchiest  defenders 
of  ‘ethics’  are  usually  the  least  able  to 
explain  what  purpose  is  being  served. 

“No  intelligent  reader  believes  re¬ 
porters  as  human  beings  stand  for 
nothing;  it  simply  isn’t  possible.” 

Backing  also  came  from  Juan  R. 
Palomo,  who  claimed  he  was  fired  as  a 
columnist  at  the  Houston  Post  for  re¬ 
vealing  his  homosexuality  in  a  column. 
He  was  reinstated  days  later  after 
protests  by  readers  and  staff  members. 

“Sandy  was  removed  from  her  re¬ 
porter’s  job  because  of  her  involvement 
in  the  effort  to  pass  a  gay-rights  ordi¬ 
nance  . . .  even  though  her  beat  was  ed¬ 
ucation,”  Palomo  said  in  a  statement. 
“The  News  Tribune  never  explained 
how  her  coverage  of  education  issues 
was  affected  by  her  involvement  in  the 
gay-rights  ordinance  effort.” 

Teachers  appeal 
Channel  One  case 

NEW  JERSEY’S  LARGEST  teachers 
union  has  appealed  a  decision  by  the 
state  Board  of  Education  to  allow  the 
controversial  news  program  Channel 
One  in  public  school  classrooms,  the 
Record  of  Hackensack,  N.J.,  reported. 

The  appeal  says  the  aim  of  the  Whit¬ 
tle  Communications  network  “is  not  to 
educate  our  students  but  to  profit  from 
them.  The  so-called  educational  con¬ 
tent  of  Channel  One  is  nothing  but  a 
palliative  buffer  with  which  to  surround 
the  goal  of  the  programming,  which  is 
to  sell  products  to  our  children  via 
means  of  commercials.” 

Channel  One,  a  10- minute  program 
that  is  beamed  via  satellite  into  school¬ 
rooms  nationwide,  has  drawn  criticism 
since  its  1990  debut,  mainly  because  of 
its  two  minutes  of  advertising. 


AN  IMPORTANT  DECISION  on 
journalistic  conflict  of  interest  could 
emerge  from  a  suit  against  the  Tacoma, 
Wash.,  Morning  News  Tribune  by  a  staff 
member  transferred  from  a  reporting 
beat  to  the  copy  desk  because  of  her 
political  activism,  according  to  a  promi¬ 
nent  ethicist. 

Michael  Josephson,  who  has  con¬ 
ducted  seminars  on  journalistic  ethics 
for  several  newspapers  and  groups,  said 
the  suit  by  Sandra  S.  Nelson  touches 
on  the  main  ethics  guidelines  currently 
being  drafted  by  the  Associated  Press 
Managing  Editors,  which  hired  him  as  a 
consultant. 

Josephson,  a  lawyer  who  is  president 
of  the  Joseph  and  Edna  Institute  of 
Ethics  in  Santa  Monica,  Calif.,  termed 
Nelson’s  lawsuit  an  “interesting  chal¬ 
lenge”  that  will  have  a  major  impact  on 
the  media  if  it  goes  to  trial. 

“I  think  she  has  a  shot  at  succeeding 
if  she  proves  that  none  of  her  coverage 
was  affected  by  her  political  participa¬ 
tion,”  Josephson  said. 

However,  the  consultant  noted  that 
although  the  APME  ethics  draft  en¬ 
courages  newspaper  employees  to  be 
“active  citizens,”  anyone  who  takes  a 
leadership  or  decision-making  role  in  a 
political  organization  could  be  consid¬ 
ered  to  have  a  conflict  of  interest. 

David  Hawpe,  editor  of  the 
Louisville  Courier-Journal  in  Kentucky 
and  chairman  of  the  APME  ethics 
committee,  said  in  an  interview  that 


WASHINGTON  POST  columnist 
Dorothy  Gilliam  was  elected  president 
of  the  National  Association  of  Black 
Journalists  at  its  recent  annual  conven¬ 
tion  in  Houston. 

In  keeping  with  the  19-year-old  asso¬ 
ciation’s  tradition  of  contested  elec¬ 
tions,  Gilliam  won  with  59%  of  the 
vote,  besting  Sports  Illustrated  senior 
editor  Roy  Johnson  with  29%  and  CBS 
cameraman  Robert  Tutman  with  11%. 

Gilliam  succeeds  Sidmel  Estes- 
Sumpter,  an  Atlanta  television  news 
producer,  in  the  two-year  presidency. 

Jackie  Jones,  city  editor  of  the 
Philadelphia  Daily  News,  was  elected 
vice  president/print.  She  defeated 
Dwight  H.  Lewis,  city  editor  of  the  Ten¬ 
nessean  in  Nashville. 


the  draft  also  maintains  that  a  newspa¬ 
per  must  preserve  its  independence  “so 
that  it  is  free  of  obligations  and  imper¬ 
vious  to  pressures  that  would  obstruct 
its  ability  to  make  news  judgments  in 
the  public  interest.” 

The  draft  states  further,  Hawpe  said, 
that  journalists  should  avoid  activities 
that  compromise  their  newspapers, 
even  in  situations  when  they  are  not  di¬ 
rectly  involved  in  coverage.  Examples, 
he  continued,  could  include  signing  pe¬ 
titions,  joining  demonstrations,  fund¬ 
raising  and  making  decisions  for  organi¬ 
zations  that  “can  be  expected  to  or  ac¬ 
tually  do  generate  significant  news.” 

Expressing  his  opinion,  Josephson 
contended  that  newspapers  have  a  con¬ 
flict  of  their  own  about  who  is  allowed 
to  express  personal  viewpoints. 

“Newspapers  have  to  make  up  their 
minds,”  he  said.  “They  can’t  have  it 
both  ways  if  they’re  going  for  absolute 
purity.  Many  publishers  not  only  ex¬ 
press  views  on  the  editorial  page  but 
also  become  involved  in  policy-making 
for  outside  organizations.  And  look  at 
the  ‘celebrity’  journalists  for  news¬ 
papers  who  express  all  kinds  of  opin¬ 
ions  on  television  talk  and  panel 
shows.  They  can  play  under  different 
rules. 

“Journalists  don’t  have  to  be  political 
eunuchs.  The  real  ethical  test  is 
whether  their  outside  involvement  af¬ 
fects  their  judgment  in  writing  the 
news.”  — M.L.Stein 


In  unopposed  elections,  Vanessa 
Williams  of  the  Philadelphia  Inquirer 
was  re-elected  secretary;  Jackie  Greene, 
director  of  editorial  systems  for  DSA 
Today,  was  re-elected  treasurer;  and  De¬ 
troit  News  business  reporter  and  colum¬ 
nist  Angelo  Henderson  was  elected  par¬ 
liamentarian. 

NABJ  members  also  voted  for  two 
changes  in  the  constitution. 

They  rescinded  full  voting  rights  for 
members  who  work  in  public  relations. 
Public-relations  professionals  who  were 
given  full  membership  only  last  year 
will  retain  voting  rights. 

Members  also  voted  to  extend  associ¬ 
ate,  non-voting  membership  to  profes¬ 
sionals  who  work  on  the  business  side 
of  news  organizations. 


Gilliam  elected  NABJ  president 
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Acrobat  arrives 

Adobe  software  preserves  documents’ 
original  look  on  any  desktop  computer 


by  Jim  Rosenberg 

IT  SHOULD  BE  no  surprise  that 
Roger  Fidler  was  beta  testing  Acrobat 
at  Knight 'Ridder’s  Information  Design 
Lab  or  that  Adobe  Systems  Inc.  has 
talked  up  Acrobat  with  John  lobst  at 
the  Newspaper  Association  of  Ameri¬ 
ca  or  that  PressLink  was  among  the 
first  to  announce  its  readiness  to  ex¬ 
ploit  the  new  technology. 

Apart  from  its  usefulness  in  other 
markets,  Acrobat  may  find  a  natural  fit 
in  newspapers’  near  future.  System 
vendors  and  system  managers  are  look¬ 
ing  at  possible  applications  ranging 
from  fax  editions  to  advertising  deliv¬ 
ery  to  as-printed  archiving. 

If  electronic  newspapers  and  similar 
products  and  services  are  to  be  more 
than  streams  of  text  scrolling  across  fu¬ 


ture  high-resolution  flat-panel  color 
displays,  a  method  is  needed  to  pre¬ 
serve  the  look  of  documents  delivered 
electronically  to  a  variety  of  receiving 
devices. 

Within  the  industry,  news  services 
face  a  similar  challenge.  A  universal 
viewer  could  broaden  the  market  for 
materials  carried  by  Knight-Ridder’s 
PressLink.  The  dial-up  service  that 
supplies  news  reports,  graphics,  photos 
and  industry  bulletin  boards  said  it 
plans  new  products,  services  and  en¬ 
hancements  that  will  use  Acrobat. 

The  same  is  true  for  advertising 
transactions  adhering  to  electronic 
data  interchange  standards.  When  it 
comes  time  to  see,  much  less  output, 
an  electronically  delivered  ad,  can 
every  newspaper  possibly  be  expected 


to  use  every  operating  environment, 
possess  every  font  and  run  every  cre¬ 
ative  application  used  by  every  agency 
or  advertiser? 

There  is,  after  all,  no  single  standard 
for  “standard  platform”  microcomput¬ 
ers.  With  Macintoshes,  PCs  and  work¬ 
stations  running  unlike  operating  sys¬ 
tems  on  different  microprocessors,  how 
can  all  users  view  the  same  document 
in  the  form  in  which  it  was  originally 
designed? 

Among  similar  computers,  views  of 
formatted  documents  could  be  shared 
on  networks,  even  copied  to  remote 
machines.  Until  this  spring,  the  similar 
machines  without  the  same  fonts  and 
applications  could  view  only  unformat¬ 
ted  ASCII  text. 

In  May,  however.  No  Hands  Soft¬ 
ware,  Belmont,  Calif.,  began  shipping 


Common  Ground  —  software  that  al¬ 
lows  Macintosh  users  without  appropri¬ 
ate  applications  or  fonts  to  view  a  doc¬ 
ument  as  it  was  prepared.  A  Windows 
version  for  PCs  is  expected  shortly.  In 
the  meantime,  Farallon  Computing, 
Emeryville,  Calif.,  offers  Replica  for 
font-  and  application-independent  doc¬ 
ument  exchange  in  Windows. 

Both  software  packages  duplicate 
the  fonts  and  supply  with  each  docu¬ 
ment  the  code  required  to  view  it  in 
unchanged  fashion. 

In  mid-June,  however,  Adobe  Sys¬ 
tems  Inc.,  Mountain  View,  Calif.,  re¬ 
leased  Acrobat  software,  embodying  its 
long-awaited  Carousel  technology. 
Though  Acrobat  approximates  rather 
than  duplicates  type,  its  font  metric 
matching  is  very  close.  Users  receiving 


documents  need  neither  the  fonts  nor 
the  originating  applications. 

Also,  although  it  attaches  no  viewer 
to  a  transmitted  document.  Acrobat 
reader  software  does  not  lock  a  user 
into  a  single  computing  environment. 
Documents  prepared  on  one  type  of 
microcomputer  can  be  viewed  on  any 
other  with  formatting  intact. 

Adobe  business  development  man¬ 
ager  Gary  Cosimini,  a  former  New 
York  Times  senior  art  director/technol- 
ogy,  cited  a  simple  example  of  an  Acro¬ 
bat  solution.  The  National  Football 
League’s  East  Coast  office  uses  PCs;  its 
West  Coast  office  uses  Macs.  Acrobat 
will  allow  them  to  exchange,  view  and 
annotate  any  of  their  documents,  not 
just  their  verbal  content.  And  the  of¬ 
fices  can  keep  the  different  hardware 
and  text,  image  and  page  assembly  ap¬ 
plications  they  are  comfortable  using. 

Adobe’s  demonstrations  at  the  June 
PC  Expo  in  New  York  included  the 
New  York  Times’  TimesFAX  facsimile 
edition.  While  Acrobat  would  enable 
TimesFAX  to  bypass  the  subscriber’s 
fax  machine  and  transmit  directly  to  a 
desktop  computer,  it  could  do  so  re¬ 
gardless  of  operating  environment 
(Mac,  DOS,  Windows,  Unix)  and 
without  a  fax  modem. 

Acknowledging  that  PostScript  doc¬ 
uments  cannot  always  be  viewed  on 
compatible  but  different  systems  (the 
absence  of  a  font  or  fonts,  for  exam¬ 
ple),  Cosimini  said  the  Dallas  Morning 
News  and  systems  developer  Digital 
Technology  International  are  among 
those  looking  to  Acrobat  to  successful¬ 
ly  mediate  the  electronic  exchange  of 
display  ads. 

A  newspaper  wants  to  be  assured  it 
gets  a  department  store’s  ad  the  way  it 
is  to  look  as  much  as  the  store  wants  to 
be  able  to  reliably  transmit  the  ad  to 
the  paper. 

A  facility  converting  Acrobat’s 
Portable  Document  Format  into  Post¬ 
Script,  said  Cosimini,  will  allow  imme¬ 
diate  and  automatic  clearing  and 
proofing  of  ads. 

He  said  “people  have  asked  for”  Ac- 
robat-to-PostScript  conversion  without 
displaying  a  document.  Adobe  may 
work  on  that  facility,  he  said,  and  may 
include  device-independent  color  — 
adding  another  dimension  of  cross¬ 
platform  document  fidelity. 

Preserving  a  document  formatting  is 
important,  in  Cosimini’s  view,  because 


Though  Acrobat  approximates  rather  than 
duplicates  type,  its  font  metric  matching  is  very 
close.  Users  receiving  documents  need  neither  the 
fonts  nor  the  originating  applications. 
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design  conveys  information  all  its  own 
apart  from  the  contribution  of  the 
content.  At  its  most  basic,  perhaps,  a 
document’s  look  may  determine  how 
successfully  content  or  meaning  are 
conveyed. 

A  searchable  electronic  library  may 
be  all  a  reporter  needs  when  retrieving 
a  few  raw  facts  from  published  text.  For 
a  news  editor  examining  story  place¬ 
ment  or  relative  play,  a  screen  full  of 
text  is  not  enough. 

Similarly,  while  a  student  searching 
a  newspaper  library  for  a  school  assign¬ 
ment  may  need  only  story  content,  the 
same  student’s  parent  may  prefer  to 
see,  even  print  out,  a  copy  of  the  page 
on  which  the  son’s  or  daughter’s  name 
and  face  appear. 

“This  is  perfect  for  archiving  news¬ 
paper  pages,”  Cosimini  said.  For  a  doc¬ 
ument  composed  in  QuarkXPress,  for 
example,  he  noted  that  indexing  under 
development  for  Acrobat  will  mean 
that  users  need  not  go  back  to  XPress 
to  view  pages. 

Acrobat  is  available  now  in  Macin¬ 
tosh  and  Windows  versions;  those  for 
DOS  and  Unix  are  expected  by  year 


end.  It  was  released  as  three  products, 
which  rely  on  Adobe’s  device-  and  res¬ 
olution-independent  Portable  Docu¬ 
ment  Format. 

Cosimini  described  the  PDF  as  a 
subset  of  PostScript  optimized  for 
transmission  and  display.  It  possesses, 
he  said,  the  attributes  of  PostScript 
without  the  complexity  of  the  full  pro¬ 
gramming  language.  Cosimini  said 
there  is  “nothing  system-specific  about 
the  file  format,”  which  is  seven-bit 
ASCII  that  can  be  opened  on  a  word 
processor.  Notes  can  be  attached  to 
transmitted  documents,  and  the  notes 
can  be  called  up  separately  from  the 
documents. 

While  annotation  leaves  the  original 
document  unchanged,  editable  PDF  is 
on  the  way,  according  to  Cosimini, 
who  noted  that  Adobe  Illustrator  files 
are  editable  and  Acrobat  is  based  on 
an  older  Illustrator  version. 

“The  Acrobat  file  format  is  inher¬ 
ently  revisable,”  he  said,  “and  we’ll  do 
it  in  the  next  18  months.” 


Acrobat  Reader  software  enables  the 
user  to  view,  navigate  through  (pan, 
scroll,  zoom  or  jump  among  document 
portions  using  thumbnails  of  each 
page)  and  print  PDF  documents.  In  ad¬ 
dition  to  Reader  capabilities,  PDF  doc¬ 
uments  are  created,  exchanged  and  an¬ 
notated  in  the  Exchange  application. 
Cross-references  within  or  among  doc¬ 
uments  can  be  created  by  a  live-links 
feature;  pages  from  disparate  docu¬ 
ments  can  be  electronically  collated. 

Exchange  for  Macintosh  and  Win¬ 
dows  includes  Writer,  a  printer  driver 
program  for  either  environment  to  cre¬ 
ate  PDF  files  from  standard  desktop 
applications. 

The  third  product.  Acrobat  Distiller 
for  individual  or  networked  users, 
translates  PostScript-language  files 
into  PDF  files  from  documents  con¬ 
taining  Encapsulated  PostScript  ele¬ 
ments  and  from  documents  created  in 
applications  that  bypass  system-level 
printing  facilities  and  generate  their 
own  PostScript-language  files  for  print¬ 
ing.  It  allows  creation  of  PDF  files  from 
applications  in  Unix  and  DOS. 

Using  various  algorithms,  data  are 


compressed  by  Writer  and  Distiller  to 
speed  transmission  and  occupy  little 
space  in  memory.  On-the-fly  decom¬ 
pression  is  accomplished  in  Reader 
and  Exchange. 

Cosimini  said  compressed  docu¬ 
ments  can  be  passed  to  PostScript  Lev¬ 
el  2  printers,  which  have  built-in  de¬ 
compression.  He  also  pointed  out  that 
Level  2  device-independent  color,  with 
color  space  and  color  rendering  opera¬ 
tors,  is  just  now  coming  on  stream.  For 
that,  he  said,  Adobe  eventually  will 
embed  the  color  math  within  a  docu¬ 
ment  to  be  exchanged. 

For  writing,  and  eventually  for 
searching,  Cosimini  said  all  text  strings 
are  recognized,  including  text  within 
graphics  and  angled  and  curved  text. 

Where  the  user  lacks  a  font  con¬ 
tained  in  a  PDF  document,  the  type  is 
supplied  by  Adobe  multiple  master 
technology,  which  closely  approximates 
the  original  by  matching  the  font  met¬ 
rics.  Every  new  character  is  created 
only  once,  then  stored  for  recall. 


Fonts  are  required  only  for  printed 
output,  at  which  time  the  fonts  used  in 
the  original  document  are  substituted 
for  the  metric  equivalents. 

The  Distiller,  said  Cosimini,  can 
recognize  a  non-ISO  Latin  font  that 
multiple  master  cannot  simulate.  It  of¬ 
fers  users  the  option  of  specifying  fonts 
to  be  embedded  within  a  document  for 
exact  replication.  Fonts  embedded  in  a 
document  can  then  be  printed,  even 
though  the  fonts  are  not  on  the  hard 
disk  of  an  output  device. 

Acrobat’s  extensible  file  format  per¬ 
mits  later  additions  without  invalidating 
prior  work.  In  addition  to  document 
editing,  plans  call  for  full-text  search 
capabilities  later  this  year,  support  for 
Standard  Generalized  Markup  Lan- 
guages-tagged  structured  documents 
next  year  and  development  of  support 
for  audio  and  video  capabilities. 

Cosimini  said  a  searchable  version, 
to  be  released  early  next  year  using 
Topic  software  from  Verity,  will  allow 
Boolean  searches  and  entry  of  infor¬ 
mation  into  fields. 

“We’d  like  to  put  database  fields  in¬ 
side  pages,  or  keywords,”  said  Cosimi¬ 
ni,  who  added  that  it  would  be  anoth¬ 
er  18  months  before  documents  would 
embody  datafields. 

Hypertext  links  can  now  be  set  up 
manually.  However,  Cosimini  said  soft¬ 
ware  licensed  from  Avalanche  Devel¬ 
opment  and  MasterSoft  will  provide 
PDF  files  with  document  structure  for 
automatic  creation  of  hypertext  links 
and  other  aids.  An  Interleaf  subsidiary. 
Avalanche  develops  automated  SGML 
markup  and  conversion  technologies. 

At  least  one  major  U.S.  supplier  of 
output  systems  is  studying  Acrobat. 
And  Richard  Patterson,  a  founder  and 
former  director  of  Hyphen’s  U.K.  com¬ 
pany,  has  been  consulting  for  Adobe, 
promoting  adoption  of  Acrobat  at  ex¬ 
isting  PostScript  sites,  said  Cosimini. 

By  speeding  PostScript  processing 
and  developing  software  RIPs,  Adobe 
competitors  Hyphen  and  Harlequin 
were  major  forces  in  the  newspaper 
industry’s  adoption  of  Adobe’s  page 
description  language  as  an  output 
standard. 

Beyond  future  extensions  of  Acro¬ 
bat,  widespread  acceptance  may  make 
its  capabilities  just  another  built-in 
feature  of  desktop  computers.  Because 
the  DOS  version  of  product  relied  so 
little  on  the  operating  system  itself, 
said  Cosimini,  Adobe  realized  that  Ac¬ 
robat  could  be  ported  to  a  chip,  utiliz¬ 
ing  about  4MB  ROM  and  some  RAM 
to  move  pages.  BE^P 


Beyond  future  extensions  of  Acrobat,  widespread 
acceptance  may  make  its  capabilities  just  another 
built-in  feature  of  desktop  computers.  Acrobat 
could  be  ported  to  a  chip. 
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News  Tech _ 

Orders  and  installations 


Digital  Equipmant  Cerp., 

Merrimack,  N.H. 

Editorial,  library,  advertising  and 
color-imaging  systems  to  paginate  the 
Daily  Herald,  Arlington  Heights,  111. 
The  $3  million  contract  with  Paddock 
Publications  Inc.  calls  for  DEC  to  serve 
as  prime  contractor  for  hardware,  ap¬ 
plications,  integration,  networks,  train¬ 
ing,  implementation  and  maintenance. 

The  colorful  124,000-circulation  pa¬ 
per  (in  16  zoned  sections  for  50  subur¬ 
ban  Chicago  communities)  is  DEC’s 
second  customer  in  its  new  role  in  the 
newspaper-systems  market,  having  ear¬ 
lier  put  ad  and  news  systems  into  the 
Baton  Rouge  (La.)  Advocate. 

Installation  of  the  200-seat  system 
began  with  scanning,  imaging  and 
copy-desk  systems  last  month  and 
moves  to  editorial  this  month,  classi¬ 
fied  advertising  in  October  and  display 
ad-makeup  in  February.  Image-han¬ 
dling  systems  consist  of  Kodak  KEPS 
PCS  100  scanning  hardware  and  color- 
management  software  and  Diadooi 
Onyx  output  systems  with  OPI  service. 
Editorial  software,  including  pagina¬ 
tion,  is  from  Dewar  Information 
Systems  Corp.,  integrating  off-the- 
shelf  applications  in  DewarView.  Com- 
puToxt  software  will  handle  classified 
advertising  and  pagination  (Compu- 
Class)  and  display  ad  makeup  (CAT). 
The  electronic  library  is  supplied  by 
DataTimos. 

System  backbone  is  a  pair  of  Digi¬ 
tal  VAX  4000-400  fileservers  on  a 
DECnet  TCP/IP  LAN,  with  30GB 
storage.  Reporters  and  editors  will 
work  on  DECpc  ’486-based  machines 
running  DOS  6.0  and  Microsoft  Win¬ 
dows  3.1,  supported  by  a  Digital  Path- 
works  network. 

Hyphen  Inc., 

Wilmington,  Mass. 

Sun  Sparc-based  imaging  network 
integrating  five  Chicago  Tribune  sites 
using  the  Fiber  Distributed  Data  Inter¬ 
change  protocol  to  quickly  move  high- 
resolution  graphics  and  bitmaps  across 
the  network.  Redundant  $2  million 
system  in  the  downtown  Freedom 
Center  includes  four  Sparc  10  Post¬ 
Script  RlPs,  four  print-spooling  OPI 
servers  and  four  “painters,”  each  direct¬ 


ly  interfaced  to  one  of  four  Spectraset 
3100  drum  recorders. 

PostScript  files  are  received  by  the 
OPI  server  locally  or  remotely  and 
placed  into  designated  input  queues. 
Front-end  command  languages  are 
converted  to  PostScript  before  jobs  are 
spooled  to  the  RIPs.  Once  stored  in  in¬ 
put  queues,  jobs  are  distributed  to  on¬ 
line  interpreters  that  store  resulting 
bitmapped  files  in  designated  queues 
on  the  server,  which  distributes  page 
data  to  the  next  available  painter  to 
image  film  on  a  Spectraset  3100. 

Custom  interface  avoids  the  Unix 
command  line.  On-screen  toggle  al¬ 
lows  switching  among  desktops  to 
track  jobs  through  production.  Time¬ 
out  system  alerts  users  to  bottlenecks 
if  files  awaiting  interpreting  or  output 
remain  idle  for  a  user-defined  length 
of  time.  By  saving  compressed  bitmaps 
or  preripped  files,  jobs  need  not  be  re¬ 
processed  in  the  event  of  an  output 
failure.  The  system  automatically  redi¬ 
rects  data  if  one  component  fails. 
Also,  a  punch  system  customized  for 
the  Tribune  allows  production  of 
punched  film  directly  from  the  image¬ 
setters.  Hyphen  SparcRIP’s  inking- 
control  system  supplies  density  infor¬ 
mation  for  adjustment  of  each  plate’s 
inking  requirement. 

Muller  Martini  Corp., 

Smithtown,  N.Y. 

TV  Stitchers  for  production  of  tele¬ 
vision  booklets  and  commercial  work 
at  the  Reading  (Pa.)  Eagle  and  Times; 
the  Monitor,  McAllen,  Texas;  the 
Repository,  Canton,  Ohio;  and  Lincoln 
(Neb.)  Journal'Star. 

Sinclair  Imaging  Systems, 

Springfield,  N.J. 

Electronic  picture  desks  and  ancil¬ 
lary  equipment  for  Brazil’s  O  Estado  de 
S.  Paulo.  A  central  server  at  Agenda 
Estado,  Sao  Paulo’s  135-subscriber 
newsphoto  agency,  will  integrate  Asso¬ 
ciated  Press,  Reuters  and  Agence 
France-Presse  wirephoto  services.  It 
will  interface  with  the  AP  Leafdesk  for 
domestic  pictures  and  link  to  Sinclair 
picture  desks  300  meters  away  at  O  Es¬ 
tado  de  S.  Paulo  and  Jornal  de  Tarde. 
Photo-quality  color  and  monochrome 


agency  proofs  will  come  from  Hitachi 
VY5000  printers. 

The  two  dailies  will  edit,  crop  and 
size  pictures  on  Sinclair  Picture  Box 
servers’  PC  workstations,  with  screened 
output  from  ECRM  Autokons.  Subse¬ 
quent  interfaces  will  provide  links  to 
ECRM  PostScript  imagesetters  and  a 
desktop  publishing  system.  When  the 
three  news  wires  provide  digital  photo 
services  throughout  Brazil,  the  picture 
desks  will  process  JPEG-compressed 
image  files  in  the  IPTC/ANPA  header 
formats. 

Atax  Publishing  Systems  Corp., 

Bedford,  Mass. 

Copenhagen’s  De  Berlingske  Dag- 
blade  A/S  signed  a  $1  million  contract 
for  five  EdPage  workstations.  Image 
Services,  Full-Page  Output  and  the 
fault-tolerant  file  system  for  BT,  mak¬ 
ing  the  afternoon  tabloid  the  publish¬ 
er’s  third  paper  to  paginate  editorial 
with  Atex  products. 

A  60-terminal  Integrated  Advertis¬ 
ing  System  is  now  running  at  the  Irish 
Times ,  Dublin,  on  applications  servers 
of  a  large  editorial  system  installed  in 
late  1991.  In  addition  to  ad  sales,  man¬ 
agement  and  production  facilities,  it 
offers  customized,  automatically  updat¬ 
ed  client-record  cards  and  ROP  ad  fea¬ 
tures  for  both  the  Times  and  the  Irish 
Field.  IAS  workstations  include  15 
IBM-hased  Atex  Preference  for  Win¬ 
dows  terminals.  Also,  10  DOS-based 
PC  Preference  terminals  were  added  to 
the  editorial  front  end. 

IBM  RS/6000-based  Atex  Communi¬ 
cations  Manager  software  went  into  La 
Charente  Libre,  Angouleme,  France,  to 
better  manage  a  growing  volume  of  in¬ 
formation  from  different  sources  in  dif¬ 
ferent  formats,  including  wire  service 
feeds,  remote  transmissions  and  charac¬ 
ter  and  string  translation.  It  is  linked  to 
the  40,000-circulation  paper’s  Atex  j-11 
editorial  front  end  via  redundant  Ether¬ 
net  network. 

In  Minneapolis,  the  Star  Tribune  in¬ 
vested  $290,000  to  upgrade  storage 
media  for  its  30  Atex  systems,  includ¬ 
ing  those  at  its  disaster-recovery  site.  It 
is  replacing  its  FSD  and  SMD  disk  dri¬ 
ves  with  Atex  minifarm  SCSI  disks 
(enclosure,  controller  board,  and  fixed 
and  removable  SCSI  Winchester 
drives).  The  change  was  made  to  re¬ 
duce  cooling  needs  and  costs  associat¬ 
ed  with  pow'er  consumption  and  main¬ 
tenance,  improve  performance  and 
provide  portability  for  storage  media. 
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Weekly 

Continued  from  page  1 7 

Wendell  Long  learned  of  the  crazy 
incident  on  press  day.  He  knew  few 
townspeople  were  aware  of  it.  The  edi¬ 
tor  decided  to  play  his  coverage  straight. 
Over  his  20-inch,  Page  One  story,  he 
ran  a  two-column,  three-line  head; 
Possible  Foul  Play 
Investigated  Here 
By  Special  Agents 

In  chronological  style,  he  reported 
all  the  frustrations  and  dead  ends  of 
the  four-day  investigation.  Then  he 
delivered  the  punch  line.  In  closing, 
he  had  the  priest  confessing,  “It 
looked  very  realistic  so  I  covered  the 
corpus  to  avoid  the  very  thing  that 
happened.” 

Martin’s  lawman  in  the  1920s  and 
’30s  was  named  Two-Gun  Hart.  Long 
said  that  while  growing  up,  he  and 
most  everyone  else  in  Bennett  County 
and  the  two  nearby  Indian  reservations 
were  in  awe  of  the  “great  big  fellow 
who  always  wore  two  pearl-handled 
.45s.  Those  were  days  before  tribal  gov¬ 
ernment.  He  spent  much  of  his  time 
on  the  Pine  Ridge  Reservation  busting 
up  stills.” 

About  1940,  Hart  retired  and  left 
the  area.  Eleven  years  later,  he  popped 
up  to  testify  in  a  Chicago  courtroom. 
His  appearance  hit  national  news 
wires.  That  is  when  Long  and  folks  in 
Martin  learned  that  Two-Gun  Hart’s 
real  name  was  James  Capone  and  that 
he  was  a  brother  of  “Scarface  Al.” 

“I  did  a  lot  of  research  among  the 
old-timers  around  town  for  my  story  on 
Two-Gun  and  came  up  with  some  great 
quotes.” 

Marvin  King,  a  mechanic  at  Homer, 
told  the  editor,  “1  saw  him  shoot  a 
crow  on  the  wing  with  one  of  his  pis¬ 
tols.” 

Capt.  Paul  Mummert  of  the  Sioux 
City,  Iowa,  police  force  noted,  “Hart 
could  hit  a  beer  bottle  at  100  feet  from 
either  hip.” 

As  it  turned  out.  Long  said,  James 
Capone  had  left  the  family’s  Brooklyn, 
N.Y.,  home  in  1905,  ending  up  first  in 
Nebraska  and  then  the  Dakota  Territo¬ 
ry  for  life  as  an  honest  and  respected 
marshal. 

Long  chuckles.  “I  guess  he  was  the 
‘white  sheep’  of  the  family.” 

He  expresses  a  strong  opinion  on 
the  question:  Should  a  country  editor 
be  a  community  leader? 

“Absolutely,  that’s  the  only  way  you 
can  make  a  go  of  it.” 

He  cites  his  long  association  with 


the  town’s  medical  development  corpo¬ 
ration,  which  operated  a  local  clinic 
for  a  dozen  years  until  the  town  was 
able  to  build  its  own  hospital. 

“I  also  was  involved  with  another 
corporation  that  ended  up  getting  se¬ 
nior  citizen  housing  and  HUD  [Hous¬ 
ing  and  Urban  Development]  low-rent 
projects.” 

Add  to  that  his  work  with  the  local 
American  Legion  post  and  his  and  his 
wife’s  successful  efforts  to  help  create  a 
golf  course  in  Martin,  complete  with 
clubhouse  and  dining  room. 

Two  major  events  —  one  last  Sep¬ 
tember  and  the  other  this  April  —  had 
the  editor  on  a  roller  coaster  ride.  First, 
he  was  inducted  into  the  South  Dako¬ 
ta  Newspaper  Hall  of  Fame. 

Then  came  an  emergency  run  to  the 
Mayo  Clinic  in  Rochester,  Minn.,  for  a 
kidney  problem.  Long  had  already  lost 
one  kidney  in  the  1980s.  When  doctors 
discovered  a  cancerous  tumor  on  his 
remaining  kidney,  immediate  surgery 
was  ordered.  Amazingly,  reports  the 
editor,  despite  running  on  one-half  of 
a  kidney,  he  is  back  on  the  job,  feels 
fine  and  has  received  an  all-clear  from 
Mayo. 

For  young  people  thinking  of  careers 
in  community  journalism.  Long  offers 
encouraging  words.  “If  you  want  to 
make  something  of  yourself  and  really 
enjoy  life,  then  this,  the  weekly  field,  is 
the  place  to  do  it.  It’s  an  exciting  and 
active  life.”  BES?? 


Access 

Continued  from  page  18 

woman  confided  that  her  former  hus¬ 
band  had  been  suspected  of  molesting 
his  children  and  that  he  had  been  con¬ 
victed  of  indecent  exposure.  Talley  said 
he  did  not  publish  such  information, 
“not  because  they  didn’t  want  me  to 
but  because  I  wouldn’t  have  done  it 
anyway.” 

In  his  subsequent  story  on  the  ques¬ 
tionnaires,  Talley  reported  that  all  12 
jurors  were  “concerned  about  the  cur¬ 
rent  level  of  crime,”  that  six  kept  a  gun 
at  home  and  that  five  related  that  they 
or  a  close  relative  or  friend  had  been 
victims  of  crime. 

“I  hope  that  what  we  accomplished 
is  that  when  a  similar  instance  comes 
up  that  we  have  sensitized  the  judges 
to  what  the  U.S.  Supreme  Court  says 
about  access  issues  and  that  they’ll  be 
up  front  with  jurors  and  let  them  know 
that  this  information  will  be  available 
to  the  public,”  Lightfoot  said. 


She  acknowledged,  “We  got  a  lot  of 
flak  from  people  who  didn’t  under¬ 
stand  why  we  wanted  it,”  prompting 
her  to  write  a  column  on  the  issue. 

“The  Rodney  Peairs  trial  was  trau¬ 
matic  for  the  defendant  and  his  family 
and  friends,”  she  wrote.  “It  was  trau¬ 
matic  for  the  victim’s  family  and 
friends.  And  it  was  traumatic  for  this 
community.  We  all  needed  to  watch 
justice  at  work  in  this  case  and  that 
entailed  watching  the  selection  of  the 
men  and  women  who  did  their  duty 
and  arrived  at  a  verdict.”  BEd?? 

NAA  Foundation 
awards  minority 
fellowships 

TEN  NEWSPAPER  EMPLOYEES  have 
been  designated  to  receive  Newspaper 
Association  of  America  Foundation 
Minority  Fellowships. 

The  fellowships  are  intended  to 
widen  opportunities  for  racial  and  eth¬ 
nic  minority  employees  in  newspaper 
management.  Winners  will  attend 
workshops  and  seminars  in  the  fall. 

The  fellowships  cover  travel,  lodging 
and  registration  expenses.  Programs  are 
sponsored  by  the  American  Press  Insti¬ 
tute,  Reston,  Va.;  the  Newspaper  Man¬ 
agement  Center  at  Northwestern  Uni¬ 
versity,  Evanston,  Ill.;  the  Poynter  Insti¬ 
tute,  St.  Petersburg,  Fla.;  and  the  Society 
of  Newspaper  Design,  Reston,  Va. 

This  year’s  fellows  are  John  Camp¬ 
bell,  Dayton  (Ohio)  Newspapers  Inc.; 
Manuel  Nevarez  Jr.,  El  Paso  (Texas) 
Times;  Cedric  Bryant,  Shreveport,  La., 
Times;  Amanda  War  Bonnett,  Indian 
Country  Today,  Rapid  City,  S.D.;  David 
Ellison,  Houston  Post;  Sito  Negron,  El 
Paso  Times;  Cherie  Evans,  Daily  Reflec¬ 
tor,  Greenville,  S.C.;  Kimberly  J.  Rhine- 
hart,  Boulder,  Colo.,  Daily  Camera;  Pi- 
laivan  H.  Britton,  Morning  News  Tri¬ 
bune,  Tacoma,  Wash.;  and  Ana  Barrera 
Napkori,  Fort  Worth  (Texas)  Star- 
Telegram. 

Ottaway  produces 
visitors  guide 

OTTAWAY  NEWSPAPERS,  PARENT 
of  the  Joplin  (Mo.)  Globe,  will  begin 
publishing  the  Best  Read  Guide  in 
Branson,  Mo.,  in  October. 

The  fiill-color  publication  will  be  dis¬ 
tributed  at  more  than  500  outlets  in  the 
newly  popular  tourist  destination. 
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Papers  ^pick  a  pair^ 
of  political  persons 

Several  dailies  employ  two  staff  editorial  cartoonists  — 
an  arrangement  that  has  advantages  and  disadvantages 


by  David  As  tor 

AT  LEAST  NINE  major  newspapers 
are  wielding  a  double-edged  sword  in 
these  recessionary  days,  but  it  has 
nothing  to  do  with  cutting  employees. 
They  employ  a  pair  of  staff  editorial 
cartoonists. 

Some  papers,  including  the  Boston 
Globe,  began  taking  a  two-fisted  car¬ 
toon  approach  years  ago.  Others,  such 
as  the  Pittsburgh  Post-Gazette  and 
Richmond  (Va.)  Times-Dispatch,  did  so 
after  the  recent  closings  of  second  pa¬ 
pers  in  their  markets. 

Post-Gazette  editorial  page  editor 
Michael  McGough  said  there  was  little 
question  that  his  paper  would  hire  Rob 
Rogers  from  the  late  Pittsburgh  Press 
this  past  January. 

“We  wanted  to  pick  up  features  that 
really  had  a  following,”  said  McGough. 
“Rob  was  clearly  in  that  category.” 

While  Rogers  knew  late  last  year 
that  the  Post-Gazette  might  take  him 
on,  there  was  no  guarantee  until  he 
was  actually  hired. 

“I  definitely  had  some  doubts,”  said 
Rogers,  who  noted  that  some  editorial 
cartoonists  from  closing  papers  have 
not  been  hired  by  the  surviving  daily. 

Keeping  only  one  cartoonist  was 
something  the  Times-Dispatch  consid¬ 
ered  before  last  year’s  demise  of  the 
Richmond  News  Leader. 

“In  the  beginning,  when  we  were 
talking  about  the  merger,  we  assumed 
one  cartoonist  would  have  to  go,”  said 
Times-Dispatch  editorial  board  chair¬ 
man  Edward  Grimsley. 

However,  with  a  significant  expan¬ 
sion  in  editorial/op-ed  space,  the  pa¬ 
per  felt  there  would  be  enough  work 
to  keep  both  the  Times-Dispatch's 
Gary  Brookins  and  the  defunct  News 
Leader's  Bob  Gorrell  busy. 

“So  far,  we’ve  been  right,”  said  Grims¬ 


ley,  who  noted  that  the  two  are  now 
drawing  op-ed  illustrations  in  addition 
to  their  editorial  cartoons.  The  paper’s 
use  of  color  editorial  cartoons  and 
computer-generated  art  also  adds  to 
the  workload  for  Brookins  and  Gorrell. 

“Gary  and  I  joke  that  we’re  now  art 
resource  technicians  (ARTs),”  said 
Gorrell. 

Because  of  their  friendship,  the 
Times-Dispatch  duo  had  little  trouble 
accepting  the  fact  that  they  would  no 
longer  be  their  paper’s  sole  editorial 
cartoonist. 

“I’ve  been  a  friend  and  fan  of  Gary’s 
for  a  long  time,”  said  Gorrell.  “We  put 
out  a  book  of  cartoons  together  last 


year  and  worked  on  the  ‘Cobwebs’ 
comic  strip  in  the  mid-1980s.” 

“It’s  great  working  with  Bob,”  added 
Brookins.  “My  only  complaint  is  that 
he’s  constantly  nagging  me  about  my 
messy  office!” 

Brookins  recalled  that  he  recom¬ 
mended  Gorrell  for  the  Neil's  Leader 
cartoonist  spot  in  1983  while  adding 
that  he  had  “no  influence”  on  the 
Times-Dispatch  keeping  Gorrell  last 
year.  Brookins  came  to  the  Times-Dis¬ 
patch  in  1979  and  met  Gorrell  at  a  car¬ 
toonist  convention  in  1980. 

Now  that  they  are  on  the  same  pa¬ 
per,  Gorrell  said  he  and  Brookins  give 
each  other  moral  support  as  well  as 
help  with  cartoon  ideas.  “We  have 
even  collaborated  on  illustrations,” 
mentioned  Brookins. 

Gorrell,  38,  did  note  that  it  took  a 
while  for  Times-Dispatch  readers  to  get 
used  to  his  work.  While  he  and  the  42- 
year-old  Brookins  share  a  mostly  con¬ 
servative  philosophy,  Gorrell’s  cartoons 
obviously  have  a  somewhat  different 
approach  and  look. 

“Bob’s  probably  a  little  more  de¬ 
tailed,”  said  Brookins.  “My  drawing  is 
more  loose  and  fluid.” 


The  Pittsburgh  Post-Qaz* 

:tte's  Tim  Menees,  Michael  McQough  and  Rob  Rogers. 

The  Richmond  Times-Dispatch’s  Qary  Brookins,  Bob  Qorrell  and  Edward  Qrimsley. 
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Tim  Menees,  who  joined  the  Post' 
Gazette  in  1976,  said  he  believes  read¬ 
ers  welcomed  the  addition  of  Rogers  to 
the  paper. 

“We’re  in  the  business  of  serving 
readers,  and  I  think  most  people  were 
glad  to  see  that  neither  of  us  ended  up 
on  the  street,”  said  Menees. 

But  Menees  was  not  thrilled  about 
the  Post'Gazette’s  decision  to  employ 
two  editorial  cartoonists. 

“1  told  Rob  I  didn’t  like  it,  but  that  it 
wasn’t  my  decision  to  make,”  recalled 
Menees.  “It  was  nothing  personal 
against  him.  Rob  said  he  would  have 
felt  the  same  way.  I  also  told  Rob  that  1 
wasn’t  going  to  be  a  jerk  about  it  and 
sit  around  in  a  snit.” 

Menees,  49,  said  one  problem  for 
him  after  Rogers’  arrival  was  getting 
used  to  doing  four  cartoons  a  week  in¬ 
stead  of  five. 

“You  get  into  a  rhythm,”  he  re¬ 
marked.  “Now,  when  something  gets 
my  attention,  I  might  have  to  put  it  off 
a  day.” 

Rogers,  3^,  added  that  there  is  the 
“logistical”  problem  of  checking  with 
the  other  cartoonist  “to  make  sure  we 
don’t  overlap  too  much  on  topics.” 

The  former  Pittsburgh  Press  staffer 
also  said  he  misses  the  challenge  of  go¬ 
ing  head  to  head  with  a  cartoonist  on 
a  competing  paper. 

In  addition,  editorial  cartoonists 
may  resent  sharing  the  limelight.  “For 
the  system  to  work,  the  two  parties 
have  to  subdue  their  egos,”  said  Gor- 
rell,  who  observed  that  this  can  be 
tough  in  an  “ego-driven  business.” 

Some  creators  in  two-cartoonist  sit¬ 
uations  also  worry  that  their  paper  may 
let  one  of  them  go  someday. 

But  Rogers  emphasized  that  all  this 
is  better  than  unemployment.  “I  just 
feel  fortunate  to  be  one  of  two  editorial 
cartoonists  rather  than  none  of  one,” 
observed  Rogers,  who  joined  the  Press 

in  1984. 

“I’m  happy  as  a  clam  to  be  gainfully 
employed,”  added  Gorrell. 


He  and  Brookins  create  cartoons  on 
alternate  days,  meaning  they  each 
draw  four  one  week  and  three  the  next 
along  with  their  op-ed  art. 

Menees  and  Rogers  do  cartoons  on 
alternate  weekdays  and  then  both  draw 
Sunday  ones,  meaning  they  each  cre¬ 
ate  four  per  week.  McGough  said  each 
creator  gets  the  editorial  page  spot  on 
alternate  Sundays,  with  the  other  ap¬ 
pearing  on  the  Sunday  op-ed  page. 

“Whoever  has  the  Sunday  editorial 
page  gets  the  first  shot  at  the  subject,” 
said  Menees.  “So  we  have  to  consult 
on  that.” 

At  the  Boston  Globe,  Dan  Wasser- 
man  said  he  and  Paul  Szep  “consult  in 
an  informal  way”  to  make  sure  there  is 
not  too  much  duplication.  “Once  in  a 
while,  one  of  us  has  to  give  up  a  poten¬ 
tial  Pulitzer  Prize-winning  cartoon  be¬ 
cause  the  other  thought  of  it  first,” 
Wasserman  remarked  wryly. 

Szep,  who  has  won  two  Pulitzers, 
does  three  Globe  cartoons  a  week 
while  Wasserman  creates  four. 

Globe  editorial  page  editor  Loretta 
McLaughlin  said  one  reason  why  the 
paper  hired  Wasserman  to  join  Szep  in 
1985  was  to  buy  fewer  syndicated  polit¬ 
ical  cartoons. 

Szep,  51,  said  he  and  Wasserman 
have  gotten  along  “great”  since  then 
but  added  that  there  is  a  part  of  him 
that  wishes  he  were  still  doing  at  least 
four  editorial  cartoons  a  week. 

“I  kind  of  miss  the  challenge,”  said 
Szep,  a  native  of  Canada  who  has  been 
with  the  Globe  for  more  than  25  years. 

But  Szep  added  that  there  are  some 
advantages  to  his  lighter  schedule.  “It 
has  probably  lengthened  my  career,”  he 
said.  “You  can  get  burned  out  in  this 
business.” 

Wasserman,  43,  said  doing  fewer 
drawings  a  week  gives  an  editorial  car¬ 
toonist  “more  time  to  read  and  work 
on  ideas.” 

There  is  also  more  time  for  work 
that  can  add  variety  to  a  cartoonist’s 
career.  Szep,  for  instance,  draws  for 


Golf  Digest  magazine  and  has  done 
cartoon  work  for  television. 

At  the  Post'Gazette,  Menees  writes 
and  illustrates  a  column  called  “Scor¬ 
pio”  and  contributes  to  a  diary  feature 
while  Rogers  creates  a  political  comic 
called  “Brewed  on  Grant.” 

Rogers  said  the  weekly  comic,  which 
is  set  in  a  fictional  coffee  shop  on  the 
Pittsburgh  street  where  various  govern¬ 
mental  offices  are  based,  enables  him 
to  continue  doing  local  commentary. 
He  noted  that  because  United  Fea¬ 
ture  Syndicate  requires  him  to  submit 
four  editorial  cartoons  a  week,  virtually 
all  of  his  Post'Gazette  cartoons  have 
dealt  with  national  and  international 
issues.  When  Rogers  was  drawing  five 
cartoons  a  week  for  the  Press,  he  would 
usually  make  one  of  them  local. 

Menees,  who  is  not  syndicated,  cre¬ 
ates  a  number  of  local  cartoons  along 
with  his  national  and  international 
ones. 

Szep  said  the  fact  that  he  has  to  sub¬ 
mit  at  least  two  of  his  three  cartoons  to 
United  each  week  makes  it  difficult  for 
him  to  do  a  lot  of  local  commentary. 
He  noted  that  this  is  one  reason  why 
he  is  leaving  the  syndicate  this  month. 

“I  really  miss  doing  local  cartoons,” 
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he  declared.  “I  think  you  can  have 
some  impact  locally.” 

“Local  cartoons  get  the  most  re¬ 
sponse,”  added  Rogers. 

Wasserman,  who  is  associated  with 
the  Los  Angeles  Times  Syndicate, 
usually  does  one  local  cartoon  a  week. 

Gorrell  and  Brookins,  who  are  also 
syndicated,  still  manage  to  do  local 
work  despite  creating  fewer  editorial 
cartoons  a  week  than  they  used  to. 
Gorrell  is  associated  with  Copley 
News  Service  and  Brookins  with 
North  America  Syndicate. 

The  cartoonists  at  two-cartoonist 
papers  often  have  other  differences  be¬ 
sides  their  syndicate  affiliations,  as  is 
the  case  with  Szep  and  Wasserman. 

“Paul  is  a  very  strong,  powerful  cari¬ 
caturist,”  said  McLaughlin.  “His  forte  is 
the  strength  of  his  drawings  as  well  as 
the  message.  Dan  is  witty  and  sophisti¬ 
cated  ....  He  has  a  wonderful  sense  of 
humor  but  is  still  very  barbed  and 
pointed.” 

Szep  agreed  that  his  “strengths  are 
probably  visual”  while  calling  Wasser¬ 
man,  who  often  does  multiframe  car¬ 
toons,  “more  of  a  word  person.” 

McLaughlin  added  that  Szep  and 
Wasserman  are  both  progressive  in 
their  politics. 

The  two  Post-Gazette  cartoonists 
are  also  liberal,  with  Menees  perhaps 
slightly  more  so  than  Rogers. 

But  Menees  and  Rogers,  like  Szep 
and  Wasserman,  have  significantly  dif¬ 
ferent  approaches. 

“Tim  will  take  a  hard  swing  more  of¬ 
ten,”  observed  McGough.  “Rob’s  style 
is  less  of  a  frontal  assault.  There’s  a  lot 
of  visual  punning,  wordplay  and  hu¬ 
mor,  but  he  can  make  people  mad, 
too.” 

Menees  said  the  differences  between 
his  and  Rogers’  cartoons  make  the 
Post-Gazette  editorial  page  “a  bit  schiz¬ 
ophrenic,”  but  McGough  stated  that 
having  two  “distinctive”  voices  on  the 
page  “is  great  for  the  readers.” 

Grimsley  feels  the  same  way  about 
Brookins  and  Gorrell.  “1  think  the 
newspaper  has  benefited  from  the  tal¬ 
ents  of  both  men,”  said  the  Times-Dis- 
patch  executive,  who  also  writes  a  Cre¬ 
ators  Syndicate  column.  “It’s  a  real 
plus  for  our  readers.” 

Among  the  other  papers  with  two 
staff  editorial  cartoonists  are  the  Chica¬ 
go  Tribune  (Jeff  MacNelly  and  Dick 
Locher),  Detroit  News  (Draper  Hill 
and  Larry  Wright),  Kansas  City  (Mo.) 


Star  (Bill  Schorr  and  Lee  Judge),  New 
York  Newsday  (Doug  Marlette  and 
M.G.  Lord),  Orlando  (Fla.)  Sentinel 
(Dana  Summers  and  Ralph  Dunagin) 
and  Seattle  Post-Intelligencer  (David 
Horsey  and  Steve  Greenberg). 

At  least  seven  of  these  editorial  car¬ 
toonists  are  syndicated,  including 
Summers  with  the  Washington  Post 
Writers  Group  and  MacNelly  and 
Locher  with  Tribune  Media  Services. 

Some  two-creator  papers  use  one 
artist  as  the  lead  editorial  cartoonist 
and  the  other  to  do  some  editorial  car¬ 
toons  as  well  as  other  work. 

There  are  also  papers  that  employ 
one  staff  and  one  part-time  political 
cartoonist.  For  instance,  the  Boston 
Herald  uses  full-time  employee  Jerry 
Holbert  for  weekdays  and  free-lancer 
Dale  Stephanos  for  weekends  and 
other  times  Holbert  is  not  available, 
according  to  chief  editorial  writer  Jeff 
Jacoby.  BE^fP 

In  their  underpants 

AT  LEAST  ONE  newspaper  pulled  an 
“Outland”  comic  that  featured  three 
male  characters  looking  down  their 
underpants. 

Berkeley  Breathed  started  his  Sun¬ 
day  strip  by  showing  Opus  the  pen¬ 
guin,  Bill  the  Cat  and  their  cock¬ 
roach  friend  laughing  at  a  sexist  joke. 
Then,  a  woman  tells  the  trio  that  it  is 
“mock(ing)  the  half  of  humanity  that 
makes  your  graceless  existence  bear¬ 
able”  and  that  “men  should  .  .  .  take 
another  long  hard  look  at  the  very 
thing  that  brings  meaning  to  their 
meaningless  lives.”  The  three  males 
subsequently  peek  at  their  penises, 
which  are  not  pictured. 

Dropping  the  July  25  cartoon  was 
the  Houston  Post,  which  felt  the  comic 
would  offend  many  of  its  readers. 

“As  journalists,  it’s  always  uncomfort¬ 
able  to  pull  a  comic  strip,  but  in  this 
case,  1  felt  we  had  no  choice,”  said  Post 
executive  editor  Ernie  Williamson. 

The  paper  ran  an  old  “Outland”  in¬ 
stead  and  put  copies  of  the  dropped 
July  25  strip  in  the  Post  lobby  for  read¬ 
ers  who  wanted  to  see  it. 

Washington  Post  Writers  Group 
general  manager/editorial  director 
Alan  Shearer  said  the  syndicate  re¬ 
ceived  about  30  calls  from  readers 
within  two  days  of  the  comic’s  appear¬ 
ance.  He  noted  that  about  10  people 
complained  and  the  other  20  made 


positive  comments  and/or  asked  for 
reprints  of  the  comic  by  Breathed. 

“The  whole  office  here  thought  it 
was  one  of  the  funniest  ones  he’s  ever 
done,”  added  Shearer,  who  said  he  felt 
the  cartoonist  was  “satirizing  men’s  at¬ 
titudes.” 

Shearer  said  “Outland,”  which  was 
begun  by  Breathed  after  he  ended  his 
Pulitzer  Prize-winning  “Bloom  Coun¬ 
ty,”  appears  in  about  350  Sunday  news¬ 
papers. 

Jailed  due  to  ‘B.C/ 

A  SAUDI  EDITOR  was  jailed  for  run¬ 
ning  a  “B.C.”  comic  that  questioned 
the  existence  of  God,  according  to  a 
Washington  Post  story. 

The  editor,  Sivaram  Balaram,  was 
responsible  for  laying  out  the  comics 
page  of  the  English-language  Arab 
News  daily  paper  in  Jeddah.  He  was  ar¬ 
rested  July  11  and  remained  in  deten¬ 
tion  as  of  late  last  month. 

His  arrest,  said  the  Post  article,  “is  a 
measure  of  the  sensitivity  of  King  Fahd 
and  his  government  to  matters  touch¬ 
ing  on  religion  in  the  Islamic  kingdom.” 

Creators  Syndicate  president  Rick 
Newxombe  said  the  strip  that  led  to 
the  arrest  was  one  cartoonist  Johnny 
Hart  did  this  past  winter.  In  it,  a  “B.C.” 
character  standing  on  a  mountain  says, 
“God,  if  you’re  up  there,  give  me  a 
sign.”  The  second  panel  shows  the 
character  getting  deluged  by  rain 
aimed  solely  at  him.  He  then  says, 
“Well,  we  know  two  things:  He’s  up 
there,  and  He’s  got  a  sense  of  humor.” 

Herblock  improving 

HERBLOCK  MAY  BE  returning  to  the 
drawing  board  early  next  month,  ac¬ 
cording  to  a  recent  Washington  Post 
editorial. 

The  83 -year-old  political  cartoonist, 
who  is  associated  with  Creators  Syn¬ 
dicate,  has  been  recuperating  from 
surgery  for  a  new  aortic  valve. 

‘Alley  Oop’  birthday 

“ALLEY  OOP”  REACHED  its  60th 
anniversary  today. 

The  caveman  comic,  created  by  the 
late  V.T.  Hamlin,  is  now  done  by  Dave 
Graue  and  Jack  Bender  of  Newspaper 
Enterprise  Association. 
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about  the  way  it  portrayed  women. 

“As  the  publishet  of  the  Ubyssey, 
you  must  be  accountable  for  the 
choices  made  by  the  editorial  staff,” 
the  letter  said.  “1  urge  you  to  hasten 
the  process  of  establishing  a  consti¬ 
tution  and  editorial  policy  for  the 
Ubyssey.” 

DHC  director  Mary  Risebrough  then 
wrote  to  advertisers  complaining  about 
the  sex  issue,  which  helped  produce  the 
shortfall  that  led  to  the  closing  of  the 
paper.  She  declined  several  requests  to 
be  interviewed  for  this  article. 

The  Ubyssey,  in  an  editorial,  said  its 
Valentine’s  Day  sex  issue  had  generat¬ 
ed  a  needed  debate  on  important  is¬ 
sues  of  pornography,  sex  and  power. 

“The  university’s  initiation  of  an  ad 
boycott  against  the  paper  sends  a  loud 
message  to  us  and  everyone  trying  to 
expand  the  debate  around  sex  and 
power,”  said  the  editorial.  “It  says  shut 
up.” 

Still,  the  Ubyssey  voted  to  publish  a 
front-page  apology  to  make  peace  with 
the  student  government  and  the  uni¬ 
versity  administration: 

“In  retrospect,  some  of  us  would 
have  preferred  that  the  articles  that 
were  found  offensive  would  not  have 
run,”  the  editorial  said. 

It  concluded,  “This  year’s  staff  made 
mistakes;  we  received  your  feedback 
and  have  learned  a  lot .  .  . .” 

It  was  too  late. 

Dobie  and  his  five-member  execu¬ 
tive  board  drew  up  a  document  that  set 
up  a  new  publications  board. 

“We  were  tired  of  getting  blamed  for 
all  the  irresponsible  material  in  the 
Ubyssey,”  he  said.  “We  also  felt  it  was 
inappropriate  for  a  political  organiza¬ 
tion  to  control  a  media  outlet.” 

The  AMS  president  acknowledged, 
however,  that  the  student  government 
would  retain  “ultimate  control”  of  the 
Ubyssey  because  it  continues  to  over¬ 
see  the  paper’s  budget. 

The  AMS  also  will  appoint  or  have 
veto  power  over  eight  of  the  10  publi¬ 
cation  board  members  who  oversee  the 
day-to-day  editorial  and  business  func¬ 
tions  of  the  newspaper. 

Orvin  Lau,  a  student  member  of  the 
board  of  governors  aligned  with  AMS, 
said  the  new  publications  board  would 
be  able  to  function  without  political 
interference. 

“The  council  is  acting  like  a  prime 
minister  who  appoints  a  person  to  the 
Supreme  Court,”  he  said.  “You  never 
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know  what  is  going  to  happen  after¬ 
ward.” 

Hughes  said  the  AMS  decision  was 
strictly  a  political  power  play. 

“The  idea  of  shutting  down  the 
Ubyssey  during  the  summer  because  of 
a  cost  overrun  was  ridiculous,”  said  the 
24-year-old  graduate  student.  “The 
AMS  has  revenues  of  $8  million 
[Canadian]  and  they  were  about  to  en¬ 
ter  a  new  fiscal  year  with  new  editors. 

“The  Dbyssey  is  quite  well  read  and 
needed.  The  AMS  has  been  saying  it 
wanted  to  kill  the  paper  and  now  it’s 
done  it.  The  Ubyssey  has  provided 
useful  criticism.  With  this  publications 
board,  they  won’t  be  able  to  criticize 
the  AMS  without  losing  their  funding, 
and  that  will  be  too  bad.” 

Janice  Boyle,  a  vice  president  of  the 
AMS  student  council,  maintained  that 
the  students  had  allowed  the  student 
journalists  to  continue  to  use  their  of¬ 
fices  even  though  they  no  longer 
worked  for  the  paper. 

“They  have  been  using  our  fax  ma¬ 
chines  to  attack  us  all  over  Canada 
and  the  United  States,”  she  said.  “If  we 
wanted  to  be  censors,  we  would  not 
have  let  them  use  the  building.” 

Two  days  after  that  interview,  the 
AMS  changed  the  locks  on  the  news¬ 
paper  office.  “We  found  some  people 
in  there  who  didn’t  belong,”  Dobie  ex¬ 
plained.  “If  they  pay  $25  for  a  key, 
they’ll  get  one.” 

Roantree  said  the  people  Dobie  was 
referring  to  were  former  editors  of  the 
paper  who  had  come  by  to  help  them 
plan  their  strategy  to  regain  control  of 
the  paper. 

“Bill  knew  that,”  she  said. 

Graham  Cook,  who  was  to  be  coor¬ 
dinating  editor  of  the  Ubyssey,  said 
the  campus  paper’s  problems  have  not 
received  as  much  coverage  as  they 
would  in  America. 

“We  don’t  have  the  obsession  with 
free-speech  issues  that  you  have  in  the 
States,”  he  said.  “There  have  been 
journalists  who  have  spoken  out,  but  a 
lot  of  people  would  rather  not  think 
about  it.” 

Dobie  said  the  Ubyssey  had  created 
its  own  problems. 

“We  had  no  political  agenda,”  he 
said.  “This  has  nothing  to  do  with  the 
Progressive  Conservative  Party.  The 
AMS  had  responsibilities  as  publisher 
to  do  something.  I  ignored  personal  at¬ 
tacks  on  me,  but  there  was  so  much 
student  outrage  that  something  had  to 
be  done.  They  [the  Ubyssey  staff]  keep 
saying  it’s  their  paper.  It’s  not.  It  be¬ 
longs  to  everyone.”  BE^P 


Shop  Talk 

Continued  from  page  48 

So  those  extra  duties  that  used  to  be 
handled  by  the  composing  room  or 
darkroom  have  been  shifted  to  the 
copy  desk,”  writes  a  copy  editor  in  her 
50s. 

Another  copy  editor  told  me  that 
she  simply  does  not  have  time  to  do 
everything  assigned  to  her. 

“If  it  gets  [near  deadline]  and  I’m 
not  done.  I’ll  fly  through  stuff,  even 
though  it  may  need  more  editing,  be¬ 
cause  I  want  to  make  deadline.  You 
can’t  have  both  well-edited  copy  and 
meet  deadlines.” 

The  managing  editor  at  one  small 
daily  blames  the  frustration  of  copy  ed¬ 
itors  on  his  own  lack  of  time  to  devote 
to  them.  “I  have  to  make  news  deci¬ 
sions  all  day  and  I  have  to  manage  peo¬ 
ple.  There’s  simply  not  enough  time  to 
do  both.” 

This  editor  also  said  he  sees  schedul¬ 
ing  as  a  primary  problem  when  work¬ 
ing  with  copy  editors.  He  referred  to 
the  “window  of  time”  copy  editors 
have  to  get  the  job  done.  “They  are  re¬ 
ally  caught  in  the  middle  [between  edi¬ 
tors  and  reporters],”  he  said. 

“Working  conditions,  especially 
late-night  hours,  are  destructive  to 
family  life  and  generally  unhealthy,” 
one  copy  editor  writes.  So  flexibility  in 
scheduling  copy  editors  may  be  part  of 
the  answer,  and  planning  ahead  as 
much  as  possible  could  allow  for  a 
more  even  workload. 

Clearly  the  task  for  supervisors  is  to 
be  more  supportive  of  copy  editors  and 
to  find  creative  ways  to  involve  them 
in  on-the-job  decisions.  Strengthening 
peer  relationships,  providing  autonomy 
and  making  copy  editors  feel  more  in¬ 
volved  in  their  work  are  specific  steps, 
research  says,  that  may  help. 

However,  attitudes  and  changes  in 
the  role  of  the  copy  editor  must  be 
studied  further.  At  a  time  when  editors 
say  they  have  numerous  copy-editing 
positions  open  and  when  there  appears 
to  be  less  emphasis  on  careers  in  copy 
editing  at  colleges  and  universities,  re¬ 
viewing  the  job  of  the  copy  editor  is 
imperative. 

Copy  editors  are  a  key  link  in  the 
chain  of  getting  out  the  newspaper. 
They  correct  simple  spelling  errors, 
clean  up  sloppy  reporting  or  perhaps 
keep  a  libel  suit  from  being  filed.  How 
copy  editors  feel  about  their  jobs 
should  matter  to  the  othet  parts  of  that 
chain.  BECT 
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Classified  Advertisin 


11  W.  19th  Street  •  New  York,  NY  10011  •  Phone  (212)  675-4380  •  FAX  (212)  929-1259 


ACCURATE  FORECASTS 


Precise,  Reliable  Price  Forecasts  on 
6,000  NYSE  +  AMEX  +  OTC  Slocks.  FREE 
TRIAL  by  touch-lone  phone.  Call  (408) 
733-9341  or  (408)  746-0477. 


ASTROLOGY 


Daily-Weekly-Monthly  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  1-800-322-5101. 


AUTOMOTIVE 


CAR  FEATURES  are  aur  business; 
Columns  available  on  road  tests,  car 
care,  auto  trivia,  auto  history. 
(313)  573-2755. 


BUSINESS 


'SMALL  BUSINESS  FOR  LESS!!!' 
$10/3  1000-word  columns  every  week. 
Expert  advice  on  computing,  law,  market¬ 
ing,  management.  Call  (305)  443-1634. 


CARTOONS 


A  FRESH  VOICE  WITH  A  NEW  STYLE 
Editorial  cartoons  by  Alan  Vitello 
Custom  drawn  for  your  community! 
Send  today  for  your  free  samples! 
PO  Box  740175  Arvada,  CO  80006 


ENTERTAINMENT 


NEWSPAPER  APPRAISERS 


Established  So.  Calif,  magazine. 
Must  sell  due  to  illness.  $32,500. 
2202  Sunset  Blvd.,  San  Diego,  CA 
92103. 


GROCERY  TRADE,  profitable  from  first 
issue,  no  competition  yet.  Bruner, 
Hermina  ut  57,  Budapest,  Hungary 
1146,  Phone/fox  361-251-7706. 


NATIONAL  TRADE  MAGAZINE. 
18,000  circ.  Quarterly.  3  years  old. 
Great  add-on  book.  (800)  748-7690. 


NEWSPAPER  APPRAISERS 


APPRAISERS  &  BROKERS 
Appraisals  for  estates,  partnerships, 
taxes,  loans,  divorce,  minority 
buyouts.  Reasonable  fees.  C.  Peter 
Jorgensen,  Media  Consultants  &  Asso¬ 
ciates,  Box  C,  Boston,  MA  02174. 
(617)  643-1863. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 

123  N.W.  13th  St.,  Suite  214-8 
Boca  Raton,  FL  33432 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established  reason¬ 
able  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


EXPERIENCED  APPRAISERS 
For  estates,  tax,  stock,  asset, 
depreciation,  insurance,  bank,  part¬ 
ners,  ESOP,  other. 

BOUTHO-CRIBB  &  ASSOCIATES 
Robert  N.  Bolitho, 

Box  3008,  Palm  Beach, 

FL  33480,  (407)  820-8530 
John  T.  Cribb,  1  Annette,  Bozeman, 
MT  59715,  (406)  586-6621 
The  man  who  can't  tell  a  lie  thinks  he  is 
the  best  judge  of  one. 

Mark  Twain 


COPING  IN  THE  COUNTRY 
Imagine  "Dove  Barry"  moving  to  TV's 
"Green  Acres".  700  word  weekly  in  its 
4th  year.  Clear  Creek  Features,  Box 
3303,  Grass  Valley,  CA  95945,  (916) 
272-7176. 


DEAR  UNCLE  WALLY 
Ludicrous,  absurd,  nonsensical, 
idiosyncric,  tongue-in-throat,  award¬ 
winning  wacko  weekly.  (21 5)  493-1 795 


PUZZLES 


New  Math/Word  Puzzles  CALL  KAIDY 
at  (800)  365-2439  for  free  sample. 


PUZZLE  FEATURES  SYNDICATE 
Crossword  Puzzles 
Phone  (909)  926-4843. 


WORD  SEARCH  &  CROSSWORD 
Daily- Weekly-Monthly 
SHANTA  (914)  939-2111 
Suppliers  to  national  and  regional 
publications.  Camera  Ready! 
On  Time!  Very  Reasonable  Rates! 


SYNDICATION  SERVICES 


FREE  TRIAL  1  (800)-PUNCHIN 
Travel  Theater  Restaurant  Wine 
Computer.  Reviews,  Columns,  Features 


SPORTS 


Since  we  have  to  speak  well  of  the 
dead,  let's  knock  them  while  they're 
alive. 

John  Snan 


NEWSPAPER  BROKERS 


625  Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
PO  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Dick  Smith-South/SE-(601)  627-7906 
D.  Claussen-MWes^(414)  272-6173 
Geoff  Edwards-East-(703)  750-8675 
Bob  Den-SEast-(919)  626-7630 
Bruce  Lanlz-CANADA-(519)  631-5709 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotia¬ 
tions  for  sale  and  purchase  of  highest 
guality  daily  and  weekly  newspapers  in 
the  country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach,  FL 
34630.  No  obligation  of  course. 


BOUTHO-CRIBB 
&  Associates 

Our  Firm  Established  in  1923 
Bob  Bolitho  -  (407)  820-8530 
Box  3008,  Palm  Beach,  FL  33480 
John  T.  Cribb  -  (406)  586-6621 
1  Annette,  Bozeman,  MT  59715 
Newspaper  -  Shopper  -  Specialty 


BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
9210  Thornton  Rd.-Ste.  3 
Stockton,  CA  95209  (209)  952-0852 


Buyers  or  sellers.  Coll  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  *  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


C.  PETER  JORGENSEN 
A  Regional  Broker  representing  papers 
in  the  Northeast  with  personal  service. 
Call  (or  a  brochure  and  proposal  before 
listing  your  paper.  4  Water  Street, 
Boston,  MA  02174.  (617)  643-1863. 

JM&A.  Established  1983 
Merger  &  Acquisition 
(614)  889-9747 


NEWSPAPER  BROKERS 


Fournier  Media  Service  Inc. 
Appraisal»Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  750,  Prosser,  WA  99350 
Office  (509)  786-4470 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 


MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
FAX  (404)  233-2318 
Lon  W.  Williams 


MEL  HODELL,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(909)  626-6440  FAX  (909)  624-8852 


MICHAEL  D.  UNDSEY 
3465  S.  Oleander  Drive 
Chandler,  AZ  85248  (602)  899-3698 


PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-lnvestments 
ManogemenhBrokers 
PO  Box  3308 
Merrifield,  VA  27116-3308 
Ph.  703-846-8410  Fax  703-846-8406 


RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  FAX  (214)  520-6951 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPER  FINANCING 


Equity/Dept.  $200M-$5MM't. 
45-60  Days.  JM&A,  Est.  1983 
Proposals  Welcome.  (614)  889-9747 
/  like  men  who  have  a  future  and 
women  who  have  a  past. 

Oxar  Wilde 


NEWSPAPER  BROKERS 


FINANCING. 

Major  institutional  investor  seeks 
to  provide  acquisition,  JV,  equity 
backing  for  sotid,  rural,  non-metro 
weeklies  and  dailies  in  the  South,  SE, 
Midwest,  and  SW.  Contact:  Larry 
Grimes,  W.B.  Grimes  &  Company, 
(301)  540-0636. 


NEWSPAPERS  FOR  SALE 


ESCAPE  TO  THE  MOUNTAINS!  Husband 
and  Wife  Colorado  weekly.  Work  four 
days  a  week,  hunt,  fish,  camp  and  ski. 
Reply  to  Box  6453,  Editor  &  Publisher. 


GROUP  OF  4  WEEKLY  NEWSPAPERS, 
46,600  circulation,  1 .5  million 
Gross.  5  Unit  Goss  Community  Press 
located  in  fastest  growing  market  in 
Washington  State  2.4  millian  (206) 
425-4322. 


HOT  SUMMER  BUYS 
ALABAMA  -  Large  paid  weekly  poised 
(or  continued  growth  near  state's  best 
shopping  areas.  $75,000 
ALABAAAA  -  Very  nice  weekly  returning 
about  30  percent  on  annual  revenues. 
$258,000 

ARKANSAS  -  Starter  packcrae  of  two 
paid  weeklies.  Only  $25,000  down  to 
qualified  buyer.  $13O,OO0 
MISSISSIPPI  -  Paid  weekly,  clean 
job  shop,  and  well-stocked  ofhce  supply 
store.  Owner  retiring.  $265,000 
NEW  MEXICO  -  Halhcentury  old  small 
magazine  appealing  to  speakers, 
pastors,  and  teachers.  Can  be  published 
from  any  location.  $56,000 
SOUTH  CAROUNA  -  Unique  opportuni¬ 
ty  for  owner-operator.  Financing  avail¬ 
able  after  cash  down  payment  by  qual- 
ifi^  buyer.  $250,000. 

TENNESSEE  -  Like  to  compete?  This 
package  of  three  shoppers  and  one  paid 
weekly  is  just  right  tor  you.  $350,tX)0 
Information  on  these  and  other  properties 
furnished  only  in  the  strictest  of 


JIM  HALL  MEDIA  SERVICES 
PO  Box  1088 
Troy,  AL  36081 
Tel^honh;  (205)  566-7198 
F^;  (205)  566-0170 
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NEWSPAPERS  WANTED 


NEWSPAPERS  FOR  SALE 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


NEWSPAPERS  FOR  SALE 


MOTIVATED  -  Majority  stock  or 
outright  sole.  30,000+  upscale  weekly. 
$600k+  gross.  Awards,  turnaround, 
more,  ideal  ocean/suburb  area  Zone  1 . 
$275k  includes  prime  R.E.,  terms. 
PSI  (207)  856-7034. 

NEWSPAPERS  for  sole,  $15K  to  $1 
million.  Some  financing,  free  list. 
Doily,  weekly.  Bill  Berger,  Asso¬ 
ciated  Texas  Newspapers,  Inc.,  1801 
Exposition,  Austin,  TX  78703  (512) 
476-3950. 


EQUIPMENT 


CAMERA  &  DARKROOM 


AGFA  RPS  6100  Doylite  camera. 

Like  new  condition.  $6,000. 
Wesco  Graphics  (510)  443-2400 

SQUeeze  Lens  mfg.  since  1968 
Fine  tune  process  camera  lens 
alignment,  focus  &  calibration 
H.  Carlbom  CKOptical 
310/372-0372 

COMPUTER  SOFTWARE 

39  specialists,  generalists  avail¬ 
able  nationwide.  No  obligation 
consultation.  American  Newspaper 
Consultants,  Ltd.,  (414)  272-6173. 

COMPUTER  TERMINALS 

COMPLETE  MYCRO-TEK  SYSTEM. 
Eleven  MC  12800  VDT's  in  good  con¬ 
dition.  Six  AT's  in  excellent  condition 
plus  controllers  and  60  MB  hard  drives. 
Spare  parts  also  available.  One  Compu- 
graphic  8600  typesetter  in  good 
condition  plus  one  for  spare  parts. 
Additianal  Mycro-Tek  equipment 
available  at  other  Freedom  Newspapers. 
Call  John  Graham,  Sun  Journal,  New 
Bem,NC  (919)  638-8101. 

MAILROOM 

1980  NEWS  KING  with  4  stacked 
units,  KJ6  folder,  40  HP  drive,  low 
usage,  must  sell.  (913)  362-8901. 

1990  MULLER-MARTINI  227S  7  INTO 
1  INSERTER  AVAILABLE  9/15/93. 
INCLUDES  WARRANTY.  CALL  MID- 
AMERICA  GRAPHICS  AT  (800) 
356-4886. 

CHESHIRE  JETSTREAM  II  with  AAodel 
697  Ink  Jet  base.  New  in  1990.  Excel¬ 
lent  condition.  Call  Paul  Daunt  (313) 
664-7403  for  more  information. 

•  24-P,  48-P,  and  72-P  HARRIS 
INSERTERS.  Reconditioned-Guaran- 
teed  Production-Training  Prog¬ 
ram  Provided.  JIMMY  R.  FOX,  MAIL 
ROOM  CONSULTANT  713/468-5827. 

CUSTOM  DESIGNED 
MAILROOM  SYSTEMS 
Floor  and/or  overhead  conveyors,  stack¬ 
ers,  strappers,  labelers  and  inserters. 
Used  refurbished  and  new  equipment 
available.  Design,  cansuiting  and 
installations  all  at  warranteed 
discount  prices. 

Call  MidAmerica  Graphics 
at  (800)  356-4886 


Niche  Magazine:  $125,000 
CO  Shopper:  $185,000 
CO  Newspapers:  $480,000 
CO  Spec.  N^spapers:  $950,000 
MN  Shopper:  $765,000 
IN  Shop^:  $1,350,000 
Bolitho-Cribb  &  Associates 
John  T.  Cribb  (406)  586-6621 

Weekly  paper  -  Tampa  Boy  area.  Gross 
over  $200K.  Ready  to  grow.  Princi¬ 
pals  only.  Will  sacrifice.  Send  to 
Box  6298,  Editor  &  Publisher. 


&  SUPPLIES 


MAILROOM 


GOSS: 

•  Metro,  22  3/4',  6  units,  half  decks, 
6  RTPs,  3:2  Imperial  folder 

•  Urbanite,  22  3/4',  10  units,  8  auto¬ 
matic  splicers,  2  folders,  1 300 
series 

•  Colorliner,  22',  8  unit  press  with 

2-4  high  towers,  3:2  double  (older. 
New! 

MAN: 

HARRIS: 

•  N-845,  22  3/4',  5  unit  presses 

•  V-15D,  6  units,  JF-25 

•  V-15A,  6  units,  JF-7 

BELL-CAMP,  INC. 

Tel:  (201)  492-8877 
Fox:  (201)  492-777 

McCAIN  NEWSPAPER  INSERTER 
Excellent  Condition.  Only  run  ONE 
NIGHT  a  week.  Loss  of  business  reason 
(or  sale.  (201)  334-7600. 

ASK  FOR  Nils  Redmond. 


EXCITING  weekly  and  specialty  news¬ 
paper  in  Texas  grovrth  area.  Gross  sales 
$690,000,  cash  flow  to  owners 
$155,000.  Price  $925,000  includ¬ 
ing  building.  Terms. 

TWO  STRONG  semi-weeklies  in  grow¬ 
ing  southwest  county.  Nice  building 
with  complete  plant.  Annual  sales 
$1,300,000,  net  24%.  Owner  retiring 
after  39  years. 

TEXAS  county-wide  weekly.  Gross 
$212,000,  net  $38,000.  Great  poten¬ 
tial.  Building  irKluded.  $200,000,  terms. 

Rickenbocher  Media  Company 
3828  Mockingbird  Lane 
Dalbs,  TX  75205 
(214)  520-7025 


MAILROOM 


HARRIS-SHERIDAN 
524  INSERTER 
Good  condition 
Available  mid-August. 
$15,000. 

Gurney  King  (409)  935-2415. 

KANSA  INSERTER  model  320.  3  into 
1 .  In  line  and  running,  excellent  condi¬ 
tion  $15,000.  East  Oregonian  (503) 
276-221 1  ask  for  Norm. 


MAGNACRAFT  LABELER  (3-UP  -  4-UP  - 
5-UP)  Model  #1530  -  $3,500.  Contact 
Bill  Brown  at  (301)  953-7202. 

MAILROOM 

Kansa  Model  320  2  into  1  inserter, 
cun  be  seen  running.  $14,000. 

Bunn  tying  machines  1-$800, 

1-$1  000 

Wesco  Graphics  (510)  443-2400 

REMANUFACTURED  HOPPER 
EXCHANGE 

All  types.  Increased  performance.  No 
loss  of  production.  Costs  savings. 
VALLEY  REMANUFACTURING  CO. 
Bruce  L  Seidel  (215)  967-5738 


CAUFORNIA  INVESTORS  seek  coun¬ 
ty  seat  weeklies  or  small  dailies  in 
unopposed  markets.  Mr.  Downs,  (619) 
362-0262. 

NOW  ON  SALE 

1993 

Editor  &  Publisher 
International 
Year  Book 

To  order  your  copy  contact 
E&P’s  Circulation  Department  at 
(212)  675-4380. 


_ MAILRCX)M _ 

MULLER-MARTINI  227-S  6  into  1 
inserter.  3  pockets  added  new,  1992. 
Must  sell.  Call  Charlie  Chick  for 
more  details  1  (800)  356-4886. 

PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe  ALTA  GRAPHICS,  INC. 
(404)  428-581 7  FAX  (404)  590-7267 

RECONDITIONED  ar  remanufactured 
48-P  and  72-P  AM  Graphics  inserting 
machines.  Immediate  availability. 
Contact  AM  Graphics  (513)  278-2651 
and  ask  for  David  Slauter. 

USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 

(407)  273-5218  or  (800)  741-1937 

REMANUFACTURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performance  upgrades  -  new  equipment 
warranty.  Replacement  parts  and 
accessories. 

VALLEY  REMANUFACTURING  CO. 
Bruce  L  Seidel  (215)  967-5738 

MISCELLANEOUS 

Compugraphic  ONE/65  front  end  sys¬ 
tem,  terminals;  two  8400  HS  typesetters; 

3- station  MCSIOO  ad  system  with 
preview  screen;  LogeTek  16  RC  proces¬ 
sor.  Contact  Art  Graziano,  Hammond 
(La.)  Daily  Star,  (504)  345-2333. 

PRESSES 

SINGLE-WIDTH 

14-unit  Goss  Urbanite  with  half-page 
Urbanite  (older  &  upper  former  - 1 990 
vintage. 

1 3-unit/2-folder  Goss  Urbanite, 
1969/81. 

2- unit  Community  with  Community 

folder. 

10-unit  Suburban  w/U-506  (older. 

Four  1000  Series  Goss  Suburban  add¬ 
on  units. 

8-unit  V25/V7(X)  press  with  JF25  and 
JFl  folders. 

1 -Harris  VI 5D  unit  &  JFl  5  folder  - 
1980. 

4- unlt  Harris  VI 5A  press  with  JF7. 
7-unit  Web  Leader  w/6  mono  units  and 

1  Quodrocolor  unit,  1977. 

6-unit  News  King  w/KJ6,  1970. 

Two  4-unit  News  King  presses. 

3- unit  News  King  press. 

(ASK  ABOUT  OUR  DOUBLE-WIDTH 
PRESSES) 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Fax  (913)  492-6217 


Reconditioned 

with  new  machine  warranty. 

Model  CN-70  Stackers,  19-5/8" 
stack  height.  Delivery  to  left  and 
right.  Two  available. 


MULLER  MARTINI 


MULLER  MARTINI  CORP.  P.O.  Box  3360 
Smithtown.  NY  11787-0811  (516)  582-4343 


I  ASK  ABOUT  OUR  LOW  CONTRAa  RATES!  (212)  675-4380 
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EQUIPMENT  &  SUPPLIES 


1966  2  unit  V-15-A  Harris  witli 
accessories.  Good  condition.  Call 
Robert  (512)  352-8535. 

COLOR  KING  PRESS 
5  unit  installed  new  1988.  Brush  damp 
central  lubrication.  Cross  perf,  D.P. 
Wesco  Graphics  (510)  443-2400 

HARRIS  VI 5A  4  units  w/brush  damp 
H.D.  JF-15  (older,  can  be  seen  running. 
Wesco  Graphics  (510)  443-2400 

METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MlAN  4/2  presses.  AL  TABER 
(404)552-1528  FAX  (404)552-2669 


FOR  SALE 

4/u  Harris  VI 5D,  JF25  folder  with 
50HP  motor. 

4/u  News  King,  with  KJ6  (older,  1975 
vintage. 

One  Comm.  SC  (older  with  40HP. 

2  add-on  Community  1969  and  1971 
vintage  units,  good  condition. 

One  King  Press  KJ8  (older  lOOHP. 

2  Baldwin  105  C-O-V. 

Global  Graphics,  Inc. 

(913)  541-8886  Fox  (913)  541-8960 

Women  can  keep  secrets  as  well  as 
men,  but  it  lakes  more  of  them  to  do  it. 

Anonymous 


CIRCULATION  SERVICES 


ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
1  (800)  247-2338 

J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkam  (616)  458-6611 

KEVIN  S.  PAPPERT 
(313)  673-9533 


PBO  STAPTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FUd  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATA  BASE  MARKETING 
1  (800)  776-6397 


THB  CUSTOMER 
CONNECTION 

1-800-327-8463 


CIRCULATION  SERVICES 


SAVE  MONEY  ON  POSTAGE 
GET  ACCURATE  COST  ANALYSES 
IT s  easy  with  our  3541  computer  prog¬ 
ram.  Use  with  Excel/ 123  Windov  rs  soft¬ 
ware  to  determine  postage  accurately, 
project  effects  o(  changes  in  page  count, 
amount  o(  advertising  and  more!  USPS 
aciproved  printout.  J^C/IBM  compati¬ 
ble.  (We  carry  most  FS  Mail  State¬ 
ments).  Call  or  Write  (or  in(orma- 
tion:  Peter  Rader,  PO  Box  252,  Green¬ 
wood  Lake,  NY  10925-0252,  (914) 
477-3212. 


SUBSCRIPTION  SALES  special¬ 
ists  in  our  twentieth  year.  DCA  Promo- 
Hons  Inc.,  (216)  225-7440. 

TELEMARKETING  PROFESSIONALS 
'HTie  paper  people'  specializing  in 
upgrades  and  stop  savers. 

Allan  Scnreibman,  (313)  399-6100. 


CONSULTANTS 


URBANITE  PROBLEMS?  20+  years  ex¬ 
perience,  printing,  maintenance,  trouble 
shooting.  Also  carey  reels,  3  kni(e 
trimmers.  Re(erences.  (803)  224-41 1 3. 


ADMINISTRATIVE 


HUMAN  RESOURCE  opportunity  in 
Arizona.  Daily,  weekly,  commercial 
printing  group.  Family  owned.  Follow¬ 
ing  hdpTuI:  training,  sa(ety,  OSHA. 
Workman's  Comp.,  testing,  hazard 
communications,  insuronce,  benehts 
administration,  employee  relations 
and  salary  administration.  Send 
resume,  must  indicate  salary 
history,  and  references  to  Donovan  M. 
Kramer  Sr.,  President/Publisher, 
Casa  Grande  Valley  New^pers  Inc., 
PO  Box  15002,  Casa  Grande,  AZ 
85230-5002. 

POLISH  SPEAKING  PRESIDENT 
sought  for  Krakow  based  newspaper 
printing  company  with  second  plant  in 
Gdansk.  Privatized  1991,  profitable, 
400  staff.  Plants  run  Metroliner,  Urba¬ 
nites  (3),  72P's.  Printing  industry 
nranogement  experience  a  must.  Salary 
open,  car,  options,  etc.  Fax  resume  to: 
(713)  528-3506. 

ADVERTISING 

ADVERTISING  MANAGER  -  Newspaper 
advertising  soles  and  supervision 
experieiKe  helpful.  1 5,000, 6  days  only. 
Excellent  beirefits.  Send  resume,  salary 
requirements;  Daily  InterLake,  PO  Box 
7610,  Kalispell,  MT  59904-0610. 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sales 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses' 

FOR  SALE;  4/u  1980  News  King, 
stocked  units,  with  KJ6  (older,  40HP 
drive,  low  usage,  $88,000;  8/u  News 
King  1982  w/KJ8  folder;  6/u  Goss 
Url^nite,  rebuilt  1988;  5/u  Harris 
MHO  1978;  6/u  Harris  V22  w/JFl 
(older  and  upper  former;  2/u  1 978  Goss 
Community  w/  (older  $5,250;  2/u 
Harris  VI 5,  $36,000;  5/u  Harris 
VI 5A  w/JFl  (older. 

Tel  913  362-8888  Fax  913  362-8901 


WE  BUY  Urbanite  Units  and  Folders  up 
to  1 ,000  series  and  News  King 
Unites.  No  Brokers. 

Multimedia  Supply,  IrK. 

(210)  725-4160  Fax  (210)  725-4260 

WANTED  TO  BLJY 

IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Travis  Ferguson  (800) 
356-4886  or  Fax  (816)  887-2762. 

^  US  —  WE  BUY 
Used  press  and  mailroom  equipment 
Call;  Al  Taber  or  Bill  Konipe 
ALTA  GRAPHICS,  INC. 

(404)  428-5817  FAX  (404)  590-7267 


CONSULTANTS 


PHOENIX  COMMUNICATIONS  for 
newspaper  management  and  higher 
profits.  Market  analysis  and  (jusiness 
plans  for  Ixjying,  selling  or  refinancing. 
Call  Brent  Leslie  at  (904)  654-1 1 12. 


MARKETING  SERVICES 


MARKETING  SERVICES 
Media  kits,  sales  promotion  and 
research  materials,  custom  maps,  copy 
writing  and  graphic  design  (or  newspap¬ 
ers.  Consulting  (or  startups  and  niche 
publications. 

Call  Bob  Frame  at  (919)  286-4980. 

INCREASE  REVENUE 
on  special  sections  or  regular  maga¬ 
zine  format  products.  Print  your 
product  on  our  heat  set  presses.  Fine 
selection  of  coated  paper  at  competitive 
rates.  Samples  available.  Call  today 
and  let's  discuss  how  our  services 
can  meet  your  needs.  Let  our  experience 
work  (or  you. 

Able  Printing  Company 
Rodd  K.  Winscott 
(609)  663-8181 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 
Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
1(800)  545-6908  1(505)  842-1357 
24-Hour  Line  PO  Box  1952 
Albuquerque,  NM  87103 

PRESSROOM  CLEANING 
PROBLEMS? 

Dirty  presses,  ceilings,  walls, 
beams?  Unsafe  floors,  catwalks  and 
ladderways?  Dirty  air  handling 
systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAQION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CAa  TOLL  FREE  1(800)  657-21 10 


The  secret  of  staying  young  is  to  live 
honestly,  eat  slowly,  sleep  sufficientlv, 
wark  industriously,  worship  faithfully 
-artd  then  lie  about  your  age 

Lucille  Ball 


_ ADVERTISING _ 

ADVERTISING  DIREQOR 
The  New  Britain  Herald,  central  Con¬ 
necticut's  largest  afternoon  doily,  is 
seeking  an  experienced  advertising 
manager  to  direct  all  functions  of  the 
advertising  sales  department. 

Responsibilities  will  include 
developing  and  motivating  all  sales 
people,  budgeting  and  strategic  plan¬ 
ning.  This  individual  will  be 
involved  in  major  operating  deci¬ 
sions  and  play  a  critical  role  in 
developing  new  sources  of  revenue. 

The  successful  candidate  should  be  a 
strong  leader  with  competitive  market 
experience,  (rave  several  years  of  tiran- 
agement  experience  and  a  proven  track 
record  of  sales  and  management  ac¬ 
complishment. 

We  offer  an  excellent  salary  and  benefits 
package.  If  you  are  interested  in  this 
exciting  opportunity,  please  send 
resume  along  with  salary  history  and 
requirements  to: 

Box  6449,  Editor  &  Publisfier 


ADVERESING 


ADVERTISING  DIREQOR 

We  are  seeking  a  high  povrered  profes¬ 
sional  with  excellent  sales,  inter¬ 
personal  and  management  skills  to  deve¬ 
lop  and  direct  a  large  sales  staff  for 
our  three  daily  and  19  weekly  pulilica- 
tions.  Reporting  directly  to  the 
publishers,  this  position  requires  a 
demonstrated  ability  to  develop  inrra- 
vative  and  customized  marketing 
tools  which  produce  strong  sales 
results.  Market  share  aggressiveness 
and  strong  training  and  leadership 
skills  are  key  elements  (or  success  in 
this  position.  The  ideal  candidate 
will  (rave  (rath  classified  telephone  and 
outside  sales  marragement  experierrae  in 
a  very  competitive  market. 

We  offer  on  excellent  salary  and  (jen- 
efits  package. 

To  apply,  please  send  resume  to: 

Human  Resources  Department 
HARTE-HANKS  COMMUNITY 
NEWSPAPERS 
33  New  York  Ave. 

Framingham,  MA  01701 
An  Equal  Opportunity  Employer 
If  you  can't  get  people  to  listen  to  you 
any  other  way/ell  them  it's  confidential. 

Farmer's  Digest 


ADVERESING 


14,000  group  owned  daily  with  asso¬ 
ciated  weeklies  and  shoppers  is  seek¬ 
ing  an  Ad  Director  to  train  and  develop 
a  staff  of  ten.  Solid  central  market 
core.  College  town.  Very  good  benefits. 
Zone  5.  Send  Salary  Requirements  and 
Resume  to  Box  6460,  Editor  & 
PuUisher. 

ADVERTISING  DIRECTOR  sought  by 
18,000  midwest  daily  in  highly 
competitive  market.  Tbe  ideal  candi¬ 
date  will  lie  an  aggressive  nrarrager  who 
can  recruit,  train  and  motivate  sales 
people.  We're  looking  for  someone  with 
a  proven  track  record  —  a  current  man¬ 
ager  or  perhaps  number  2  person 
ready  to  nrave  up.  Base  salary  40,000, 
plus  incentive.  Send  resume  to  Box 
6462,  Editor  &  Pu(>lisher. 

CLASSIFIED  SALES 
MANAGEMENT  POSITION 
One  of  the  fastest  growing  newspapers 
in  the  notion  with  over  200,000  ooily 
circulation  is  looking  for  a  dynam¬ 
ic,  charismatic  leader  with  proven 
abilities  to  problem  solve,  innovate 
aixl  motivate.  Send  resume  to  Personnel 
Dept.,  Daily  News,  PO  Box  4200, 
Woodland  Hills,  CA  91365. 
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HELP  WANTED 


_ ACADEMIC _ 

XXJRNAUSM  FACULTY,  SCHOOL  OF 
COMMUNICATIONS,  PENN  STATE: 
Applications  are  invited  for  one 
tenured  full  professor  position  in 
Journalism,  beginning  August,  1994. 
cucfi  candidate  should  hove  o  graduate 
degree  and  be  qualified  to  teach,  conduct 
research  and/or  engage  in  professional 
or  creative  activity  in  print  and/or 
broadcast  journalism.  Each  candidate 
must  hove  extensive  professional  experi¬ 
ence,  a  strong  record  of  research  and/or 
creative  accomplishment,  national 
recognition  in  his/her  field,  and 
demonstrated  teaching  ability  in 
journalism  skills  and  theory 
courses.  The  ability  to  teach  across 
the  School's  program  disciplines 
will  be  considered  a  plus. 

The  School  offers  five  undergraduate 
programs:  Advertising,  Broadcast/ 
Cable,  Film  and  Video,  Journalism, 
and  Media  Studies.  It  offers 
Master's  degrees  in  Media  Studies 
and  Telecommunications  Policy  and 
participates  in  an  intercollege  Ph.D. 
program.  Total  enrollment  is  1,800  of 
which  approximately  1 1  percent  are  from 
underrepresented  groups.  There 
are  more  than  45  full-time  equivalent 
faculty  engaged  in  scholarly  and  pro¬ 
fessionals  pursuits  which  bring  signific¬ 
ant  diversity  to  all  School  programs. 

Send  a  letter  of  application,  a  resume 
and  three  letters  of  recommendation  to: 
CHAIR,  JOURNALISM  SEARCH 
COMMITTEE,  SCHOOL  OF  COMMUNI¬ 
CATIONS,  PENN  STATE  UNIVERSI¬ 
TY,  201  CARNEGIE  BUILDING,  BOX 
EP,  UNIVERSITY  PARK,  PA  16802. 
Screening  of  applications  will  begin 
November  1,  1993,  but  will  continue 
until  the  position  has  been  filled. 

The  University  places  a  high  priority 
on  the  creation  of  an  environment  of  the 
promotion  of  women,  minorities,  and 
persons  with  disabilities.  We  are 
committed  to  an  aggressive  program  of 
affirmative  action.  An  Affirmative 
Action/Equal  Opportunity  Employer. 
Women  and  Minorities  Encouraged  to 
Apply. 


ADVERTISING 


ClASSIFIED  ADVERTISING 
MANAGER 

Opportunity  for  person  with  proven 
management/market  analysis/sales 
experience  to  direct  department  and 
develop  new  business  for  44,000  daily 
paper.  Interactive  voice  systems,  tele¬ 
marketing,  and  computer  production 
experience  desiroble.  Send  resume  with 
salary  requirements  to  The  Free  Lance- 
Star,  Human  Resources,  616  Amelia 
St.,  Fredericksburg,  VA  22401. 

CLASSIFIED  ADVERTISING 
MANAGER 

Memorial  Press  Group  seeks  a  Clas¬ 
sified  Advertising  Manager  to  deve¬ 
lop  and  direct  a  sales  staff  for  our  10 
weekly  community  newspapers.  Report¬ 
ing  directly  to  the  Publisher,  this  posi¬ 
tion  requires  a  demonstrated  ability 
to  develop  innovative  and  customized 
marketing  tools  which  produce  strong 
sales  results.  Market  share  aggres¬ 
siveness,  sales  training  and  strong 
leadership  are  key  elements  for  success 
in  this  position.  The  ideal  candi¬ 
date  will  hove  both  classified  telephone 
and  outside  sales  experience  in  compe¬ 
titive  markets,  possess  excellent 
interpersonal  skills  combined  with 
the  ability  to  manage  multiple  zones 
and  develop  new  opportunities.  Quali¬ 
fied  candidates  will  have  a  strong 
sales  and  marketing  background  in 
classified  and  newspaper  advertis¬ 
ing.  Budgeting  experience  and  know¬ 
ledge  of  computer  systems  a  must.  We 
offer  a  comprehensive  benefits  package. 
If  you  meet  our  requirements  and  want  to 
play  a  key  role  in  helping  us  maximize 
our  market  potential,  please  send  re¬ 
sume  with  cover  letter  including  salary 
history  in  confidence. 

Memorial  Press  Group 
9  Long  Pond  Rood 
Plymouth,  MA  02360 
Attn:  Human  Resources 


The  University  of  South  Carolina 

The  College  of  Journalism  and  Mass  Communications  seeks  applicants  for  a  full-time 
faculty  position.  Primary  responsibilities  will  be  to  teach  and  direct  production  of 
laboratory-produced  publications  in  the  areas  of  newspaper  journalism,  magazine 
journalism  and  public  relations.  The  appointment  is  available  on  one  of  the  College’s 
tenure  tracks  (academic  or  professional)  at  the  rank  of  assistant  or  associate  professor, 
or  as  a  year-to-year  renewable  appointment  at  the  rank  of  instructor. 

Qualifications:  Candidates  must  have  a  Master's  Degree,  and  the  Ph.D.  is  desirable  for 
appointment  to  the  tenure  track.  Significant  professional  experience  in  editing,  design, 
production  and  desktop  publishing  is  required.  Candidates  also  should  display  a 
commitment  to  equal  opportunity  and  cultural  diversity. 

Responsibilities:  Managing  the  production  of  a  weekly  laboratory  newspaper  in  the  fall 
semester  and  a  semi-annual  laboratory  magazine  in  the  spring  semester;  teaching 
courses  in  magazine  layout  and  design,  editing  and  publications  management. 
Contribution  to  the  College's  service  programs  in  scholastic  journalism  and  continuing 
education  for  professionals  is  expected. 

Application  requirements:  Applications  will  be  accepted  until  the  position  is  filled, 
but  screening  of  applications  will  begin  Sept.l,  1993.  Interviewing  will  begin  in 
January,  1994.  Applicants  should  send  a  letter  of  application,  vitae,  and  the  names, 
addresses  and  telephone  numbers  of  three  references  to:  Van  Komegay,  Chair,  Search 
Committee,  College  of  Journalism  and  Mass  Communications,  University  of  South 
Carolina,  Columbia,  SC  29208. 

The  University  of  South  Carolina  is  an  equal  opportunity/affmnative  action  employer 
and  specifically  invites  and  encourages  applications  from  women  and  minorities. 


ADVERTISING 


ClASSIFIED  ADVERTISING 
MANAGER 

NYC  weekly  newspaper  [circulation 
130,000)  seeks  individual  to 
manage  all  aspects  of  its  Classi¬ 
fied  Department.  Responsibilities 
include  assigning  leads  to  3-4 
person  telemarketing  staff,  handling 
customer  inquiries,  inputting  customer 
data,  ad  text  and  schedule  info, 
and  laying  out  ads  on  desktop  publish¬ 
ing  system.  Requires  experience  with 
computers,  supervisory  abilities, 
motivated  personality.  Full  benefits. 
Send  resume  and  salary  history  to: 
Peter  Wierich,  PO  Box  51 33,  New  York, 
NY  10150,  or  Fox  at  (212)  688-2642. 

FAST  GROWING  CHAIN  of  weekly 
newspapers  in  Queens,  NY  seeks  man¬ 
ager  for  classified  od  department.  Strong 
telemarketing  and  training  skills  a 
must.  Call  Steven  Blank  at  (718) 
229-0300. 

GET  INTO  YOUR 
0\MN  BUSINESS! 

INSTY-PRINTS 

Business  Prinh'ng  Franchise... 

Since  1965. 

Training  &  Corporate  Support 
Group  Buying  Power 
Proven  Marketing  Programs 
Financing  Available 
Over  280  Stores  Nationwide 

Take  the  first  step.  Call  Gregg: 

1-800-779-1000 


ADVERTISING  OPERATIONS 
MANAGER 

Major  metropolitan  mid-west  newspaper 
is  seeking  a  creative,  hands-on  leader 
to  direct  the  activities  of  its 
Advertising  Operations  Department. 

The  Advertising  Operations  Department 
is  responsible  for  the  processing  of 
advertising  material  into  a  form 
used  to  produce  negatives  for  printing. 
Highly  technical  equipment  such  as  the 
Camex  Breeze,  Harris  Workstations, 
Scanners,  Macintoshes,  and  CSI 
terminals  are  used  in  the  production  of 
advertisements  and  creative  artwork. 
The  Advertising  Operations  Manager 
will  report  directly  to  the  Advertis¬ 
ing  Director  and  will  supervise 
approximately  90  employees  to  include 
managers,  supervisors,  clerical 
personnel,  and  artists  in  a  three  shift 
operation.  This  individual  will 
coordinate  the  daily  production  of  all 
advertising  material  with  the  needs  of 
the  sales  staffs. 

Minimum  qualifications  include  a 
Bachelor  degree  in  Business  or  a 
related  technical  area  plus  five  years 
of  experience  in  newspaper  pre-press 
operations.  Technical  kno^edge  of  the 
production  equipment  is  a  must.  The  suc¬ 
cessful  candidate  must  be  a  strong  team 
leader  with  excellent  interpersonal 
skills  and  be  able  to  communicate  at 
all  levels  of  the  organization. 

We  offer  an  excellent  salary  and  an  ex¬ 
ceptional  benefits  package.  Qualified 
candidates  should  send  a  resume  along 
with  salary  history  and  current 
salary  requirements  to: 

Box  6457,  Editor  &  Publisher 
An  Equal  Opportunity  Empbyer 
M/F/D/V 


_ ADVERTISING _ 

RETAIL  ADVERTISING  SALES 
Immediate  opening  in  creative  ad 
department  for  energetic  salesperson  to 
develop  new  business  and  service  estab¬ 
lished  territory.  Growing  108  year 
old  19,000  daily  in  the  beautiful 
Rogue  Valley  of  southern  Oregon.  If  you 
are  a  self-motivated  learn  player  with  a 
passion  and  proven  affinity  for  newspap¬ 
er  sales,  send  resume  and  salary 
requirements  to:  Ad  Director,  PO  Box 
1468,  Grants  Pass,  OR  97526. 


ADVERTISING  DIREQOR 
Major  metropolitan  mid-west  newspaper 
is  looking  for  an  experienced  od^rtis- 
ing  executive  to  direct  all  activi¬ 
ties  of  the  newspaper  advertising  sales 
division. 

Primary  responsibility  will  be  to 
develop  a  highly  motivated,  talented, 
and  diverse  advertising  team  of  approx¬ 
imately  280  employees.  Responsibil¬ 
ities  further  include  strategic  plan¬ 
ning  and  key  operational  decision¬ 
making.  This  person  will  ploy  a  key 
role  in  the  development  and  implementa¬ 
tion  of  new  sources  of  advertising 
revenue  and  will  understand  the  needs 
and  interest  of  our  advertisers,  readers, 
and  employees. 

The  successful  candidate  must  be  a 
dynamic  leader  who  believes  strongly 
in  a  learn  effort  and  can  communicate  at 
all  levels,  both  within  and  outside  the 
organization  in  an  environment  of 
continuing  technological  evolution. 
Creative  and  energetic,  this  executive 
will  possess  the  ability  to  implement 
new  and  innovative  sales  and  marketing 
concepts.  It  is  essential  that  this 
individual  possess  a  broad-based 
business  perspective  and  have  the  poten¬ 
tial  for  further  growth  in  management. 

Minimum  qualifications  include  a 
Bachelor's  degree;  M.B.A.,  a  plus,  with 
a  coTKentrotion  in  marketing.  Fifteen 
years  of  advertising  experience  is 
preferred.  A  proven  track  record  of  ac¬ 
complishment  in  advertising  leadership 
roles  in  media-related  business 
activities  is  a  must.  Experience  in 
the  magazine  or  newspaper  industry  is 
advantageous. 

We  offer  an  excellent  salary  and  an  ex¬ 
ceptional  benefits  package.  Chialified 
candidates  should  send  a  resume  along 
with  salary  history  and  current 
salary  requirements  to: 

Box  6437,  Editor  &  Publisher 
An  Equal  Opportunity  Employer 
M/F/D/V 

ART/EDITORIAL 

NEWSPAGE  DESIGNER  -  The  Asbury 
Park  Press,  New  Jersey's  second- 
largest  newspaper  (cir.  164,000 
daily,  232,000  Sunday,)  is  seeking 
an  experienced  page  designer  to  join  its 
award-winning  staff.  We  want  an  enter¬ 
prising  hard-worker  looking  to  moke  an 
imprint  on  Page  1  local  news  and  sports 
covers  for  one  of  the  nation's  fastest- 
growing  regional  dailies.  Famil¬ 
iarity  with  Scitex,  Harris  pagina¬ 
tion  systems  a  plus.  Send  resume  and 
samples  to  Andrew  Sharp,  Associate 
Editor,  Asbury  Park  Press,  3601 
Highway  66,  Box  1550,  Neptune,  NJ 
07754-1551. 
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_ ART/GRAPHICS _ 

GRAPHIC  ARTIST  SOUGHT 
Growing  morning  doily  covering  the 
Chicago  metropolitan  area  seeks  crea¬ 
tive  graphic  artist  with  minimum  two 
years  newspaper  design  experience. 
Candidate  must  be  able  to  create  info¬ 
graphics  and  illustrations  and 
design  news  pages.  Send  resume  and 
work  samples  to  Bill  Podjen,  Daily  South- 
towm,  5959  S.  Harlem  Ave.,  Chicago,  IL 
60638. 

GRAPHIC  ARTIST 

We're  looking  For  an  experienced 
graphic  artist  with  daily  newspaper  and 
Mocintosh  experience.  The  ideal  candi¬ 
date  will  hove  an  eye  lor  design  and 
strong  illustration  and  informa¬ 
tional  graphic  skills.  Send  resume, 
references,  and  samples  of  illustra¬ 
tions,  graphics,  layouts  and  design 
to  Anne  Harpham,  Managing  Editor, 
Honolulu  Advertiser,  PO  Box  3110, 
Honolulu,  HI  96802. 

INFORMATIONAL  GRAPHICS  artist 
wanted  far  the  newly  redesigned 
Home  News,  a  full-color,  mid-size 
daily  serving  a  highly  competitive 
market  in  central  NJ.  Ideal  candidate 
would  have  working  knowledge  of  the 
Macintosh  computer  and  sofls^re  sys¬ 
tem  including  Freehond,  Illustrator  and 
Quark.  Knowledge  of  Harris  pagination 
system  a  plus.  Illustrations  skills 
also  desirable.  Send  tear  sheets 
and  resume  to  Richard  Hughes,  Editor, 
The  Home  News,  35  Kennedy  Blvd., 
East  Brunswick,  NJ  08816. 

THE  PALM  BEACH  POST  has  a  position 
open  for  a  quick,  experienced  informa¬ 
tional  graphic  artist. 

Must  hove  very  strong  informational 
graphic  skills.  Illustrations  a 
plus.  Macintosh  skills  must 
include  Aldus  Freehand,  Adobe  Illus¬ 
trator,  Quark  XPress.  Adobe  Photoshop 
a  plus. 

Send  cover  letter,  samples  of  graphics, 
illustrations,  resume  and  references 
to: 

Una  Lawson,  Art  Director 

The  Palm  Beach  Post 

PO  Box  24700 

West  Palm  Beach,  FL  33416 

(407)  820-4451  between  lOam-noon 

UNPAID  INTERNSHIPS  available 
in  Editor  &  Publisher's  Graphics/ 
Art  Department.  Zone  2  applicants  only. 
Please  send  letters,  resumes  to  Box 
6089,  Editor  &  Publisher.  No  phone 
calls,  please. 

CIRCULATION 

CIRCULATION  DIRECTOR  for  small 
daily,  weekly  and  two  TMC's.  Hands-on 
position  with  experience  with  alterrKite 
delivery,  subscriber  promotions  and 
people  skills.  Send  resume  to  Phil 
Summers,  G.M.,  Princeton  Daily 
Clarion,  PO  Box  321,  Princeton,  IN 
47670. 


CIRCULATION 


PROFESSIONAL  CIRCULATOR  to 
assist  circulation  director  with 
sales,  service,  and  collections  for 
9,000  ABC  daily,  four  weeklies,  etc. 
Send  resume',  references,  and  salary 
requirements  to:  Donovan  M.  Kramer  Sr., 
President/Publisher,  Casa  Grande 
Valley  Newspapers  Inc.,  PO  Box  1 5002, 
Casa  Grande,  AZ  85230-5002. 

TELEMARKETING  MANAGER 
Dayton  Newspapers,  Inc.  seeks  a  dy¬ 
namic  individual  to  manage  its  PM 
telemarketing  service  bureau.  Must 
possess  managerial  experience  in  tele¬ 
marketing,  general  knowledge  of  auto¬ 
mated  dialing  systems,  and  the  ability 
to  excel  in  a  team  environment 

Our  service  bureau  offers  its  special¬ 
ized  services  to  other  newspapers  and 
companies  throughout  the  country.  The 
right  candidate  should  be  service 
oriented  to  both  our  external  and  internal 
customers. 

We  offer  an  attractive  compensation 
package,  including  health,  dental  and 
vision  insurance. 

For  consideration,  please  send  (or  fax) 
your  resume  and  cover  letter  to: 

Dayton  Newspapers,  Inc. 

45  South  Ludlow  Street 
Dayton,  OH  45402 
Attn:  Tim  Koewler 

Fax  Number  (513)  463-4986 
An  E.O.E. 

THE  S^  JOSE  MERCURY  NEWS,  a 
282K  daily  Knight-Ridder  paper  located 
in  Northern  California,  seeks  a 
TRANSPORTATION/REGIONAL  MAN¬ 
AGER,  with  previous  circulation 
management  experience,  preferably  in 
a  Teamster  Union  work  environment.  Ex¬ 
perience  with  transportation  logistics, 
agent  delivery,  independent  distribu¬ 
tors,  and  proven  track  record  of  success 
in  increasing  circulation.  Must  possess 
strong  administrative  management  and 
budgeting  skills.  BS  in  Business 
Administration  or  Marketing  is  preferred. 
If  interested,  please  send  resume  and 
salary  history  to  Jaime  Naranjo, 
Operations  AAanager,  SJMN,  750  Ridder 
Park  Dr.,  San  Jose,  CA  95190.  E.O.E 

EDITORIAL 

AGGRESSIVE,  EXPERIENCED 

ASSISTANT  CITY  EDITOR 
We're  a  growing  (200,000  Sunday 
circulation)  state  capital  newspaper 
that  needs  another  top-notch  ACE.  Re¬ 
porting  and  editing  experience  are  im¬ 
perative,  as  are  leadership,  ideas  and 
the  ability  to  grab  hold  of  a  story  and 
take  it  all  the  way.  If  you  hove  proved 
your  ability  in  those  areas,  send  cover 
letter,  resume  and  writing  and  editing 
samples  to: 

Judy  Bolch,  AME  Hiring  and  Develop¬ 
ment,  The  News  &  Observer,  215  S. 
McDowell  St.,  Raleigh,  NC  27601. 


CIRCULATION  MANAGER  for  small 
Zone  5  daily.  Salary  commensurate 
with  experience.  We  are  small,  indepen¬ 
dent,  daily/ weekly  group.  Apply  by 
resume  to  Publish^,  Gazette  Puolish- 
ing  Co.,  107  N.  Sandusky  St., 
Bellevue,  OH  4481 1 . 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-t-  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  PO  Box 
40550,  5136  MacArthur,  Washington, 
DC  20016;  (703)  506-4400. 


ARTS  EDITOR-Award-winning  daily 
seeks  journalist  experienced  in  cover¬ 
ing  the  news  and  future  aspects  of  the 
arb  —  theater,  dance,  music,  litera¬ 
ture,  visual  arts  and  arts  funding. 
Emphasis  is  on  writing  that  engages 
readers.  This  editor  writes  lead 
stories,  oversees  a  stable  of  communi¬ 
ty  reviewers,  and  coordinates  coverage 
with  a  popular-culture  tab  on  Fridays. 
Minimum  5  years'  experience.  Send 
resume,  clips  (stories  and/or 
sections  you  have  edited)  and  references 
to  Kathleen  McCoy,  Features  Editor, 
c/o  Human  Resources,  Anchorage 
Daily  News,  PO  Box  149001, 
Anchorage,  AK  99514-9001.  The 
Anchorage  Daily  News  is  an  Equal 
Employment  Opportunity  Employer. 
Minorities  are  encouraged  to  ap- 

pjy^ _ 

ASSISTANT  FEATURES  EDITOR: 
60,000-circulation  Vermont  daily 
seeks  features  copy  editor/designer 
with  strong  word  and  visual  «ills 
and  fresh  ideas.  Looking  for  a  rule- 
breaker  who's  ready  to  make  an  impact 
on  a  well-wi  itten  section.  Mac  skills  a 
plus.  Send  tear  sheets  and  resume  to:  Joe 
Cutts,  Features  Editor,  The  Free  Press, 
191  College  St.,  Burlington,  VT 
05402-0010.  The  Free  Press,  a  Gannett 
Newspaper,  is  committed  to  diversity 
in  the  workplace. 

ASSISTANT  EDITOR:  Wordsmith 
with  people  skills  to  join  5-person 
newsroom  on  1 0,000  weekly.  Must  have 
excellent  grammar  skills,  solid  news 
judgment  and  an  eye  for  design.  Know¬ 
ledge  of  Quark  and  paginatian  a  plus. 
Three-five  years  reporting,  one  year  edit¬ 
ing  experience.  Send  clips,  resume,  sam¬ 
ples  af  pages  you've  designed  to:  Editor, 
The  Inquirer  And  Mirror,  PO  1 1 98, 
Nantucket,  MA  02554. 

ASSISTANT  CITY  EDITOR 
We're  looking  for  an  assistant  city 
editor  with  strong  editing,  planning 
and  organizatianal  skills.  Musi  be 
able  ta  develop  good  local  packages 
and  see  them  through.  Send  cover  letter, 
resume  and  clips  to  Anne  Harpham, 
Managing  Editor,  Honolulu  Advertiser, 
PO  Box  3110,  Honolulu,  HI  96802. 

ASST.  CITY  EDITOR 
Energetic  assistant  city  editor  to 
supervise  regional  coverage  in 
12-county  region  surrounding 
metro  area  of  1 25,000.  Must  have  pre¬ 
vious  editing  experience.  Send  resume 
and  samples  of  work  ta  Saul  Shapiro, 
Editor,  Waterloo  Courier,  PO  Box  540, 
Watedoo,  lA  50704. 

A  VERSATILE  FEATURE  WRfTE^i^t 
to  join  staff  of  42,000  circulation 
weekly  staff  that  has  won  64  awards 
since  1990.  Position  likely  to  include 
editing  duties.  Send  resume,  salary 
requirements.  Five  clips:  Editorial 
Search,  The  Catholic  SUN,  421  S. 
Warren  St.,  Syracuse,  NY  13202. 

BUSINESS  MOND^  EDITOR 
The  Asbury  Park  Press,  New  Jersey's 
second-largest  newspaper,  is  looking 
For  a  Business  Monday  editor.  The 
position  colls  for  a  hands-on  editor 
responsible  for  a  20-page  tab  weekly 
business  section.  Job  includes 
assigning  stories,  working  with 
reporters  and  artists,  copy  editing, 
layout  and  pagination.  Business  news 
experience  strongly  preferred.  Contact 
Robert  Hordt,  Business  Editor,  the 
Asbury  Park  Press,  3601  Highway  66, 
Box  1550,  Neptune,  NJ  07754-1551. 


_ EDITORIAL _ 

BUREAU  CHIEF/COPY  EDITOR 
The  Naples  Daily  News,  a  60,000-cir¬ 
culation  Scripps  Howard  newspaper  on 
Florida's  Gulf  Coast,  is  accepting 
applications  for  two  positions  - 
bureau  chief  and  copy  editor. 

An  experienced,  motivated  journalist 
is  needed  ta  head  the  Marco  Island 
bureau.  Responsibilities  include 
contributing  stories  to  the  daily 
edition  plus  putting  out  a  weekly 
Marco  tab.  Excellent  writing  and  edit¬ 
ing  skills  required;  some  monager- 
iaf  and  layout  experience  preferred. 

The  copy  editing  position  is  for  the 
night  news  desk.  Strong  headline  writ¬ 
ing  and  page  design  skills  required; 
pagination  experience  preferred. 

Send  resume  and  work  samples  ta  Phil 
Lewis,  Managing  Editor,  Naples  News, 
1075  Central  Ave.,  Naples,  FL  33940. 

BUSINESS  REPORTER 
Innovative  two-time  winner  of  national 
award  for  excellence  located  in  a  center 
of  high  technology  and  international 
trade  seeks  a  writer  with  at  least  two 
years'  daily  experience.  Applicants  must 
be  skilled  in  hard  news  and  in-depth 
reporting;  background  covering  man¬ 
ufacturing  preferred.  Send  resume,  clips 
ta  Dept.  E,  Rochester  Business  Journal, 
55  St.  Paul  St.,  Rochester,  NY  14604. 

BUSINESS  REPORTER.  We're  looking 
for  a  reporter  enthusiastic  about  cover¬ 
ing  local  business.  Independence  and 
initiative  especially  important  as 
you  would  be  working  in  a  bureau.  Great 
opportunity  for  a  person  who  wants  to  run 
his  or  her  own  show.  Send  cover  letter  and 
resume  to  Frank  Fantini,  Publisher, 
Delaware  Business  Review,  PO  Box 
3350,  Wilmington,  DE  19804. 

BUSINESS  EDITOR 

The  Toledo  Blade  is  looking  for  a 
business  editor  to  oversee  and  direct 
staff  of  8  in  local  and  regional  cover¬ 
age.  Competitive  salary  and  benefits. 
Send  resume  and  cover  letter  ta  Jo  Kerns, 
Human  Resources  Director,  The  Toledo 
Blade,  541  N.  Superior  St.,  Toledo, 
OH  43660 

BUSINESS  REPORTER 
The  Anchorage  Daily  News  is  looking 
for  an  experienced,  energetic  person  ta 
join  an  award-winning  team  as  a  general 
assignment  business  reporter.  Five 
years  daily  newspaper  experience 
required;  must  be  inquisitive, 
perceptive  and  hard  driving.  Business 
journalism  background  helpful.  Send 
resume,  work  samples  and  reference  list 
to:  Anchorage  Daily  News,  Bill 
White,  Business  Editor,  c/o  Human 
Resources,  PO  Box  149001,  Anchor¬ 
age,  AK  99514-9001.  The  Anchorage 
Daily  News  is  an  Equal  Opportunity 
Employer.  Minorities  encouraged  ta  ap- 

pjv _ 

CITY  EDITOR:  The  Sedalia  Democrat, 
a  14,000,  7-day  PM  has  an  opening 
for  a  city  editor  who  is  a  top-flight  re¬ 
porter  and  writer  and  can  motivate  ath- 
ers  in  the  same  direction.  Ability  to 
assign  compelling  stories,  work  with 
reporters  to  get  the  best  possible  job, 
and  edit  copy  for  clarity,  brevity  and 
readability  will  land  you  this 
position  on  an  award-winning  news¬ 
paper.  Send  writing/page-one  design 
samples  and  resumes  ta  Editor  Doug 
Kneibert,  The  Sedalia  Democrat,  PO  Box 
848,  Sedalia,  MO  65302. 
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COPY  EDITOR  sought  by  aggressive, 
(ost-poced  Zone  2  doily.  Must  hove 
ability  to  write  headlines  that  sing 
and  edit  copy  in  confom'ance  with  AP 
style.  Resume,  clips  to  Box  6459, 
Editor  &  Publisher. 

COPY  EDITOR 

The  Doily  Record,  a  60,000  suburban 
AM  30  miles  from  New  York,  is  look¬ 
ing  for  a  consummate  copy  editor  - 
strong  on  heads,  strong  on  layout, 
strong  on  news  sense.  Daily  experience 
required.  Write  Jock  Bowie,  Managing 
Editor,  PO  Box  217,  Parsippany,  NJ 
07054-0217. 

COPY  EDITOR 

Must  excel  in  page  design,  editing, 
headlines.  Ability  to  create  graphics 
a  plus.  Send  resume,  samples  to:  Dogny 
Scott,  News  Editor,  The  New  Mexican, 
202  E.  Marcy  St.,  ^nta  Fe,  NM  87501 . 

COPY  EDITOR/PAGINATOR  for 
50,000  suburban  Detroit  daily. 
Experience  on  daily  copy  desk  required. 
Experience  with  pagination,  Macintosh 
computers,  Hastech,  Crosfield  front-end 
systems  helpful.  Pav  $460-$650 
depending  on  years  of  daily  experience. 
Send  letter,  resume,  tear  sheets  to:  Roger 
Winglaar,  The  Macomb  Daily,  67 
Cass  Ave.,  Mount  Clemens,  Ml  48043. 

COPY  EDITOR 

The  Anchorage  Daily  News  is  looking 
for  a  talented  copy  editor  to  be  a  leader 
in  producing  our  main  news  sections. 
This  job  not  only  requires  good  edit¬ 
ing  and  headline  writing  skills  but 
also  ability  in  the  use  of  color, 
graphics  arid  design.  A  minimum  of 
five  years  daily  editing  experience 
is  required.  Send  resume,  work  samples 
and  reference  list  to: 

Anchorage  Daily  News 
Jim  Mocknicki,  Copy  Desk  Chief 
c/o  Human  Resources 

PO  Box  149001 
Anchorage,  AK  99514-9001 

COPY  EDrTOR:For  national  golf  publi¬ 
cation.  Headline  writing,  copy  edit¬ 
ing,  layout  and  proofreading  exper¬ 
ience  necessary;  Macintosh  and  Quark 
XPress  familiarity  preferred.  Golf  know¬ 
ledge  a  strong  plus.  Send  resume,  clips 
and  references  to:  Steve  Ellis,  Editor, 
GOLFWEEK,  PO  Box  1458,  Winter 
Haven,  FL  33882-1458. 

EDITOR:  We  need  an  editor  who  can  add 
life  to  gray  pages  and  bring  the  commun¬ 
ity  into  the  newspaper.  A  nose  for  hard 
news  as  well  as  the  soft  stuff  and  busi¬ 
ness  required.  The  editor  manoges  a 
five  person  newsroom  and  works  with 
Mac  pagination.  This  is  a  highly  compe¬ 
titive  market  where  our  3-times  weekly 
must  outshine  the  daily  in  local 
story  count,  good  reporting  and  great 
writing.  Resume  to:  Publisher  Linda 
Ritchie,  Havasu  Newspapers,  Inc., 
2225  W.  Acoma,  Lake  Havasu,  AZ 
86403  or  FAX  (602)  855-2637. 

EDITOR  wanted  for  mid-size,  full- 
color  7-day  in  Zone  5.  Solid  editing 
and  leadership  experience  is  impera¬ 
tive.  Ability  to  motivate  and  manage 
newsroom  staff  and  market  the  news  a 
must.  Salaried  position,  excellent  incen¬ 
tive  and  benefit  programs.  Send  letter  of 
application,  resume  and  references  to: 
Box  6470,  Editor  &  Publisher. 


DESIGN  EDITOR 

We've  got  award  winning  photo  and 
graphics  departments  in  one  of  the  most 
competitive  newspaper  markets  in  the 
country.  But  we  need  an  editor  with 
vision  as  well  as  hands  on  skills  to 
bring  it  all  together.  The  editor  we're 
looking  for  will  have  at  least  5  years 
experience,  strong  management  skills 
and  be  able  to  envision  and  execute 
design  principles  as  well  as  roll  up 
their  sleeves.  Mac  experience  with  Free¬ 
hand  and  QuarkXPress  a  must.  Color  ex¬ 
perience  helpful .  We  are  a  7  day  Gannett 
newspaper  in  central  New  jersey  with 
excellent  benefits.  Salary  negotiable. 
Send  resume  and  clips  to  the  Courier- 
News,  PO  Box  6600,  Bridgewater,  NJ 
08807. 

EDITOR  -  The  Congressional  Quarterly 
Weekly  Report,  a  news  magazine  on 
Congress,  legislation  and  poli¬ 
tics,  seeks  a  news  editor  to  manage  a 
section  of  the  magazine  and  to  super¬ 
vise  a  staff  of  three  to  four  beat  repor¬ 
ters.  The  preferred  candidate  will  hove 
Washington  journalism  experience  and 
demonstrated  editing  ana  supervisory 
skills.  The  job  involves  the  concep¬ 
tion,  development  and  packaging  of 
stories  and  graphics  for  an  audience  of 
public  policy  experts,  journalists 
and  academics.  Apply  to  David  Rapp, 
Assistant  Managing  Editor,  1414 
22pd  Street  NW,  Washington,  DC 
20037.  No  phone  calls,  please. 

ENTRY  LEVEL  REPORTER  for  distin- 
guished  West  Virginia  daily,  1 
1/2  hour  drive  from  DC.  Send  clips, 
resume,  references  to  William 
Doolittle,  The  Journal,  Box  807, 
Martinsburg,  WV  25401 . 

ENTRY  TO  SENIOR  JOBS  in  Joumal- 
ism,  writing.  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full¬ 
time,  temporary,  internships  and  free¬ 
lance.  For  free  newsletter  call  (310) 
326-2661. 

EXECLniVE  EDITOR 

Cleveland-based  publisher  seeks  a 
seasoned  editor  to  oversee  six  growing 
business  newspapers.  Candidates  rrtust 
hove  a  minimum  of  1 0  years  profession¬ 
al  writing,  editing  and  management 
experience.  Must  be  able  to  work  in  a 
busy,  competitive  environment  and  must 
hove  managed  an  editorial  department 
of  at  least  15-20  employees.  Business 
knowledge  and  prohciency  in  AP  style 
essential.  Candidate  also  must  be 
flexible  and  able  to  work  with  skilled, 
self-directed  staff.  Send  resume, 
clips  and  references  to: 

Lou  Reyes  Jr. 

SMALL  BUSINESS  NEWS 
20800  Center  Ridge  Rd.  #315 
Cleveland,  OH  44116 

EXPERIENCED  EDITOR,  work  with 
words,  pictures,  graphics,  pagination 
knack,  appreciation  (or  business  news 
and  community  news,  as  well  as  wire 
and  city  council.  Directing  staff  impor¬ 
tant.  Must  have  professional  skills 
and  background,  as  well  as  being  good 
communicator.  Please  send  resume', 
salary  requirements,  and  references  to 
Donovan  M.  Kramer  Sr.,  President/ 
Publisher,  Casa  Grande  Valley  Newspap¬ 
ers  Inc.,  PO  Box  15002,  Casa  Grande, 
AZ  85230-5002. 


FEATURES  EDITOR 

Gannett's  first  newspaper  (35,000 
daily/50,000  Sunday),  in  scenic, 
family-oriented  Finger  Lakes  area  of 
Upstate  New  York,  seeks  a  creative 
editor  who  can  bring  excitement  to  a 
features  section.  This  is  a  hands-on 
position  that  involves  planning, 
assigning,  editing  and  aesigning. 
Supervisory  experience  on  a  daily 
features  section  is  essential.  Send 
resume  and  a  recent  week's  features 
sections  to  Charles  Nutt,  Editor, 
Star-Gazette,  201  Baldwin  St.,  Elmira, 
NY  1 4901 .  The  Star-Gazette  and  Gan¬ 
nett  are  equal  opportunity  employers. 

FREELANCERS  FOR  DAILY  business 
tips  (60-100  words)  on  management, 
money,  taxes,  time  savers,  IRS,  new 
products,  banking,  travel,  health, 
science,  service,  training,  stress 
and  telephone  techniques.  $5  each. 
1984  Hviy  95,  Suite  "A",  Riviera,  AZ 
86442.  FAX  (602)  855-7996. 

GENERAL  ASSIGNMENT  REPORTER: 
The  Herald  Journal,  a  14,000  daily  at 
the  northern  tip  of  the  state  in  Logan, 
Utah,  seeks  a  bright,  aggressive  reporter 
with  diversive  skills  to  cover  state 
and  federal  government,  environment 
and  religion  beats.  Our  community  is  a 
town  of  35,000,  includes  a  universi¬ 
ty,  and  is  in  the  midst  of  mountains, 
rivers  and  lakes.  Send  resume,  clips 
and  references  to  City  Editor  Jennifer 
Hines,  The  Herald  Journal,  PO  Box 
487,  Logan,  UT  84323-0487;  phone 
(801)  752-2121,  (ax  (801)  753-6642. 


PHOTO  EDITOR  -  The  Home  News,  a 
revitalized,  redesigned  mid-size  daily 
serving  one  of  the  Northeast's  most 
competitive  markets  in  central  New 
Jersey,  is  seeking  an  experienced  photo 
editor  to  take  charge  of  its  4-member 
photo  staff.  We  need  a  person  who  can 
shoot  and  also  inspire  and  lead. 
Experience  with  electronic  darkroom 
technology  is  strongly  preferred.  Send 
resume  and  samples  to  Richard  Hughes, 
Editor,  The  Home  News,  35  Kennedy 
Blvd.,  East  Brunswick,  NJ  08816. 


MANAQNG  EDITOR 
This  newsroom  of  35  on-fire  journal¬ 
ists  in  SW  Georgia  needs  an  M.E.  who 
thrives  on  developing  people  and 
stories.  Our  metamorphosis  of  the  last 
1 2  months  has  all  of  SW  Georgia  talk¬ 
ing  and  our  statewide  counterparts 
taking  notice.  We  need  a  strong  manager 
to  moke  us  even  better  as  we  install  a  new 
computer  system  and  odd  pagination. 
Write  Kay  Read,  Editor,  PO  Box  48, 
Albany,  GA  31702-0048. 

GENERAL  ASSIGNMENT  REPORT^” 

1 OOK  NE  Ohio  PM  wants  an  experienced 
reporter  who's  not  afraid  to  work, 
thrives  on  deadline  pressure,  appreci¬ 
ates  the  art  of  the  written  word,  under¬ 
stands  the  need  to  meld  words  and 
graphics  to  grab  the  reader's  attention, 
and  is  flexible  in  fielding  reporting 
assignments.  If  that  describes  you, 
sencT  a  cover  letter,  resume  and  work 
samples  to: 

Anthony  G.  Paglia 
Senior  Regional  Editor 
THE  VINDICATOR 
107  Vindicator  Square 
PO  Box  780 

Youngstown,  OH  44501-0780 
(No  phone  calls,  please.) 

GOT  WIRE  EXPERIENCE,  a  flair~^ 
layout  and  sports  know-how?  If  you've 
got  a  sense  of  humor,  3-5  years  of  copy 
desk  experience  ond  a  respect  (or  com¬ 
munity  news,  send  your  layout  and  head¬ 
line  samples  to  Linda  Rathke,  Copy 
Desk  Chief,  Delaware  State  N«vs,  PO 
Box  737,  Dover,  DE  19903.  No  colls, 
please. 

h^S  EDITOR 

Mid-size,  seven-day  AM  paper  in  Zone 
2  seeks  an  editor  with  top  supervisory 
and  technical  skills.  Must  be  able  to 
set  and  enforce  daily  standards  (or 
copy  editing,  headlines  and  page 
designs,  while  also  planning  and 
monitoring  longer-range  staff  and 
product  improvements.  This  is  a  chal¬ 
lenging,  hands-on  position  that  offers 
opportunity  for  odwsncement.  Send  a 
resume  and  samples  of  your  work  to  Box 
6473,  Editor  &  Publisher. 


REDESIGNING:  The  Fayetteville  Observer-Times,  a  progressive,  family- 
owned  doily  in  southeastern  North  Carolina  (75,000  circulation),  is 
undergoing  an  exciting  redesign.  As  part  of  this  commitment  to  the 
future,  we're  hiring.  We  still  need: 

Graphics  Artist:  to  produce  maps,  charts  and  illustrations  for  news, 
features  and  sports.  Newspaper  and  Macintosh  experience  required. 

Copy  Editors:  To  help  implement  our  new  design,  which  is  being 
developed  under  the  direction  of  consultant  Mario  Garcia. 

Columnist:  To  write  three  columns  a  week  for  the  local  section  front. 
Three  years  of  reporting  experience  required. 

Business  Editor  to  write  business  stories  and  oversee  Sunday  business 
section  and  daily  business  page. 

Photo  Editor:  to  work  in  the  newsroom  as  liaison  between  editors  and 
photographers  and  manage  excellent  photo  department,  including 
budget;  to  suggest  photo  assignments  and  play  of  pictures  and  manage 
Learaesk.  Photography  experience  and  news  judgment  required;  ability 
to  work  well  with  others  is  essential. 

Send  a  letter,  resume  and  work  samples  to  John  Holmes,  Personnel 
Director,  Fayetteville  Observer-Times,  PO  Box  849,  Fayetteville,  NC 
28302. 

Good  pay  and  benefits.  Salary  will  depend  on  experience,  but  please 
mention  your  expectations. 
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GROWING  NEW  ENGLAND  daily 
looking  for  experienced  sports  layout 
person.  Must  be  able  to  work  with  color 
and  graphics  and  do  some  writing.  No 
phone  colls.  Send  resume  and  samples  to; 
Donald  Mahler,  Sports  Editor,  Valley 
News,  Box  877,  White  River  Junction, 
VT  05001. 

MANAGING  EDITOR 
14,000  daily,  afternoon  and  Sunday, 
needs  o  leader  for  our  newsroom.  Send 
resume,  clips,  references  and  current 
salary  to  Maurice  Williams, 
Publisher,  Kinston  Daily  Free  Press, 
Box  129,  Kinston,  NC  28502  or  FAX 
(919)  527-8838. 


NIGHT  MANAGING  EDITOR 
The  Bakersfield  Californian  seeks 
Night  Managing  Editor,  a  new  posi¬ 
tion,  to  oversee  late  news  gathering, 
processing  and  production,  and  to  lead 
conversion  to  pagination.  Must  be 
strong  in  design,  well-versed  in  tech¬ 
nology  and  hove  strong  commitment  to 
planning  and  deadlines.  Also  needs 
supervisorial  skills  to  direct  night 
crews  in  news  and  composing 
rooms.  Qualified  applicants  should 
reply  to  Nancy  Manes,  Human  and  Or- 
ganizational  Development,  The 
Bakersfield  Californian,  PO  Bin 
440,  Bakersfield,  CA  93302.  FAX: 
(805)  395-7484,  EEO/MF/H. 

REPORTER/EDITOR  -  RESORT  AREA 
Seeking  reporter/editor  for  community 
newsweekly  in  rural  Adirondack  Mtns. 
County/town  political  reporting, 
local  news,  features.  Create  headlines, 
layout,  copyediting,  assign  leads. 
Work  with  dedicated,  hard-working 
team.  Strong  organizational  skills 
a  must.  Moc/Quark  experience  helpful. 
Send  letter,  clips,  resume  to:  Adiron¬ 
dack  Journal,  PO  Box  410,  Warrens- 
burg,  NY  12885. 

SPORTS  EDITOR 

Are  you  a  creative,  high-energy,  detail- 
oriented  editor  with  supervisory  exper¬ 
ience  on  a  daily  sports  section? 
GannetTs  first  newspaper  (AM,  35,000 
daily/50,000  Sunday),  in  scenic, 
family-oriented  Finger  Lakes  area  of 
Upstate  New  York,  seeks  an  editor  who 
has  demonstrated  that  he  or  she  knows 
howto  get  the  best  out  of  every  staf¬ 
fer  and  every  inch  of  space  to  produce 
an  exciting  sports  section.  High  school 
teams,  auto  racing.  Class  A  baseball 
and  college  hockey  are  our  key  sports. 
Send  your  resume  and  a  recent  week's 
sports  sections  to  Charles  Nutt,  Editor, 
Star-Gazette,  201  Baldwin  St.,  Elmira, 
NY  14901 .  The  Star-Gazette  and  Gan¬ 
nett  are  equal  opportunity  employers. 
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The  Shelbyville  (Indiana)  News,  a 
progressive,  award-winning  1 1 ,500 
circulation  PM  daily  wants  a  senior 
reporter/city  editor  with  5-6  years 
daily  newspaper  experience.  Candidate 
must  be  creative,  detail-oriented,  able 
to  motivate  and  direct  staff,  hove  a 
strong  editing  and  writing  back¬ 
ground,  be  passionate  about  local 
issues,  coordinate  and  do  in-depth 
reporting  and  know  how  to  be  reader 
friendly.  Send  letter,  resume,  clips  and 
at  least  6  references  to:  Scarlett  Syse, 
Editor,  The  Shelbyville  News,  PO  Box 
750,  Shelbyville,  IN  46176. 


REPORTER  -  Need  veteran  who  can  in¬ 
vestigate,  analyze  and  -  above  all  - 
write.  Good  berth  for  the  right  talent. 
Contact  Dick  Dunkel,  Senior  Managing 
Editor,  The  News -Journal,  PO  Box  2831 , 
Daytona  Beach,  FL  32120-2831. 

REPORTER  -  We're  looking  for  a  general 
assignment  reporter  who  can  find  a  good 
story  and  tell  it  well.  We  need  someone 
who  is  adept  at  both  watchdogging 
government  and  writing  snappy  fea¬ 
tures.  This  is  a  full-time,  temporary  po¬ 
sition  that  ends  Dec.  31 .  The  Free  Lance 
is  an  aggressive  5-day  paper  that  has 
been  judged  one  of  California's  best 
small  dailies.  We  are  located  in  a  grow¬ 
ing  community  that  is  about  an  hour 
away  from  the  Monterey  Bay  and  San 
Francisco  Bay  areas.  Send  cover  letter, 
resume  and  clips  to  Mark  Paxton, 
Executive  Editor,  The  Free  Lance,  PO 
Box  1417,  Hollister,  Calif.,  95024. 


SLOT/LAYOUT  EDITOR 

The  Miami  Daily  Business  Review 
seeks  an  editor  to  draw  pages  and  super¬ 
vise  a  five-person  copy  desk.  The  abil¬ 
ity  to  design  vibrant  layouts  and  exer¬ 
cise  deft  management  is  a  must.  The 
Daily  Business  Review  is  a  scrappy 
five-day-week  tabloid  with  a  reputation 
for  ambitious,  quality  journalism. 
Reply  to  Lynne,  Miami  Daily  Busi¬ 
ness  Review,  100  NE  7th  Street,  Miami 
,  FL  33132. 

SPORTS  LAYOUT  EDITOR 

Qualified  candidates  must  hove  color 
experience  at  a  medium  to  major  daily 
newspaper.  Experience  on  a  Sports  Desk 
Desk  is  essential.  E.O.E.  M/F/Vet/ 
Disabled.  Send  resume  and  clips  to  Box 
6394,  Editor  &  Publisher. 

SPORTS  WRITER  needed  at  award¬ 
winning,  family-owned  daily  newspaper 
in  southcentral  Pennsylvania.  Cover 
local  sports  and  do  some  page  layout. 
Send  resume  and  clips  to;  B.J.  Small, 
Editor,  Gettysburg  Times,  PO  Box 
3669,  Gettysourg,  PA  17325. 

SURPRISE  US 

We  already  know  you  are  Mac-literate, 
familiar  with  pagination,  a  star  at 
layout,  respectful  of  words,  driven  to 
serve  the  reader,  passionate  about  your 
work  and  a  team  player. 

Tell  us  what  we  don't  know.  Show  us, 
too.  We're  filling  a  design  desk  posi¬ 
tion  thaT s  open  because  of  promotions. 
Send  a  one-page  resume  and  work  sam¬ 
ples  to: 

Lynn  Alexander 
Design  Desk  Chief 
The  Vindicator 
PO  Box  780 
Youngstown,  OH  44501 


THE  CHARLOHE  OBSERVER  has  an 
immediate  opening  on  its  Features  de¬ 
sign  desk.  We  hove  12  features  sec¬ 
tions  and  we're  looking  for  a  page  de¬ 
signer  with  vision,  creativity  ancT  good 
news  judgment.  Someone  who  can  make 
pages  sing  and  inspire  artists  and  photo¬ 
graphers  to  do  their  best  work.  Someone 
who  can  work  with  a  talented  staff  of 
writers  and  editors  as  a  team. 
Candidates  should  have  3-5  years  of  ex¬ 
perience;  knowledge  of  Quark  XPress, 
Freehand  and  Photoshop;  strong  typo¬ 
graphy  skills  and  sensitivity  to  pho¬ 
tographs;  be  an  effective  communicator 
and  facilitator. 

The  ChaHotte  Observer  is  a  250,000 
circulation  daily.  300,000  Sunday, 
and  is  located  in  the  Piedmont 
area  of  North  Carolina,  equally 
distance  from  beaches  and  mountains. 
Our  photo  staff  has  won  numerous 
awards  from  NPPA,  and  state  and  re¬ 
gional  associations.  Our  art  department 
IS  top  notch  and  we  are  very  close  to  be¬ 
ing  paginated. 

Applicants  should  respond  with  resume 
and  references  and  samples  of  your 
work  to: 

Jack  Russell 

The  Charlotte  Observer 
PO  Box  30308 
ChaHotte,  NC  28232 

E.O.E.  M/F 


UNPAID  INTERNSHIPS  available 
immediately  in  Editor  &  Publish¬ 
er's  Research  Department.  Zone  2 
applicants  only.  S^d  letters,  resumes 
to  6089,  Editor  &  Publisher.  No  phone 
calls,  please. 

WRITER 

Immediate  opening  in  the  Health  Books 
Division  of  Rodale  Press  for  a  writer 
with  experience  in  health  writing, 
fitness  and  self-help.  The  ideal  candi¬ 
date  should  possess  a  clear,  effective 
writing  voice,  have  strong  researching 
capabilities,  be  able  to  make  dead¬ 
lines,  keep  up  with  trends  in  health,  and 
hove  creative  ideas  for  ways  to  ap¬ 
proach  and  present  health  issues. 
Writing  test  required.  Salary  is  competi¬ 
tive.  Rodale  is  situated  in  Pennsyl¬ 
vania,  90  miles  from  New  York  City  and 
60  miles  from  Philadelphia.  It  offers 
a  creative,  healthy  working  environment 
and  excellent  benefits  —  company  subsi¬ 
dized  food  service,  a  fitness  center 
that  is  free  to  employees  and  their  fami¬ 
lies,  a  day-care  center,  superior  health 
benefits  and  401 K  plan,  and  a  company¬ 
wide  no-smoking  policy.  Please  send 
cover  letter,  resume,  samples  of 
published  work  and  salary  requirements 
to: 

Personnel  Department  (EP-BW) 
RODALE  PRESS,  INC. 

33  E.  Minor  Street 
Emmaus,  PA  18098 
E.O.E. 

MARKETING 

MARKETING  RESEARCH  SUPERVISOR 
We  are  seeking  an  energetic  person  to 
support  marketing  research  needs 
throughout  the  company  with  a  primary 
emphasis  in  advertising  sales.  Must  hove 
working  knowledge  of  various  market 
research  sources  such  as:  Scarborough, 
Standard  Rate  &  Data  Service,  CACI.  3 
years  experience  in  marketing  research/ 
advertising  e^qterience  in  a  newspaper 
industry.  Previous  management  experi¬ 
ence  a  plus.  Macintosh  and  Personal 


or  mail  resume  to: 

The  Washington  Times 
Human  Resources  Department 
3400  New  York  Avenue,  NE 
Washington,  DC  20002. 
EOE 


PRESENTATION  SYSTEMS  DIREQOR 
Enthusiastic,  positive  team-builder 
needed  to  manage  growing  production 
team  producing  newspaper  industry- 
leading  presentation  systems  for  news¬ 
papers.  Must  understand  using  data  to 
sell,  hove  strong  experience  converting 
information  and  data  into  sales  mate¬ 
rials  for  newspapers.  Must  hove  strong 
knowledge  of  and  solid  experience  with 
market  and  readership  research,  uses 
of  secondary  market  data,  uses  of  geo¬ 
demographic  and  circulation  and  dis¬ 
tribution  data.  Able  to  work  effectively 
in  a  high-tech,  fast  growth  company. 
Able  to  envision  and  set  up  systems 
that  work.  Able  to  lead,  empower,  and 
grow  a  competent,  smart  staff  into  a 
larger,  stronger  team.  Macintosh  expe- 
rieixe  a  necessity.  Resume  to  James  Theall, 
CEO.  We'll  send  information  package. 
Media  Marketing  Materials,  Inc.  5749 
Arapahoe  Ave.,  Boulder,  CO  80303 


SPECIAL  SECTIONS  EDITOR;  Do 
you  drool  over  Donna  Karan,  M.F.K. 
Fisher,  Mark  Hampton?  RegulaHy  devour 
fashion,  food  and  design  magazines? 
We  need  an  editor  with  a  sophisticated 
and  creative  view  of  these  specialties 
to  run  our  weekly  sections  and  quartedy 
slick  magazines.  Required:  a  highly 
developed  eye  for  graphic  design  and  a 
poetic  feel  tor  the  language.  Good  mo¬ 
ney,  excellent,  award-winning  writers 
who  simply  need  a  talented  hand  to 
guide  them.  Send  resume  and  10  re¬ 
lated  story  ideas  ASAP  to  Box  6468, 
Editor  &  Publisher. 


PHOTOGRAPHY 


PHOTOGRAPHER;  Immediate  opening 
for  photographer  experienced  in  color, 
black  and  white  and  AP's  full  leaf  desk 
operation,  at  small  daily/ Sunday  with 
heavy  emphasis  on  local  news  and  sports. 
Please  send  cover  letter,  resume,  and 
clips  to  show  community  news,  breaking 
news,  and  sports  to  Ronald  W.  Hosie, 
Managing  Editor,  The  Daily  Union,  PO 
Box  1 29,  Junction  City,  KS  66441 . 


PRESSROOM 


LEAD  PRESS  OPERATOR  needed  for 
14  unit-  2  folder  Goss  Community 
plant  in  small  Ohio  town.  Good  place  to 
raise  a  family.  Send  resume  to:  News 
Color  Press,  PO  Box  149,  Mt.  Gilead, 
OH  43338. 

PRESS  OPERATOR 

The  Billings  Gazette,  Montana's 
largest  daily  newspaper,  is  seeking  a 
full  time  night  press  operator. 

The  successful  candidate  must  hove  a 
minimum  of  two  years  press  experience; 
knowledge  of  ink  and  water  balance; 
ability  to  trouble-shoot  printing  prob¬ 
lems;  ability  to  lift  and  climb  and 
to  take  instructions  and  work 
independently. 

If  interested,  send  letter  of  introduc¬ 
tion,  resume,  references  and  salary 
history  to: 

Human  Resource  Department 
BILUNGS  GAZETTE 
PO  Box  36300 
Billings,  MT  59107 

Resumes  must  be  received  by  5:00  p.m. 
Friday,  August  27,  1993. 
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PRODUCnON/TECH 

COMPOSING  MANAGER 

Composing  Manager  (or  30,000  circu¬ 
lation  daily  located  on  Florida's 
east  caast.  Candidates  must  have 
prior  managerial  experience;  responsi¬ 
ble  for  managing  a  staff  of  20  and  a 
Harris  pagination  system.  Please 
serxi  resume,  with  salary  requirement,  to 
Byron  Gray,  Press-Journal,  PO  Box 
1268,  Vero  Beach,  FL  32961. 

NEWSPAPER  PRODUCTION  MANAGER 
needed  by  group  of  25  weeklies  in  grow¬ 
ing  Midwest  market.  Total  responsibili¬ 
ty  for  pre-press  and  technical  opera¬ 
tions  in-house  and  oversee  printing 
out-of- house. 

OUR  REQUIREMENTS; 

*  At  least  3-5  years  newspaper  super¬ 
visory  experience. 

*  Strong  organizational  and  training 
skills. 

*  Possess  thorough  and  current  know¬ 
ledge  of  Mac-based  front  ends;  Quark 

and  extensions  software. 

*  Web  offset  printing  experience. 

*  Heavy  color  printing  ond  color  prep 
background. 

*  Track  record  of  good  cost  management 
practices. 

*  Success  in  achieving  high  standards 
of  quality. 

YOUR  OPPORTUNITY: 

*  Good  pay  and  benefits. 

*  Chance  to  make  real  impact  in  yaung, 

growing  company  in  need  of  profes¬ 
sional  direction. 

*  Advance  with  a  growing  ond  diversify¬ 
ing  company. 

*  Life  in  a  solid,  clean,  and  growing 
metropolitan  community. 

Send  resume,  salary  history  to: 

Box  6467,  Editor  &  Publisher. 

Classified 

Advertisers: 

When  faxing  or  mailing 
your  ad,  please 
remember  to  enclose 
your  billing  address, 
the  amount  of  inser¬ 
tions  you  require,  and 
let  us  know  under 
which  specific  category 
the  ad  should  be  placed. 
If  you  have  any 
questions  about 
advertising  rates,  or 
other  information, 
please  call  us  at 
(212)  675-4380. 


PRODUCnON/TECH 

PRODUCTION  MANAGER:  Small  news¬ 
paper  publishing  company  seeks  candi¬ 
date  who  is  composition  technology 
savvy;  vdio  has  a  proven  track  record  in 
establishing  efficient  operations, 
including  press  maintenance,  waste, 
and  reproduction  quality.  Proven  abil¬ 
ity  to  effectively  lead  arxi  marrage  a 
lean  staff  and  to  communicate  both 
verbally  and  in  writing  are  essen¬ 
tial  requirements  of  this  position. 
Attractive  salary,  irKentive  and  benefits 
package  to  a  talented  carxiidate.  Serxl 
resume  to  Box  6471 ,  Editor  &  Publisher. 

PRODUCTION  DIREQOR 
The  Purdue  Exponent,  an  independent 
student  newspaper,  needs  a  full-time  de¬ 
partment  head  to  supervise  composing 
and  press  work  (we  operate  a  Goss 
Community  offset  press).  Ideal  candi¬ 
date  will  hove  Macintosh  computer  ex¬ 
perience  including  application  programs 
like  Quark  XPress  and  Photoshop.  The 
director  oversees  computer  systems, 
quality  control  and  supervises  staff  of 
eight  part-time  students.  Flexibility  a 
must;  mechanical  and  technical 
skills  necessary.  By  Aug.  31,  write 
Pat  Kuhnie,  Publisher,  The  Purdue  Expo¬ 
nent,  PO  Box  2506,  West  Lafayette,  IN 
47906-0506. 

SALES 

.  CLASSIFIED  OLJTSIDE 
SALES  MANAGER 

Lesher  Communications,  Inc.,  a 
200,000  circulation  daily  newspaper 
group  serving  the  San  Francisco  East 
Boy,  is  seeking  an  experienced  Clas¬ 
sified  Outside  Sales  Manager  with  a 
minimum  of  2  years  classified  news¬ 
paper  experience.  If  you  possess  strong 
people  skills,  are  creative  and  hove  a 
successful  track  record  in  meeting 
performance  goals,  strategic  planning, 
customer  service  and  new  revenue  gen¬ 
eration  this  could  be  the  opportunity  for 
you.  Send  resume  to;  Lesher  Commun¬ 
ications,  Inc.,  PO  Box  5088,  Walnut 
Creek,  CA  94596.  Attention:  Shown 
Leavitt. 

EOE 

F/M/V/H 


TNN,  a  West  Coast  based  newspoper 
marketing  network,  is  seeking  exper¬ 
ienced  SALES  MANAGERS  to  partici¬ 
pate  in  the  expansion  of  ofRces.  Quali¬ 
fied  condidates  will  hove  a  Bachelors 
degree  in  business  or  related  field 
and/or  four  to  ten  years  experierKe  in 
mix-media  advertising.  Newspaper 
experience  desirable.  Responsibili¬ 
ties  include  planning,  supervising 
and  participatirrg  in  the  implementa¬ 
tion  of  innovative  and  customized 
sales  presentations  with  successful 
results.  Applicants  must  hove  a  strong 
background  in  sales  and  marketing,  and 
proven  interpersonal,  organizational 
and  time  tiKinagement  skills.  Previous 
supervisory  experience  helpful.  The  abil¬ 
ity  to  relocate  may  be  necessary.  We 
offer  an  excellent  compensation  and 
benefits  package.  Please  send  cover  leF 
ter,  resume,  and  salary  history  to 
McClatchy  Human  Resources,  2100  Q 
Street,  Sacramento,  CA  95816.  EOE. 


ADMINISTRATIVE 


GM/AD  DIRECTOR  -  professional 
executive,  willing  to  make  sacrifices 
to  get  results,  strong  in  marketing,  od 
promotions,  sales  and  budget  planning 
seeks  challenging  position  with  a 
paper  or  group  who  needs  a  results  dri¬ 
ven  team  player.  Zanes  6-7-8-9.  Re¬ 
spond  to  GM  -Ad  Pro,  341 0-F  La 
Sierra  Ave.,  No.  171,  Riverside,  CA 
92503. 

PROFESSIONAL  customer  oriented  Ad 
Director,  strong  in  marketing,  sales 
and  budget  planning  seeks  General 
Manager  or  Ad  Director  position  with 
progressive  daily  newspaper.  Respond 
to  &3X  6464,  Editor  &  Publisher. 

CIRCULATION 

CIRCULATION  Zone  Manager,  1 5  years 
experience  with  large  metro.  Self  nrati- 
vated  with  excellent  sales  and  customer 
service  record.  Home  delivery  and 
single  c(^  experience.  Reply  to  Box 
6465,  Editor  &  Publisher. 

CIRCULATION  MANAGEMENT  -  Dedh 
cated,  experienced,  promotion  minded 
professional  seeks  position  at  qual¬ 
ity,  small  to  medium  sized  daily. 
If  you  are  looking  for  a  long  term  rela¬ 
tionship  with  a  manager  who  has  a 
sense  of  direction,  true  people  skills,  and 
a  love  for  the  business,  please  respcmd 
to  Box  6472,  Editor  &  Publisher. 

SALES  MANAGEMENT,  40  year  old  with 
AAasters.  20  years  managenrent  exper¬ 
ience  as  Promotion,  Home  Delivery, 
Crew,  Store,  and  Telemarketing  Sales. 
Looking  for  company  that  rewards  -  mo¬ 
tivated  driven  tram  player.  Box  6458, 
Editor  &  Publisher. 

EDITORIAL 

AWARD  winning  business  writer  wants 
to  put  her  story-breaking  skills  to 
work  for  100,000-plus  paper/ maga¬ 
zine.  B.A.  in  economics.  Can  sift  through 
financial  data  and  SEC  documents  to 
find  the  real  story.  Expertise  in  bank¬ 
ing,  real  estate,  insurance  and  busi¬ 
ness  law.  Sleuthing  skills  include 
public  document  and  data  base  re¬ 
search.  For  resume  and  clips  call  (310) 
305-1070. 

COPY  EDITOR  and  layout  man.  Big 
daily  experience.  PO  Box  190693, 
Mobile,  AL  36619. 


EDITORIAL 


COLLEGE  GRADUATE  seeks  entry-level 
sports  writer  rxjsition.  Two  years  exper¬ 
ierKe  on  college  paper,  with  2  years 
additional  experience  on  mid-sized 
doily.  Will  relocate.  Call  Keith 
(313)  395-7215. 

EDITORIAL  WRITER  with  politics 
and  government  reporting  back¬ 
ground.  Now  running  public  policy 
newsletter  but  wonts  editorial  writing 
slot  to  confront  big,  activist  government. 
Pro  free  enterprise,  strong  defense,  tradi¬ 
tional  values,  limited  government. 
Call  Jim  (415)  387-0770. 

LONDON-BASED  consultant  with  MBA 
and  Journalism  degree  seeks  writing 
assignments  in  UK  and  Europe,  focus¬ 
ing  on  business,  economics,  trade  and 
finance.  Experience  in  government 
statistics,  business  and  public 
affairs.  Phone  Barbara  Etzel  at 
44-71-244-8657,  or  write  5  A4oscow 
Mansions,  224  Cromwell  Rd.,  LorKfon 
SW5  OSP. 

SPORfs  COLUMNIST/WRITER  with 
12  years  experierKe,  last  5  covering 
pros  and  colleges  in  LA  area.  For  right 
column  or  beat  opportunity,  no  move  too 
for.  Scott  (818)  888-1798. 

SPORTS  WRITER,  very  hard  working 
with  clean  living  habits.  Moderately 
experienced.  1 990  journalism  graduate. 
Have  car,  will  travel.  Ask  for  Mike 
(516)  823-0703. 

WHAT  HAS  58M  ppl,  eco.  chaos,  au¬ 
thoritarians,  feud  w/Russia,  nukes  & 
scant  coverage?  Going  to  Ukraine,  seek 
strings/freelance.  Reply  to  Box  6455, 
Editor  &  Publisher. 

FREELANCE 

EVERYBODY  GONE  on  vocation?  Oh, 
dear.  Call  me.  All  assignments  comple¬ 
ted  with  energy  and  style.  Sports/ 
business/multiculture.  Tel.  (310) 
457-1427,  FAX  (310)  457-0911.  Tina 
Forde/Forde  News  Service/28128  Pac. 
Cst.  Hwy.,  #195/Malibo,  CA  90265. 

SOCCER  SCRIBE  covers  whole  pitch... 
match  coverage,  features  for  World  Cup, 
pro,  college.  For  award-winning  clips, 
call  Bill  (908)  953-0106. 

TRAVEL  EDITOR  ready  to  write  busi¬ 
ness  news  and  features  on  the  travel 
destinations,  Mike  (202)  863-2296. 
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THOSE  UNHAPPY  COPY  EDITORS:  THE 
NEED  TO  STUDY  A  CHANGING  ROLE 


IT  IS  6:30  a.m.  Lee  arrives  at  work. 
The  building,  a  converted  car  garage 
built  at  the  turn  of  the  century,  is  dark. 

She  walks  through  a  maze  of  pan¬ 
eled  rooms  and  flips  on  the  fluores¬ 
cent  lights.  Dirty  brown  carpeting 
covers  a  creaking  floor.  Turning  on 
the  Macintosh  system  that  will  re¬ 
ceive  AP  graphics  at  the  small  after¬ 
noon  daily,  Lee  says,  “I’d  better  print 
one  so  no  one  will  turn  off  the  termi¬ 
nal.”  The  frustration  is  evident  in  her 
voice. 

Like  thousands  of  other  copy  editors 
across  the  country,  Lee  seems  disgrun¬ 
tled  yet  resigned  to  the  problems  that 
accompany  her  profession. 

“It’s  a  thankless,  pitiful  job,”  she  says. 

It  appears  many  of  her  colleagues 
agree  with  her.  After  completing  three 
psychological  studies  of  newspaper 
copy  editors,  reading  countless  other 
pieces  of  research  about  the  profession 
and  talking  with  dozens  of  copy  edi¬ 
tors,  I  can  hear  the  dissatisfaction 
clearly. 

Copy  editors  are  frustrated,  unhap- 

(Cook  is  an  associate  professor  of 
journalism  at  the  University  of 
Tennessee-Chattanooga . ) 


UBQNnNMOa  l/\IOIid 
SM3N  3H1  HUM  ISUId  38 


Get  your  copy  of 

AdNnvs 

Ad  News  is  Australia's  top  selling  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you'll  benefit  from  Ad  News'  unique  insights 
Into  trends,  new  developments  and  successful  strategies. 
Special  reports  cover  breakthrough  campaigns,  topical  Issues 
affecting  marketers  as  well  as  TV,  magazines,  direct  marketing, 
top  sales  promotion,  advertisers  and  media  outlets. 

It's  your  essential  source  of  Information  and  trends  from 
Downunder. 


Post  to:  Ad  News,  GPO  Box  606, 

Sydney,  NSW,  2001 ,  Australia. 

YPC I  Please  send  me  26  Issues  (1  year)  of  Ad 
I  LO!  News  for  A$200.  I  enclose  my  cheque/ 
money  order  for  A$200. 

NAME: _ 

ADDRESS: _ 

CITY: _ STATE: _ ^P; _ 

YAFFA  PUBLISHING  GROUP  PTY  LTD  ACN  002  699  354 


py  and  burned  out.  They  are  more  like¬ 
ly  to  be  emotionally  exhausted  by  their 
work  than  are  reporters. 

They  are  less  likely  to  feel  personal 
accomplishment,  and  they  are  more 
likely  to  feel  depersonalized  from  their 
work  than  are  reporters,  according  to 
findings  in  my  1992  study,  “The  Effects 
of  Work  Environment  on  Job  Burnout 
in  Reporters  and  Copy  Editors.” 

At  least  some  in  the  profession  do 
not  seem  surprised. 

“Have  you  ever  met  a  happy  copy 
editor?”  a  reporter  remarked  to  me  af¬ 
ter  hearing  the  results  of  the  study,  and 


sure  job  burnout  and  personality  hardi¬ 
ness,  I  found  that  subjects  with  higher 
levels  of  job  burnout  tended  to  miss 
more  days  of  work  and  said  they  felt 
sick  more  often. 

One  area  that  seems  to  contribute 
to  job  burnout  is  poor  newsroom  man¬ 
agement.  Countless  copy  editors  tell 
me  they  get  no  respect  and  their  ideas 
are  often  ignored.  Copy  editors  want 
to  feel  a  part  of  the  team.  They  want 
to  be  included  in  news  and  packaging 
decisions.  They  want  to  know  that 
their  opinions  and  ideas  count  in  pro¬ 
ducing  the  newspaper. 


“They  [editors]  refuse  to  pay  overtime,  so 
consequently  salaried  people  wind  up  working 
until  they  drop  dead,  burn  out  or  completely 
sacrifice  their  personal  lives.” 


1  had  to  admit  the  answer  was  a  re¬ 
sounding  “no!” 

But  it  is  editors  and  publishers 
who  should  be  concerned  about  a 
group  of  employees  who  are  so  vital 
to  the  production  of  the  end  product. 
Do  those  in  charge  at  newspapers  re¬ 
alize  what  dissatisfied  employees  may 
cost  them? 

If  newspaper  managers  think  in 
terms  of  dollars,  they  should  consider 
increased  sick  leave  and  turnover  and 
decreased  production  and  inefficiency. 

“Industrywide,  papers  refuse  to  hire 
sufficient  staff,  especially  for  special 
projects,”  one  copy  desk  supervisor 
writes.  “They  [editors]  refuse  to  pay 
overtime,  so  consequently  salaried 
people  wind  up  working  until  they 
drop  dead,  burn  out  or  completely  sac¬ 
rifice  their  personal  lives.” 

In  a  just-completed  study  on  job 
burnout  and  health  in  reporters  and 
copy  editors,  I  found  a  clear  relation¬ 
ship  between  emotional  exhaustion  on 
the  job  and  days  missed  because  of  ill¬ 
ness.  Using  psychological  tests  to  mea¬ 


“We’re  just  starting  pagination,”  a 
copy  editor  at  a  large  afternoon  daily 
writes.  “This  job  is  the  least  creative 
I’ve  ever  had  because  top  manage¬ 
ment  rides  herd  and  discourages  new 
ideas  while  complaining  workers 
aren’t  creative.” 

The  1992  study  showed  that  copy 
editors  across  the  country  had  similar 
feelings.  It  found  that  copy  editors 
want  more  autonomy  to  make  deci¬ 
sions  yet  feel  less  in  control  of  their 
overall  work  environment  than  re¬ 
porters. 

Also,  the  change  to  electronic  pagi¬ 
nation  systems  may  bring  more  frustra¬ 
tions  and  time  constraints  to  the  copy 
desk.  Without  adequate  training  on 
these  new  systems  and  supervisory  sup¬ 
port,  copy  editors  will  experience  more 
job  stress. 

“The  new  technology  is  great,  but 
most  newsrooms  don’t  get  the  addi¬ 
tional  personnel  to  handle  the  in¬ 
creased  time  this  technology  requires. 

(See  Shop  Talk  on  page  39) 
Editorfi?Publisher  •  August  7,  1993 
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/  VDVERTISE  IN  EDITOR  &  PUBLISHER’S 

Color  in  Newspapers  section  ...  It  provides 

THE  EDITORIAL  CLIMATE  FOR  TELLING  THE  NEWSPAPER 
INDUSTRY  JUST  HOW  COLORFUL  YOUR  COMPANY  REALLY  IS 


g  ^  ditor  &  Publisher,  on  September  25th, 
^  - — '  will  once  again  focus  on  color  in  news¬ 
papers.  From  new  production  technologies  and 
state  of  the  art  equipment  to  the  use  of  color  in 
editorial  and  advertising,  this  section  educates 
readers  on  what’s  hot  and  what’s  not. 


Lo  reach  the  people  who  care  about 
what’s  happening  in  newspapers,  advertise 
in  Editor  &  Publisher.  To  place  an  advertisement 
in  the  Color  in  Newspapers  pullout  section, 
contact  your  local  sales  representative  or  Steven 
Towmsley,  at  21 2  *675  *4380  today.  The  September 
25th  publication  date  is  coming,  so  act  now. 


Publication  Date:  September  25, 1993 
Closing  Dates  Space;  September  10  Copy:  September  15 


Sales  Offices 

New  Orleans 
504-386-%73 


San  Francisro 
41,5- 421' 79.50 


Chieago 

312*641-0041 


There  are  so  many  wonderful  things  about  our 
market  it  takes  eight  daily  newspapers  to  say  them. 


We’ve  just  completed  our  latest  research 
project,  and  it  confirmed  something  we 
were  pretty  sure  of  all  along:  our  eight  Booth 
newspapers  serve  an  affluent  and  active  group. 

Most  of  our  readers  live  in  single  family 
homes  which  they  own,  and  most  are  spending 
lots  of  money  on  upkeep  (which  they  can 
afford  because  40%  earn  $40,000  per  year  or 
more).  Nearly  eight  out  of  ten  adults  did  home 
improvements  in  the  past  year.  And  the  yard? 
Forty-four  percent  of  adults  here  live  in  homes 
with  a  yard  that’s  a  half  acre  or  more  in  size. 
More  than  one-third  need  a  riding  lawn  mower 
or  tractor  to  cut  the  grass. 

But  Booth  market  adults  aren’t  all  work  and 
no  play.  Sixty-three  percent  go  to  the  movies; 
59%  like  fairs  and  festivals;  nearly  half  are 
“power  walkers”;  a  third  fish,  boat  and  camp. 
Golf,  hunting,  skiing  and  snowmobiling  are 
also  popular. 

And  they  travel.  Almost  everyone  drove  one 
of  their  1.9  cars  on  an  overnight  or  day  trip  last 
year,  averaging  22.3  trips.  Twenty-seven  per¬ 


cent  flew,  an  average  of  4.1  times.  Seventy- 
seven  percent  flew  to  their  vacation  destina¬ 
tion,  an  average  of  1.9  times. 

Three  out  of  four  of  our  overnight  travelers 
stayed  in  a  hotel.  Three-in-ten  went  camping. 
One-quarter  stayed  in  a  bed  &  breakfast. 

Where ’d  they  go?  The  most  popular  places 
this  year  have  been  Michigan  resorts  areas,  but 
other  Great  Lakes  areas,  Canada,  Florida  and 
the  Carolinas  attract  many  travelers,  too. 

What  do  these  busy  people  have  in  common? 
More  than  80%  of  them  read  a  daily  or  Sunday 
Booth  newspaper  in  the  past  week.  No  other 
media  reaches  so  many  of  them.  If  you  would 
like  to  know  more  about  this  remarkable  mar¬ 
ket  and  all  the  great  stuff  we  offer  free  from 
our  marketing 
department, 
please  call 
Bev  Ohlman, 
today  at 
616/459- 
3824. 
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Ann  Arbor  News  •  Bay  City  Times  •  Rint  Journal  •  Grand  Rapids  Press 
Jackson  Citizen  Patriot  •  Kaiamazoo  Gazette  •  Muskegon  Chronicie  •  Saginaw  News 


Michigan  Travel  Bureau/Booth  Newspapers  survey,  MORI  Research  Inc.,  1993 
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